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How  we  caught  Chicago’s  top  ten  slumlords. 


Chicago’s  top  10  slumlords  were  making 
millions  of  dollars  from  the  suffering  of 
others.  We  trapped  them  by  putting  our 
Pulitzer  Prize-winning  Task  Force  on 
their  trail. 

The  trap;  Thousands  of  legal  docu¬ 
ments,  financial  records,  and  statements 
by  slumlords,  tenants  and  legal  authori¬ 
ties. 

The  trappers:  Task  Force  director 
David  Young,  together  with  his  team  of 
investigative  reporters,  Pamela  Zekman, 


Jerry  Thornton,  and  Robert  Unger. 

And  the  results  of  our  four-month  in¬ 
vestigation:  Three  of  the  city’s  top  10 
slumlords  were  indicted  swiftly  by  the 
county  grand  jury.  And  the  Illinois  House 
of  Representatives  began  an  immediate 
investigation  into  slumlord  operations. 

This  same  kind  of  painstaking  investi¬ 
gative  reporting  will  continue  at  the 
Tribune.  Whenever  and  wherever  we 
smell  a  rat. 


(Diic^^o  CTribune 

A  Step  ahead  of  the  times. 


Editor  &  Publisher 


We’\e  been  depending  on  them 
since  Detroiteirs  b^an  depending  on  us 


If  they  hadn’t  been  doing  their  job  so  well  for 
TOO  years,  our  readers  wouldn’t  know  how 
well  we’ve  been  doing  ours. 

For  most  of  our  680,000  sub¬ 
scribers,  the  newsboy  is  their  only  _ 
personal  contact  with  us.  So  it’s 
important  that  he  perform  his 
role  well. 

The  News  provides  Detroit- 
ers  with  the  most  complete 
news  coverage  in  Michigan. 

And  our  newsboys  give 
them  the  most  thorough,  fj 

reliable  service. 

The  News  has  changed  a 
lot  in  a  century,  because  the 


world  it  records  has  changed.  But  two  of  its 
original  elements  remain. 

One  is  our  overall  commitment  to 
journalistic  excellence. 

And  the  other  is  our  newsboy. 

*  jHb  We’ve  come  a  long  way  since  he 

began  advising  his  neighbors 
to  “Take  it  from  me.”  In  fact, 
today  so  many  Detroiters 
take  it  from  him  that  The 
News  has  the  largest 

*  4  evening  newspaper 

circulation  in  America. 


EDITOR  &  PUBLISHER  CALENDAR 


CA  TCH-lines 


By  Lenora  Williamson 

“DUE  TO  THE  RELUCTANCE  of  persons  to  answer  ques¬ 
tions  in  the  ‘The  People  Speak’  column,  the  feature  will  be 
discontinued,”  the  Wapakoneta  (Ohio)  Daily  News  announced 
the  other  day.  Explained  the  News,  “Tliis  morning,  18  persons 
‘did  not  care  to  answer  the  question’  when  they  were  tele¬ 
phoned  by  the  Wapakoneta  Daily  News.” 

Pondering  what  the  fateful  question  might  have  been.  Catch¬ 
lines  called  publisher  and  editor  “and  just-about-everything 
else”  G.  W.  McCoy,  who  said  that  generally  the  questions  were 
based  on  front  page  news  or  local  issues  and  that  he  didn’t  re¬ 
member  the  specific  one  that  morning.  McCoy  added  somewhat 
wistfully  that  although  everybody  read  the  column  and  men¬ 
tioned  it  favorably,  the  paper  had  been  having  difficulty  in  the 
past  two  months  getting  readers  to  answer  for  quotation.  The 
morning  of  18  rather-not-say  replies,  McCoy  called  the  whole 
thing  off.  In  a  way,  he  thinks  the  reluctance  may  be  a  sign  of 
the  times  and  if  so  is  somewhat  alarming  and  weird.  The  edi¬ 
tor  expressed  one  further  puzzlement  about  the  calls  which 
more  often  reached  women  at  home  in  the  morning.  “You’d 
think  the  women  would  want  to  talk?” 

«  *  « 

WHEN  SOMETHING  HAPPENS— A  toU  collector  on  the 
Verrazano-Narrows  Bridge  gave  AP  its  first  word  on  the  firey 
collision  of  an  oil  tanker  and  container  ship  in  New  York 
harbor  just  after  midnight  when  he  phoned  the  New  York 
bureau  and  asked  for  labor  reporter  Tom  Crane.  Told  Crane 
was  not  in  at  that  hour,  the  caller  said  that  the  whole  harbor 
was  on  fire.  He  explained  his  call  by  saying  that  his  union 
newspaper,  published  by  the  Uniformed  Bridge  and  Tunnel 
Officers  Benevolent  Association,  recently  had  carried  a  note 
from  president  Tony  Mauro  that  “when  something  happens, 
call  Tom  Crane  at  AP.”  So  he  did. 

*  *  « 

“TIME  AND  TIME  AGAIN  we  are  asked  how  The  Eccentric 
got  its  name,”  writes  publisher  Hank  Hogan  in  his  “eccentrici¬ 
ties”  column  for  the  Birmingham,  Southfield,  and  Rochester 
Eccentric  group  in  Michigan.  Discussing  the  unique  newspaper 
name,  Hogan  explains  it  began  with  a  bachelor’s  club  or¬ 
ganized  in  Birmingham  some  95  years  ago,  and  modeled  after 
the  Reform  Club  of  London  used  for  Jules  Verne’s  famous 
wager  in  “Around  the  World  in  Eighty  Days.”  Founders  George 
C.  Whitehead  and  Almeron  Mitchell  dubbed  their  Michigan 
group  The  Eccentric’s  Club  and  the  first  meeting  place  was 
over  a  grocery  store.  Whitehead  and  Mitchell  operated  a  gen¬ 
eral  store,  started  the  town’s  first  bank,  and  telephone  ex¬ 
change.  When  they  also  started  a  newspaper  in  1878,  members 
felt  it  should  be  named  for  the  club.  Mitchell  was  a  Democrat 
and  Whitehead  a  Republican  and  for  a  time  they  printed 
parallel  editorial  columns. 

Concludes  Hogan:  “Had  Jules  Verne  not  written  a  book  or 
had  Whitehead  and  Mitchell  not  been  bachelors,  it  is  possible 
that  The  Eccentric  newspapers  as  we  know  them  today  might 
have  merely  been  called  something  less  colorful  like  ‘The 
Times’  or  ‘The  Journal.’  ” 

*  *  « 

JOURNALISTS  COULD  HARDLY  BE  MORE  GRATEFUL 
for  the  Royal  Wedding  next  November,  since  it  gives  at  least 
five  months  of  news  speculations  about  “bridesmaids,  wedding 
guests,  and  other  weighty  issues,”  notes  the  British  weekly 
Punch.  “We  are,  after  all,  embarking  on  the  silly  season,  a 
time  of  year  when  desperate  news  editors  send  reporters  out 
to  fry  eggs  on  pavements.  Until  the  Royal  pair  made  their 
move  it  looked  as  if  the  ‘media’  .  .  .  might  have  nothing  but 
Watergate  to  sustain  those  endless  bulletins  and  acres  of  news¬ 
print,  through  the  long  summer.  Now  the  problem  is  solved  .  .  . 
One  couldn’t  ask  for  better  proof  that  our  Royal  Family  is  not 
a  luxury  but  a  necessity.” 

«  *  * 

XXXX — ^Joe  Brown,  who  writes  “Our  Towne”  for  the  Pitts¬ 
burgh  Post-Gazette,  suggests  newspaper  writers  have  a  big 
advantage  over  people  we  write  about:  “We  can  XXXX  out 
our  mistakes.” 


JULY 

US — National  Press  Photographers  Association  annual  business  meeting 
and  seminar.  Arlington  Hotel,  Hot  Springs  National  Parle,  Arkansas. 

8-11 — Newspaper  Personnel  Relations  Association,  25th  Anniversary  Con¬ 
ference.  Pfister  Hotel,  Milwaukee,  Wise. 

12-14— Virginia  Press  Association  Convention,  Cavalier  Beachfront  Motor 
Hotel,  Virginia  Beach,  Va. 

15-18 — International  Newspaper  Advertising  Executives  semi-annual  meet¬ 
ing.  Hotel  Nova  Scotian,  Halifax,  Nova  Scotia. 

15-20 — International  Conference  of  Weekly  Newspaper  Editors.  Pere 
Marquette  State  Park,  near  Grafton,  III. 

19- 21 — North  Carolina  Press  Association  Centennial  Convention,  Grov. 
Park  Inn,  Asheville,  N.C. 

20- 22 — South  Carolina  Press  Association,  summer  meeting.  Savannah  Inn 
and  Country  Club,  Savannah.  Ga. 

22- 27 — ANPA-INPA  Newspaper  Research  Workshop.  Ohio  State  Univer¬ 
sity,  Columbus.  Ohio. 

23- 27 — Knight  Newspaper  Seminar.  Modern  Production  Techniques,  Miami. 

23-Aug.  24 — Seminar,  "News  Media  In  Western  European  Countries." 

Temple  Univ.  School  of  Comm.  The  Netherlands.  Contact:  Dr.  Samuel 
Riley,  Journalism  School,  Temple  Univ.,  Philadelphia,  Pa.  19122. 

30— Aug.  3 — The  Newspaper  Guild  annual  convention.  Hotel  Vancouver, 
Vancouver,  B.C. 

AUGUST 

3- 5— Associated  Press  Association  of  California,  Arizona  and  Nevada,  San 
Mateo,  California. 

4- 10 — 1 15th  International  Typographical  Union  Convention.  Convention 
Center,  San  Diego,  Calif. 

lO-l  I— Newspaper  Advertising  Executives  of  the  Carolines  Meeting.  Royal 
Coach  Inn.  Atlanta. 

12- 17 — Newspaper  Association  Managers  Convention,  Jackson  Hole, 
Wyoming. 

13- 16— National  Advertising  Show,  The  New  York  Hilton.  New  York  City. 

19-22— Association  for  Education  in  Journalism  Annual  Convention,  Colo¬ 
rado  State  University.  Ft.  Collins. 

23- 25 — Montana  Press  Association  Convention.  Big  Sky,  Montana. 

26^28 — New  York  State  Publishers  Association.  Otesaga  Hotel,  Coopers- 
town,  N.Y. 

26-29 — New  England  Association  of  Circulation  Managers,  Basin  Harbor 
Club,  Vergennes,  Vermont. 

29- Sept.  I — International  Newspaper  Promotion  Assoclatlon-European  Di¬ 
vision.  Hotel  Zurich.  Zurich,  Switzerland. 

SEPTEMBER 

7- 9 — Ohio  Newspaper  Classified  Clinic.  Pick-Ft.  Hayes  Hotel,  Columbus. 

8 —  Hoosler  State  Press  Association  Advertising  Conference.  Sheraton  Mo¬ 
tor  Inn,  Indianapolis. 

8-12 — Canadian  Circulation  Managers'  Association  Annual  Sales  Con¬ 
ference,  Holiday  'nn  (downtown),  London,  Ontario,  Canada. 

13- 15 — PNPA  Classified  Clinic,  Hershey  Motor  Lodge,  Hershey,  Pa. 

14- 16 — Pacific  Newspaper  Mechanical  Conference.  Southern  Division.  Bilt- 
more  Hotel.  Los  Angeles. 

14-16— Maryland-Delaware-D.C.  Press  Association.  Summer  Conference, 
Beach  Plaza  Hotel,  Ocean  City,  Md. 

17-20 — Knight  Newspaper  Seminar,  "Training,  Developing  and  Evaluating 
Your  Employees,"  Miami. 

21-23 — Indiana  APME  fall  meeting.  Holiday  Inn.  Interstate  65.  Lafayette, 
Indiana. 

21- 23 — New  England  Press  Association  annual  fall  convention,  (joint  NYPA 
and  NEPA  meeting).  Lake  Morey  Inn,  Fairlee,  Vermont. 

22- 25— Southern  Circulation  Managers'  Association  Annual  Convention, 
Hilton  Hotel,  St.  Petersburg,  Florida. 

24- 26— IN  PA  Southern  Regional  conference.  Hyatt  House.  Houston. 

26-29 — Pennsylvania  Newspapers  Publishers'  Association  Annual  Conven¬ 
tion,  Pocono  Manor  Inn  &  Golf  Club,  Pocono  Manor,  Pa. 

28-3(^—AdvertisIng  Executives  Association  of  Ohio  Daily  Newspapers  sales 
clinic.  Pick-Ft.  Hayes  Hotel,  Columbus. 

30- Oct.  3 — IN  PA  Eastern  Regional  conference.  Colony  Resort,  Atlantic 
City.  N.J. 

OCTOBER 

7-10— UPl  Editors  &  Publishers  Conference,  Camino  Real  Hotel,  Mexico 
City. 
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In  today's  demographic  approach  to 
marketing  it  is  easy  to  become  overly  con¬ 
cerned  v/ith  the  numbers  game. 

This  is  especially  true  when  the  economy 
slows  down  or  inflation  rises  rapidly. 

In  the  newspaper  world's  search  for  facts 
and  figures  to  serve  advertising  customers 
more  effectively,  market  analysts  have  turned 
to  adult  readership  figures,  reader  demo¬ 
graphics,  shopper  studies  and  business  trends. 

Recently,  while  discussing  the  increases 
that  will  show  up  on  our  next  ABC  Audit,  we 
discovered  that  our  research  had  overlooked 
the  obvious. 


We  knew  The  News  and  Post-Herald  had 
led  the  state  in  Sunday  circulation,  morning 
and  evening  circulation  and  combined  daily 
circulation. 

When  we  checked  our  new  figures  we  were 
surprised  to  learn  that  these  newspapers  had 
for  years  ranked  one-two  in  total  circulation. 
There  isn't  even  a  close  third. 

Therefore,  we  apologize.  We  haven't  been 
emphasizing  a  major  fact.  We  take  pleasure 
in  informing  you  that  the  big  breakthrough 
in  Alabama  advertising  has  been,  and  con¬ 
tinues  to  be.  The  Birmingham  News'  and 
Birmingham  Post-Herald's  reader  impact. 


•  Birmingham  Posl-Herald 

^^Alabama^s  Most  Powerful  Selling  Force^^ 


Represented  Nationally  By  Newhouse  Newspapers 
(Metro  Suburbia,  Inc.) 


Editor  &L  Publisher 

•  THE  FOURTH  ESTATE 


Charter  Member, 
Audit  Bureau 
of  Circulatione 
Member,  American 
Buaineaa  Prese.  Inc. 


Robert  U.  Brown 
PublUher  and  Editor 


James  Wright  Brown 
Publisher,  Chairman  of  the  Board,  1912-1959 
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Cracks  in  the  First  Amendment 

Critical  fractures  in  the  cornerstone  (keystone?)  First  Amendment 
to  the  Constitution  are  beginning  to  appear.  Unfortunately,  we  have 
become  so  inured  to  stories  of  bugging,  surveillance,  espionage  in 
politics  and  elsewhere  that  few  voices  of  protest  have  been  heard  from 
the  press. 

For  many  months  it  seemed  the  press’  greatest  cause  for  alarm  were 
the  subpoenas  and  the  jailing  of  newsmen  for  refusing  to  divulge 
their  confidential  sources  and  information.  That  was,  and  still  is,  a 
serious  matter. 

But  now  we  are  told  of; 

1.  Wiretaps  on  telephones  of  reporters  who  were  the  recipients  of 
leaked  information,  or  who  were  considered  “unfriendly;” 

2.  FBI  checks  and  surveillance  of  newsmen  for  the  same  and  addi¬ 
tional  reasons; 

3.  Internal  Revenue  Service  audits  of  reporters’  income  taxes  when 
their  stories,  whether  factual  or  not,  were  not  deemed  to  be  favorable. 

Let  us  not  develop  any  false  hope  that  because  these  things  finally 
have  come  to  light  there  will  be  an  end  to  it  all  and  they  will  never 
happen  again.  They  never  should  have  happened  in  the  first  place, 
and  unless  there  is  a  restatement  of  the  jurisdictions  and  responsibili¬ 
ties  of  the  government  agencies  in  question — by  Congress — the  prece¬ 
dent  no  matter  how  revolting  will  always  be  with  us. 


The  Oldest  Publishers'  end  Advertisers' 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist 
established  March  22,  1884;  Newspapardom 
established  March,  1892;  the  Fourfh  Estate 
March  I,  1894;  Editor  &  Publisher,  June  29, 
1901;  Advertising,  January  22,  1925. 

Managing  Editor:  Jerome  H.  Walker,  Jr. 

Auociate  Editors:  Margaret  C.  Fisk,  Mark 
Mahler,  Jeffrey  J.  Mill,  Edward  M.  Swietnicki, 
Lenora  Williamson. 

Editorial  Assistant:  Marie  Stareck. 

Midwest  Editor:  Gerald  B.  Healey. 

Washington  Correspondent:  Luther  A.  Huston. 

Advertising  Manager:  Ferdinand  C.  Teubner. 

Sales  Representatives:  Donald  L  Parvin,  W.  F. 
Pierce.  Richard  E.  Schultz,  Kenneth  R. 
Schmitt,  Earl  W.  Wilken. 

Advertising  Production  Manager:  Bernadette 
Borries. 

Assistant  to  the  Publisher  and  Promotion  Man¬ 
ager:  George  Wilt. 

Circulation  Director:  George  S.  McBride. 

Classified  Advertising  Manager:  Virginia  Ann 
Stephenson. 

Marketing  and  Research  Manager:  Albert  E. 
Weis. 

Librarian:  Adelaide  Santonastaso. 
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General:  850  Third  Avenue,  New  York,  N.Y. 
10022.  Phone:  212  752-7050.  TELEX  12  5102 


The  brink  in  Chile 

In  spite  of  President  Allende’s  assurances  to  the  Inter  American 
Press  Association  last  Fall  (E&P  Oct.  21)  that  freedom  of  the  press 
and  of  expression  will  be  upheld  at  any  cost,  the  government  of  Chile 
last  week  succeeded  in  forcing  suspension  of  the  indeptendent  El  Mer- 
curio.  It  was  the  first  time  in  73  years  the  newspapter  failed  to  apptear. 

The  government  filed  a  complaint  in  court  against  publication  of 
an  advertisement  by  the  rightist  National  party  accusing  it  of  inciting 
subversion  through  the  ad  which  had  charged  Allende  with  violating 
the  constitution.  A  lower  court  upheld  the  government  and  suspended 
the  newspaper  for  six  days.  Fortunately,  Chile’s  higher  courts  are  still 
independent  and  the  appeals  court  lifted  the  ban  after  24  hours. 

E&P  peinted  out  last  Fall  that  Allende  is  an  avowed  Marxist  and 
“press  freedom”  means  different  things  to  different  ideologies.  The 
truth  of  that  lies  in  the  government’s  latest  attempt  to  stifle  one  of  its 
major  critics. 

The  history  of  totalitarian  governments  in  this  hemisphere  has  been 
that  the  first  free  institution  to  disappear  under  a  dictator  was  the 
press.  The  technique  has  been  the  same  whether  the  government  has 
been  Marxist  or  Fascist.  When  freedom  of  information  disappears  so 
does  every  other  freedom  and  we  hopje  the  remaining  independent 
organs  of  the  press  in  this  hemisphere  will  continue  to  emphasize 
that  fact. 


Chicago:  III  East  Wacker  Driv«,  60601.  Phone 
312-565-0123.  Gerald  B.  Healey,  Editor.  Wil¬ 
lard  L.  Pierce,  Richard  E.  Schultz,  Advertising 
Representatives. 

Los  Angeles:  1830  West  8th  Street,  90057. 
Phone:  213-382-6346.  Scott.  Marshall,  Sands 
&  Latta,  Inc.,  Advertising  Representatives. 

San  Francisco:  85  Post  Street.  94104.  Phone 
415-421-7950.  Scott,  Marshall,  Sands  &  Latta, 
Inc.,  Advertising  Representatives. 

Washington:  1295  National  Press  Building, 
Washington,  D.C.  20004.  Phone:  202-628- 
8365.  Luther  A.  Huston,  Correspondent. 

London:  23  Ethelbert  Road.  Birchington,  Kent 
England.  Alan  Delafons,  Manager. 
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FREEDOM  OF  PRESS  ADS— Multi-Ad  Services  Inc.  will  supply  newspapers  with  the  final 
set  of  four  ads  in  the  Freedom  of  Press  advertising  campaign.  The  four  ads,  two  of  them 
are  reproduced  here,  will  reach  papers  in  July  and  will  complete  the  series  of  12  created 
and  distributed  by  SOW  Inc.,  Metro  Associated  Services  Inc.,  and  Multi-Ad  Services  Inc. 


letters 


DECLARATION  OF 
INDEPENDENCE 

John  S.  Knight’s  “In  defense  of  group 
ownership”  (E&P  June  2,  1973)  added  up 
to  nothing.  In  a  free  enterprise  system 
you  cannot  defend  group  ownership  in  any 
field,  let  alone  newspapers. 

He  admitted  as  much  when  he  wrote  “If 
I  were  a  local  newspaper  owner,  I  would 
never  sell  to  anyone  except  under  the  most 
compelling  circumstances.” 

My  experience  is  that  group  ownerships 
go  around  all  the  time  making  circum¬ 
stances  compelling,  aided  and  abetted  by 
death  laws,  business  practices,  taxes  and 
admiration  for  the  big. 

Newspapers  lose  their  local  flavor  when 
they  go  under  group  control.  It  may  im¬ 
prove  the  mechanical  product,  but  it  stifles 
the  spiritual  product.  You  cannot  feel  like 
a  boss,  when  you  are  winning,  or  when  you 
are  losing,  unless  you  are  the  boss.  And  if 
you  publish  for  a  group,  you  ain’t  the  boss. 

The  editor  is  the  most  important  man  in 
a  real  newspaper.  In  a  group  newspaper 
the  business  manager  is  the  most  important 
man.  The  group  leader  reads  the  financial 
statement  first.  He  may  or  may  not  read 
the  newspaper. 


You  can’t  be  a  free  enterpriser,  and  be 
a  group  operator,  or  a  member  of  a  group. 
It’s  a  contradiction  in  terms 

Sincerely  yours, 

W.  J.  Valentine 
(Valentine  is  publisher  of  the  Antelope 
y alley  Ledger-Gazette  in  Lancaster,  Cal¬ 
ifornia.) 

*  »  « 

CIVIL  RIGHTS  MOVEMENT 

In  regard  to  the  sentence  “There  were 
words  of  caution  about  unnecessarily  of¬ 
fending  women’s  libbers”  in  the  June  2 
Editor  &  Publisher: 

It  is  a  civil  rights  movement.  You 
wouldn’t  say  black  libbers — would  you?  So 
why  treat  the  women’s  movement  any  dif¬ 
ferently. 

Your  copy  editors  need  some  sensitivity 
to  this  issue.  Using  words  like  lib  or  libbers 
is  pejorative. 

D.  Benison 

Worcester,  Mass. 

«  *  * 

IRRELEVANT  REFERENCE 

Often  unnecessary  offense  is  committed 
in  warning  about  unnecessary  offense.  Ex¬ 
ample:  Your  June  2  piece  on  city  editors 
hearing  “words  of  caution  about  unneces¬ 
sarily  offending  women  libbers”  by  irrele¬ 
vant  references  to  women’s  looks  or  marital 
status. 

One  doesn’t  have  to  be  a  “women’s  lib¬ 
ber”  to  be  offended  by  that  sort  of  writing. 


You  had  it  right  two  sentences  later  when 
you  referred  to  an  “example  that  brought 
resentment  from  women  readers.”  The 
singling  out  of  women’s  libbers  as  the  only 
ones  who  would  be  offended  by  irrelevant 
references  to  women  is  simply  another  ir¬ 
relevant  reference. 

C.  J.  Leabo 

1305  Walton  Drive 
College  Station,  Texas  77840 


Short  Takes 

Clad  in  a  pale  violent  pantsuit.  Miss 
S . . .  spoke  in  a  near-whisper. — Beth¬ 
lehem  (Pa.)  Globe-Times. 

*  *  * 

“I  have  a  daughter.  I  would  like  her 
to  reverse  me  as  her  father.” — Ha/rria- 
burg  (Pa.)  Patriot-News. 

«  *  * 

The  blaze  was  distinguished  with  car¬ 
bon  dioxide. — Canon  City  (Colo.)  Record. 

•  *  * 

KING  KONG  (G)  Cinema  Silver  Screen- 
Immoral  horror-science-fiction  classic 
which  sired  innumerable  (and  mostly  in¬ 
ferior)  copies. — Fort  Wayne  News-Sen¬ 
tinel. 

(E&P  pays  $2  each  for  amusing  typo¬ 
graphical  errors  found  in  newspapers  and 
reprinted  here.) 
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Growii^  Upin  N^\bfkCify 


New  York  is  basically  a  city  of  neighborhoods. 
You  grow  up  here  in  places  like  Briarwood, 
Richmondtown,  Murray  Hill,  Mosholu 
and  Bath  Beach.  New  York  has  all  kinds  of 
neighborhoods.  Some  good.  Some  bad. 

Growing  up  in  this  city  isn’t  always  easy. 
Growing  up  isn’t  always  easy  no  matter  where 
you  live.  You  learn  fast  in  this  town.That’s  for 
sure.  And  there’s  always  something  going  on. 

There  are  more  than  3,600  churches, 
synagogues  and  temples  in  the  city  where 
happy  couples  are  getting  married.  Very 
often  the  homes  they  settle  down  in  are  one  or 
two-family  houses.  In  fact,  over  2,500,000 
New  Yorkers  reside  in  one  or  two-family 
homes.  That’s  more  people  than  the  entire 
population  of  Detroit  and  Cleveland  combined. 
Non -New  Yorkers  often  have  the  impression  that 
everyone  here  lives  in  an  apartment.  It  isn’t  so. 

College  Point,  Queens 


There  has  always  been  something  of 
the  small  town  in  the  big  city.  It’s  as  much  a 
part  of  New  York’s  makeup  as  the  skyscrapers,  the 
traffic,  the  crowds,  the  fast  tempo,  the  intense 
competition  and  all  the  things  that  reveal  the 
vitality  of  the  most  dynamic  city  on  earth. 

Growing  up  in  New  York  City  is  a 
wonderful  experience.  For  well  over  a  century 
The  New  York  Times  has  been  watching  the 
dty  grow.  If  there’s  one  thing  we’ve  learned  in 
those  years,  it’s  not  to  sell  New  York  short. 

We  know  New  York  as  well  as  anybody.  We 
think  we  sell  it  better  than  anybody.  New  York 
is  our  great,  big  backyard. 

jjork  Sitnc0 

First  in  Advertising  m  America’s  First  Market. 
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Changes  in  ad  requirements 
sought  hy  theater  owners 


By  Jeff  MiU 

State  and  local  representatives  of  the 
National  Association  of  Theater  Owners 
will  soon  be  chosen  to  begin  work  through 
the  International  Newspaper  Advertising 
Executives  with  local  newspapers  on  com¬ 
mon  problems. 

The  action  comes  after  a  series  of 
several  meetings  between  representatives 
of  NATO,  the  Motion  Picture  Association 
of  America,  and  the  Newspaper  Advertis¬ 
ing  Bureau. 

The  Bureau  has  appointed  John  Bell  to 
act  as  a  liaison  with  the  movie  groups. 

The  action  also  comes  at  a  time  when 
an  increasing  share  of  the  annual  $100 
million  movie  ad  budget  is  being  diverted 
from  newspapers  to  radio  and  television 
broadcasting. 

The  local  representatives  will  set  about 
attempting  to  solve  movie  concerns  on 
“newspaper  rate  structures,  page  makeup, 
coverage,”  as  well  as  newspaper  accept¬ 
ability  policies. 

First  met  in  March 

The  first  meeting  between  NATO,  the 
MPAA,  and  the  Bureau  took  place  March 
22.  At  that  time,  according  to  NATO  ad¬ 
vertising  committee  chairman  Don  Baker, 
NATO  had  “met  with  legal  attorneys,” 
and  was  in  the  process  of  seeking  “legal 
redress”  on  what  NATO  felt  were  unfair 
newspaper  ad  rates. 

The  meeting  was  arranged  by  Bureau 
president  Jack  Kauffman,  Baker,  and  his 
MPAA  counterpart,  Ed  Seigenfeld.  It  was 
attended  by  NATO  president  Roy  White, 
MPAA  president  Jack  Valenti,  and  the 
Newspaper  Advertising  Bureau’s  long- 
range  planning  committee. 

The  Bureau  was  represented  by  general 
manager  Leo  Bogart,  Mac  Morris,  vice- 
president  for  national  advertising,  and 
Sheldon  Moyer,  automotive  marketing 
vicepresident. 

Members  of  the  NAB  committee  present 
included  Bureau  chairman  Frank  Batten 
publisher  of  Norfolk  Virginian-Pilot  and 
Ledger-Star;  Arthur  Sulzberger,  vice- 
chairman,  and  New ‘York  Times  publish¬ 
er;  International  Newspaper  Advertising 
Executive  past  president  Howard  Grothe; 
New  York  News  ad  manager  Ed  Kropke; 
Los  Angeles  Times  sales  vicepresident 
Vance  Stickell;  Ted  Parmelee,  president 
of  Knight  Advertising  Sales;  the  adver¬ 
tising  director  of  the  Louisville  Courier 
Journal,  Maury  Buchart;  and  Bob  Hunt, 
Chicago  Tribune  advertising  director. 

Also  present  were  NATO  vicepresident 
and  executive  director  Joe  Alterman;  the 
public  relations  and  ad  director  for 
NATO,  Norman  Pader;  Fred  Goldberg, 
United  Artists  vicepresident;  and  Taylor 
Mills,  the  director  for  the  Code  of  Adver¬ 


tising  for  MPAA. 

NATO  represents  theatre  owners,  or 
exhibitors,  while  MPAA  represents  the 
producers  or  distributors.  MPAA  draws 
its  membership  from  the  nine  major  mov¬ 
ie  producers,  while  NATO  represents  16,- 
000  theatres. 

Grievances  listed 

At  the  meeting,  the  two  movie  groups 
presented  a  list  of  grievances.  A  report 
entitled  “Points  Covered  by  MPAA  and 
NATO  at  Luncheon  Meeting  with  Long- 
Range  Planning  Committee,  Bureau  of 
Advertising,  A.N.P.A.,  on  Thursday, 
March  22,  1973,”  was  provided  Editor  & 
Publisher.  Figures  in  the  bulletin  show 
that  “approximately  40  %”  of  the  $100 
million  total  movie  ad  budget  now  goes  to 
the  broadcast  media.” 

“The  basic  structure  of  the  theatrical 
motion  picture  industry  has  changed  radi¬ 
cally  over  the  past  two  decades.  Patterns 
of  distribution  and  exhibition  have 
changed,  the  composition  of  the  ‘basic’ 
movie  audience  has  changed  and  films 
themselves  have  changed,”  the  report  ex¬ 
plains. 

“At  the  same  time,  insofar  as  they 
relate  to  motion  pictures,  newspaper  ad¬ 
vertising  rate  structures,  page  makeup, 
coverage  and  the  like  have  remained  sub¬ 
stantially  unchanged.” 

The  report  added  that  “perhaps  the 
most  important  reason  for  the  ‘defection’ 
of  movie  advertising  dollars  is  that  many 
newspaper  rate  structures  are  discrimina¬ 
tory,  or  unfair,  or  outmoded,  or  unduly 
complicated— or  all  of  these  things.” 

The  NATO-MPAA  report  explains  that 
“broadcasters  charge  for  advertising  on  a 
straight  time  basis.  By  contrast,  motion 
picture  distributors  and  exhibitors  must 
cope  with  ‘multiple  ownership’  or  ‘nation¬ 
al  rate’  vs.  local  rate.” 

Seigenfeld  later  characterized  many  of 
the  rates  as  “archaic,  prejudicial  or 
discriminatory.  He  said  newspapers  had 
“taken  us  for  granted.” 

The  report  explains:  “In  some  cities 
when  two  or  more  theatres  not  commonly 
owned  take  out  a  joint  ad,  they  are 
charged  a  ‘national’  or  ‘multiple  owner¬ 
ship’  rate,  which  is  higher  than  the  other¬ 
wise  applicable  local  rate,  (be  it  the  regu¬ 
lar  retail  rate  or  a  special  ‘amusement’ 
rate).  If  two  or  more  theatres  which  are 
commonly  owned  take  out  the  same  ad, 
they  are  charged  the  applicable  local 
rate.” 

Examples  given 

The  movie  groups  cite  two  specific  ex¬ 
amples  of  “what  it  means  financially  in 
two  cities: 


EtP 

Every  Saturday  Since  1 884 


— In  San  Francisco,  with  three  papers 
published  by  the  same  company,  the  book¬ 
let  said  “for  an  exhibitor  with  a  10,- 
000-line  contract,  the  daily-Sunday  local 
rate  is  $1.85  per  line;  the  daily-Sunday 
‘multiple  ownership’  rate  is  $2.95  per  line. 
Thus,  if  two  commonly  owned  theatres 
take  out  10,000  lines  of  joint  advertising, 
the  total  charge  is  $18,500;  if  two  the¬ 
atres  not  commonly  owned  take  out  the 
same  amount  of  joint  advertising,  the  to¬ 
tal  charge  is  $29,500 — a  difference  of  $11,- 
000." 

— In  Providence,  on  the  basis  of  a  10,- 
000-line  contract,  lx)th  the  Journal  and  the 
Evening  Bulletin  have  a  daily  local  rate 
of  $.62  per  line  and  a  daily  ‘multiple 
ownership’  rate  of  $1.25  per  line.  Thus,  if 
two  commonly  owned  theatres  take  out 
10,000  lines  of  joint  advertising,  the  total 
charge  is  $6,200;  if  two  theatres  not  com¬ 
monly  owned  take  out  the  same  amount  of 
joint  advertising  space,  the  total  charge  is 
$12,500 — a  difference  of  $6,300.” 

The  owners  contend  the  multiple  own¬ 
ership  rate  “has  an  impact  on  amounts 
spent  for  newspaper  advertising.”  “For 
example,  in  most  major  cities  many  mo¬ 
tion  pictures  are  exhibited  on  a  ‘showcase’ 
or  multiple’  basis — i.e.,  the  same  film  is 
shown  at  several  theatres  at  the  same 
time.  An  exhibitor  who  is  able  to  have  a 
‘showcase’  run  involving  only  theatres 
owned  by  him  has  a  considerable  advan¬ 
tage  over  an  exhibitor  who  is  able  to  have 
a  ‘showcase’  run  only  by  joining  with 
other  theatres  which  he  does  not  own.” 

“The  first  exhibitor  pays  a  local  rate; 
the  second  exhibitor,  along  with  his  co¬ 
exhibitors,  pays  a  multiple  ownership 
rate.”  According  to  information  in  the 
booklet,  this  leaves  the  second,  or  co¬ 
exhibitor  with  two  choices:  either  to  “try 
to  get  as  much  effective  exposure  dollar- 
for-dollar  ...  to  spend  his  money  on  the 
broadcast  media,”  or  to  run  smaller  indi¬ 
vidual  ads — “hardly  an  effective  market¬ 
ing  device.” 

The  report  also  lashes  out  against  the 
use  of  local  ‘retail’  rates  vs.  ‘local  amuse¬ 
ment’  rates.  It  says  the  amusement  rate 
“is  generally  higher  than  the  retail  rate 
which  is  applicable  to  other  local  mer¬ 
chants.” 

The  NATO-MPAA  document  also  ob¬ 
jects  to  “rates  based  on  geographic  loca¬ 
tion  or  seating  capacity.”  It  concludes 
“whatever  their  historical  origins,  these 
rate  anomalies  are  today  obviously  out¬ 
moded.”  According  to  the  booklet,  “the 
Long  Island  Press  charges  different  rates 
for  different  theatres  on  the  basis  of  their 
seating  capacity — theatres  with  less  than 
1500  seats  pay  a  lower  rate.” 

Unfair  deadlines 

The  report  also  deals  with  “unrealistic 
advertising  deadlines  in  such  cities  as  Ak¬ 
ron,  Columbus,  Dayton  and  Tulsa.”  Later, 
Baker  and  Seigenfeld  explained  in  an  in¬ 
terview  with  E&P  that  movies  have  large- 
(Continued  on  page  11) 
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Continuance  of  ‘indie’ 
system  favored  by  ICMA 


By  Gerald  B.  Healey 


By  an  overwhelming  majority  circula¬ 
tion  executives  at  the  International  Circu¬ 
lation  Managers  Association  Conference 
(June  17-21)  in  Milwaukee,  Wise,  voted 
for  continuance  and  upgrading  of  the  ‘Lit¬ 
tle  Merchant’  system  of  selling  newspa¬ 
pers. 

The  vote  was  taken  at  the  conclusion  of 
a  debate  (June  21)  entitled  “Can  the  Lit¬ 
tle  Merchant  system  of  delivering  news¬ 
papers  survive?”  and  84  percent  of  the 
association  membership  sitting  in,  about 
300  persons,  agreed  that  it  can.  It  also 
was  agreed  that  new  and  more  effective 
sales  ideas  will  have  to  be  inaugurated 
among  boy  and  youth  carriers. 

John  C.  Goode,  Jr.,  Richmond  (Va.) 
Newspapers,  started  the  debate  with  the 
negative  approach. 

He  doesn’t  believe  that  the  systems  of 
independent  contractors  for  carriers  can 
survive  and  he  gave  reasons. 

“There  are  danger  signals  and  red  flags 
all  over  and  we  are  treading  a  thin  line  in 
attempting  to  perpetuate  the  Little  Mer¬ 
chant  Plan,”  Goode  said. 

“Many  courts  already  are  deciding  that 
carriers  are  actually  employes  and  we 
cannot  maintain  a  growth  system  with  the 
numerous  restrictions  being  placed  on  the 
independent  merchant  distributing  and 
selling  newspapers.” 

Goode  said  there  is  little  control  over 
carrier  boys  and  to  gain  more  it  will  be 
necessary  to  make  carriers  employes.  He 
deplored  the  position  of  circulation  man¬ 
agers,  district  managers  and  supervisors 
having  to  be  continually  on  the  defensive 
in  dealing  with  carriers  and  blamed  heavy 
turnover  on  attempts  to  maintain  some 
sort  of  control. 

“We’re  constantly  apologizing  for 
things  we  can’t  do,  things  we  can  ask  the 
carrier  to  do,  but  can’t  order  him  when 
actually  we  must  assume  all  the  control 
we  can  muster,”  Goode  declared. 

Have  green  light 

“Some  will  say  we  will  have  control 
problems  whether  the  carriers  are  inde¬ 
pendent  or  employes.  I  say  we  must  define 
the  various  problems  and  find  solutions. 
Our  publishers  have  given  us  the  green 
light  to  find  solutions  and  we  must.” 

(Francis  L.  Dale,  publisher  of  the  Cin¬ 
cinnati  (0.)  Enquirer,  told  the  conference 
(June  18)  that  it  may  be  time  for  most 
newspapers,  certainly  those  in  larger  cit¬ 
ies,  to  end  the  myth  of  the  independent 
carrier  sales  staff  (E&P,  June  23). 

Goode  said  he  and  many  others  favor 
office  paid  subscriptions  which  will  help 
with  the  carrier  turnover  problem  by 
eliminating  carrier  collections.  He  urged 
circulation  managers  to  get  themselves  in 
the  position  where  “you  will  be  paying  the 
carrier  instead  of  him  paying  you.” 
William  Merritt,  Washington  (D.  C.) 


Star-News,  taking  the  affirmative  side, 
said  he  thought  the  real  question  of  the 
debate  was  what  “we  are  trying  to  decide 
is  not  a  legal  question  of  whether  carriers 
are  or  are  not  employes,  under  the  Little 
Merchant  plan,  but  instead  if  we  pay 
them  a  salary  will  we  grow  better?  Also, 
can  we  develop  better  service  to  sub¬ 
scribers,  can  we  collect  our  money  better, 
and  can  we  produce  more  new  business 
with  our  carrier  organization?” 

Merritt  implored  the  audience  not  to 
believe  that  every  carrier  who  agrees  to 
take  the  responsibility  of  service,  collec¬ 
tions,  and  sales  on  his  route  will  do  a  good 
job  because  he  is  a  Little  Merchant.  It 
won’t  change  his  attitude  because  he  is 
put  on  a  salary,  for  he  is  the  same  boy  no 
matter  which  way  you  pay  him,  Merritt 
said. 

He  added  that  the  important  thing  is 
not  how  he  is  paid  but  how  he  is  trained. 
He  recounted  some  experiences  as  an  in¬ 
dependent  dealer  with  Little  Merchants 
under  contract  and  the  thing  that  worked 
was  that  he  changed  his  attitude  toward 
the  Little  Merchant  system. 

“I  changed  my  attitude  from  believing 
the  system  was  wrong  to  believing  I  was 
working  it  wrong,”  Merritt  said.  “I 
changed  my  attitude  to  believing  that  boys 
are  better  than  they  ever  have  been;  that 
they  have  an  opportunity  for  on-the-job 
training,  running  their  own  business,  buy¬ 
ing  merchandise  and  selling  merchandise 
at  a  profit.” 

District  built  up 

The  boys  reacted  to  the  challenge  of 
competition,  loved  to  be  counted  in  on  the 
team  and  loved  to  be  best.  Money  that  was 
supposedly  hard  to  collect  when  these  boys 
were  on  a  salary,  was  being  collected 
when  we  put  them  on  an  independent  basis 
because  it  was  their  money.  Service  was 
better  because  they  faced  the  subscriber 
every  collection  period.  Sales  were  being 
made  because  new  subs  being  written  re¬ 
sulted  in  more  profits  and  more  fun. 
These  boys  built  a  dormant  district  from 
2,100  papers  to  3,000  in  approximately  24 
months. 

Changing  the  system  of  pay  didn’t  do 
it,  but  Merritt’s  change  in  attitude  toward 
the  Little  Merchant  system,  did,  he  said. 
The  experiment  took  place  31  years  ago, 
Merritt  said,  pointing  out  that  the  idea  of 
paying  boys  a  salary  is  not  new. 

Merritt  said  a  district  man  convinced 
him  that  if  he  put  boys  in  the  District  of 
Columbia  on  salary,  he  could  keep  boys, 
give  better  service  and  stop  circulation 
losses.  Merritt  tried  it  on  one  district  and 
it  didn’t  work.  He  insisted  that  “we  will 
not  correct  the  problems  of  circulation  by 
changing  systems.” 


In  rebuttal,  Goode  said  that  no  one  had 
better  decide  to  give  orders  to  carrier  boys 
“or  the  courts  will  clobber  you.”  He 
termed  the  idea  that  a  carrier  boy  is  an 
independent  merchant  “a  sham”  that  must 
be  stopped,  adding:  “We’re  still  responsi¬ 
ble  for  what  they  (boys)  do.” 

Merritt,  answering  said:  “Okay,  if 
you’re  in  a  non-competitive  town  go  ahead 
and  try  the  employe  system.”  He  said  that 
boys  are  still  exempt  from  child  labor  acts 
whether  they  are  independent  or  employes 
but  control  does  not  relieve  the  circulation 
managers  of  exemptions  from  the  child 
labor  act. 

Merritt  added  that  there  is  no  myth 
about  carrier  salesmen  and  he  said  he 
can’t  find  adults  who  will  knock  on  doors 
and  sell. 

Cy  Favor,  general  manager  of  ICMA, 
reminded  that  it  takes  the  selling  of  3,000 
customers  each  week  to  remain  on  an  even 
circulation  basis  and  he  asked  for  a  big 
increase  in  sales  activities.  He  said  it 
seems  necessary  that  all  boys  be  paid  for 
inserting  advertising  supplements  and  he 
thought  that  some  sales  promotions  have 
worn  out. 

Robert  Tafel,  Saginaw  (Mich.)  News, 
who  moved  up  to  board  chairman,  turning 
the  ICMA  presidency  over  to  Robert 
Oehler,  Cincinnati  Enquirer,  told  the 
group  “you  are  the  last  men  in  any  busi¬ 
ness  who  will  give  a  boy  an  opportunity  to 
work,  save  and  learn  and  you  should  go  on 
helping  carriers  along  those  lines.” 

Joseph  B.  Forsee,  St.  Joseph  (Mo.) 
News-Press  &  Gazette,  was  elected  third 
vicepresident  in  the  only  contested  elec¬ 
tion,  defeating  Newell  Rest,  Toledo  (0.) 
Blade  and  Times,  and  Harry  E.  Coggrins, 
Greenville  (S.  C.)  News-Piedmont. 

• 

New  York  Times  writer 
objects  to  ‘Mr.’  rule 

Only  good  guys  rate  a  Mr.  before  their 
last  name  in  the  New  York  Times,  ac¬ 
cording  to  William  Safire,  whose  column 
appears  on  the  Times’  Op-Ed  page. 

“Whenever  I  refer  to  a  person  in  this 
column  by  his  last  name  only,  a  copy 
editor  at  the  New  York  Times  surrepti¬ 
tiously  adds  a  “Mr.”  in  front  of  the 
name,”  Safire  wrote  in  a  recent  column. 
“I  inquired  why,”  Safire  said,  “since  this 
takes  up  space  that  could  well  be  used  for 
haranguing,  and  was  informed  that  the 
Times  felt  the  addition  of  ‘Mr.’  before  a 
man’s  name  added  a  certain  politeness 
and  civility  so  often  missing  from  public 
discourse.” 

Safire  said  he  had  no  objection  to  that 
line  of  reasoning.  But  that  he  was  sur¬ 
prised  to  learn  that  there  was  an  excep¬ 
tion  to  the  style  when  a  person  had  been 
convicted  of  a  crime.  In  such  cases,  Safire 
said  he  was  informed  that  the  person 
“loses  his  Times-style  ‘Mr.’  ” 

Safire  called  the  style  rule  “cruel  and 
unusual  punishment,”  and  asserted  that  in 
his  column  the  “disgraced  and  downtrod¬ 
den  will  not  have  further  obloquy  heaped 
upon  them:  It  will  be  Mr.  McCord,  Mr. 
Irving,  Mr.  Ginsburg,  Mr.  Loeb  and — this 
one  is  for  you,  ‘Slick  Willie’ — Mr.  Sut¬ 
ton.” 
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Past  Week’s  Range 
of  Stock  Prices 


NEWSrAPERS 


i/20 

M'/ 


'A 


Am«rlc«n  RmkcUI  Co».  (OTC)  . 

Booth  Nawipapors  (OTC)  . 

Capital  Cltlat  Com.  (NYSE)  .  3T 

Com  Corp.  (OTC)  .  3% 

Cowlas  Comm  (NYS^  . 

Dow  Jonat  (OTC)  .  30 

Downa  Comm  (OTC)  .  2*A 

©annatt  (NYSE)  .  3S^ 

Harta  Hanki  (NYSE)  .  1% 

••Jaffaraon-Pilot  (NYSE)  .  S4 

Knight  (NYSE)  .  31 

Ua  Entarprliat  (AhtEX)  .  13 

Madia  ©anaral  (AMEX)  .  32 

Multimadia  (OTC)  .  I»% 

Naw  York  Ttmaa  (AMEX)  .  II 

Panax  (OTC)  .  4)4 

Port  Corp.  (Wise.)  (OTC)  .  10% 


Ouabacor  (AMEX)  .  U 

tiddar  Publicatloni  (NYSE)  .  WU 

Southam  P^ast  (CE)  .  31% 

I 


Spaldal  (OTC) 

Thomson  Nawipapars  (CE) 

Tima  Inc.  (NYSE)  . 

Timas  Mirror  (NYSE)  . 

Toronto  Star  (CE)  . . 

Washington  Port  (AMEX)  ....i. .  W7t 

SUPPLIERS 

Abitibl  (CE)  .  10% 

Addrassograph  Multi.  (NYSE)  .  12% 

Aldan  Elactronics  (OTC)  . % 

Altair  JOTCl  .  3% 

Anglo-Canadian  (CE)  .  10% 

Ball  Corp.  (OTC)  .  12% 

B.  C.  Forart  (CE)  .  15% 

Barkay  Photo  (NYSE)  .  lO^A 

Boisa  Caseada  (NYSE)  .  9% 

Compugraphic  (AMm)  .  IB% 

Compuscan  (OTC)  .  i% 

Crown  Zallarbach  (NYSE)  .  27% 

Cutlar-Hammar  (NYSE)  .  2S 

Dayeo  (NYSE)  .  Ii% 

Digital  Equipmant  (NYSE)  .  S0% 

Domtar  (AMEX)  .  20% 

Dow  Chamical  (NYSE)  .  S0% 

Dymo  (NYSE)  .  li 

ECRM  (OTC)  .  7 

Eastman  Kodak  (NYSE)  .  132% 

Ehranraich  Photo  (AM»)  .  9% 

Elba  (NYSE)  .  27% 

©anaral  Elactric  (NYSE)  .  57% 

©aorgia  Pacific  (NYSE)  .  31% 

©raca,  W.  R.  (NYSE)  .  20% 

©raat  Lakas  Papar  (CE)  .  21% 

©raat  No.  Nakoosa  (NYSE)  .  44% 

Harris  Intartypa  (NYSE)  .  27% 

Inmont  (NYSE)  .  7% 

Intarnational  Papar  (NYSE)  .  34% 

Itak  Corp.  (NYSE)  .  2414 

KImbarly  Clark  (NYSE)  .  3S% 

LogEtronics  (OTC)  .  4% 

MacMillan,  Bloadal  (CE)  .  29 

Milgo  Elactronics  (AM^)  .  IS% 

Millmartar  Onyx  (AMEX)  .  7% 

Minnesota  Min.  E  Mfg.  (NYSE)  .  S3 

•Photon  (OTC)  .  — 

Richardson  (NYSE)  .  11% 

Rockwall  Inti.  (NYSE)  .  27 

Sugar  (NYSE)  . 

Southland  Paper  (OTC)  . . 

Southwest  Forest  Ind.  (NYSE)  . 

Sun  Chamical  (NYSE)  . 

Whaalabrator-Frya  (NYSE)  . . 

Whita  Consolidated  (NYSE)  . 

Wood  Industries  (AMK)  . 

ADVERTISIN©  A©ENCIES 

Doramus  (OTC)  . 

Doyle,  Dana,  Barnbach  (OTC)  . 

Foote,  Cone,  Balding  (NYSE)  . 

Frank,  Clinton  E.  (OTC)  . 

©ray  Advertising  (OTC)  . 

Interpublic  ©roup  (NYSE)  . 

Needham,  Harper  E  Steers  (OTC)  . 

Ogil«,  Mather  (OTC)  . . . 

PKL  Co.  (OTC)  . 

J.  W.  Thompson  (NYSE)  . 

Tracy-Locke  (OTC)  . 

Walls  Rich  Graana  (NYSE)  . 

•  Trading  suspended  3/24-7/3. 

**  Stock  split  2  for  I  on  4/24. 
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Writer  for  Governor 

Florida  Governor  Reubin  Askew  has 
named  Paul  A.  Schnitt  as  his  deputy 
press  secretary  for  speech  writing  at  $16,- 
000  a  year.  Schnitt,  who  replaces  Roland 
Page,  has  been  assistant  metropolitan  edi¬ 
tor  of  the  St.  Petersburg  Times.  Page 
resigned  to  become  Washington  correspon¬ 
dent  for  the  six  Florida  newspapers 
owned  by  the  New  York  Times  Company. 


Paul  Millar  Allan  Nauharth 


Miller  promotes  Neuharth 
to  CEO  of  Gannett  group 


Paul  Miller,  66,  chief  executive  of  Gan¬ 
nett  Co.,  Inc.  since  1957,  became  chairman 
of  the  board  and  Allen  H.  Neuharth,  49, 
president  and  chief  operating  officer  since 
1970,  was  named  president  and  chief  ex¬ 
ecutive  of  the  newspaper  group,  numeri¬ 
cally  the  nation’s  largest. 

Miller  continues  actively  not  only  as 
board  chairman  but  as  chairman  of  the 
executive  committee,  and  as  head  of  Gan- 
nett’s  acquisition  program  which  has  seen 
the  company  grow  from  19  newspapers  in 
4  states  to  53  in  16  states  and  Guam. 

Neuharth  joined  Gannett  in  1963  as  op¬ 
erating  head  of  the  two  Rochester  news¬ 
papers  after  10  years  with  Knight  News¬ 
papers  in  newsroom  and  management 
positions  at  the  Miami  Herald  and  Detroit 
Free  Press. 

In  1965  he  also  was  named  president  of 
Gannett’s  East  Central  Florida  subsidi¬ 
ary,  directing  establishment  of  the  highly 
successful  newspaper  Today,  a  60,000  cir¬ 
culation  daily  and  Sunday  covering  the 
Cape  Kennedy  area  and  beyond.  He  be¬ 
came  executive  vicepresident  of  Gannett 
in  1966. 

Miller  said  the  change  voted  by  the 
Gannett  board  (June  26)  at  his  recom¬ 
mendation,  “marked  another  step  in  the 
orderly  transferral  of  responsibilities’’  to 
the  younger  group  he  has  assembled. 

In  addition  to  Miller  and  Neuharth, 
members  of  the  Rochester-based  Gannett 
Corporate  Operating  Committee  are: 

John  E.  Heselden,  53,  vicepresident/per¬ 
sonnel. 

Douglas  H.  McCorkindale,  34,  vicepres¬ 
ident  and  general  counsel. 

J.  Warren  McClure,  53,  vicepresident/- 
marketing. 

John  R.  Purcell,  41,  vicepresident/fi¬ 
nance  and  general  business  manager. 

John  C.  Quinn,  47,  vicepresident/news. 

Ronald  A.  White,  45,  vicepresident/pro¬ 
duction. 

Two  other  key  corporate  officers,  but 
not  based  in  Rochester,  are : 

Robert  B.  Miller,  senior  vicepresident 
and  also  executive  chairman  of  Federated 


Publications,  which  merged  with  Gannett 
in  1971. 

Louis  A.  Weil,  Jr.,  vicepresident/de¬ 
velopment,  and  president  of  Federated. 

Miller  recalled  at  the  board  meeting 
that  when  he  moved  from  president  to 
chairman  and  chief  executive  in  1970, 
passing  the  president’s  title  to  Neuharth, 
he  dispatched  to  all  Gannett  executives  a 
letter  saying: 

“My  goal  is  a  $300  million  dollar  com¬ 
pany  before  I  become  just  plain  chairman 
of  the  board. 

“At  that  time,  our  revenues  had 
reached  $201  million  and  I  suggested  that 
$300  million  seemed  a  reasonable  goal 
within  three  years.  It  was.  It  is  now  clear 
that  we  not  only  are  reaching  it  this  year 
1973 ;  we  shall  exceed  it.’’ 

Neuharth,  a  native  of  South  Dakota, 
started  his  newspaper  career  on  dailies  at 
Mitchell  and  Rapid  City,  S.D.  He  was  a 
staff  writer  for  the  Associated  Press  in 
Sioux  Falls  and  Pierre,  S.D.  from  1950  to 
1952. 

A  cum  laude  graduate  of  the  University 
of  South  Dakota,  he  majored  in  political 
science,  with  a  minor  in  Journalism.  He  is 
a  veteran  of  World  War  II,  with  U.S. 
Infantry  combat  service  both  in  Europe 
and  the  Pacific,  where  he  received  the 
Bronze  Star  award. 

Neuharth  is  a  member  of  the  board  of 
directors  of  the.  American  Newspaper 
Publishers  Association,  past  president  of 
the  New  York  State  ^Wishers’  Associa¬ 
tion,  member  of  the  Advisory  Board  of  the 
American  Press  Institute  and  past  nation¬ 
al  director  of  Sigma  Delta  Chi,  profes¬ 
sional  journalism  society. 

• 

New  Sunday  edition 

The  Sunday  magazine  of  the  Tacoma 
(Wash.)  News-Tribune,  with  circulation 
of  98,214,  joins  Sunday,  the  magazine 
group  of  Metropolitan  Sunday  Newspa¬ 
pers  Inc.,  on  July  8. 
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Court’s  obscenity  ruling 


will  encourage 

By  Edward  M.  Swietnicki 

Local  censorship  groups  are  expected  to 
be  encouraged  in  wake  of  the  Supreme 
Court's  5-4  hard  line  stand  on  obscenity. 

The  court  rulings  on  June  21  state  that 
local  community  standards  may  be  applied 
as  a  test  for  obscenity.  The  rulings  pro¬ 
voked  an  emergency  meeting  on  Sunday  of 
the  First  Amendment  Lawyers  Associa¬ 
tion  and  Variety,  the  entertainment  indus¬ 
try  weekly,  headlined  the  court  decisions 
as  “Show  Biz’s  Fig-Leaf  Crisis”  and 
“Community  Standards  Spells  C-O-N- 
F-U-S-I-O-N.” 

Advertising  of  X  films 

The  court  rulings  are  expected  to  have 
an  impact  on  the  distribution  and  sale  of 
hundreds  of  the  border-line  papers  and 
magazines.  For  newspapers  the  court  rul¬ 
ings  are  expected  to  bring  up  the  issues 
and  controversies  surrounding  advertising 
of  X-rated  films. 

“If  you’re  a  newsstand  dealer  specializ¬ 
ing  only  in  the  ‘borderline  publications’ 
you  will  certainly  be  adversely  affected  if 
the  laws  are  enforced  in  your  community,” 
said  Myron  Garfinkle,  who  earlier  this 
year  succeeded  his  father,  Henry,  as  chief 
executive  officer  and  chairman  of  the 
ANCORP  National  Services  Inc.,  the  old 
American  News  Co.,  the  nation’s  biggest 
retail  chain  of  newsstands. 

The  New  York  Daily  News  editorially 
praised  the  court’s  tough  stand  which 
gives  the  50  states  and  local  communities 
broad  powers  to  legislate  against  and 
prosecute  offenders  on  matters  deemed 
pornographic.  But  many  other  newspa¬ 
pers,  like  the  Washington  Post  and  the 
New  York  Times,  were  critical  of  the 
court’s  new  position. 

First  amendment  threat 

“In  plain  words,  it  gives  license  to  local 
censors,”  the  New  York  Times  said  in  an 
editorial.  The  newspaper  added,  “the 
latest  rulings  seem  to  us  an  ominous  de¬ 
parture  from  the  court’s  crucial  mission 
to  safeguard  First  Amendment  rights.” 
and  “In  the  long  run  it  will  make  every 
local  community  and  every  state  the  ar¬ 
biter  of  acceptability,  thereby  adjusting 
all  sex-related  literary,  artistic  and  enter¬ 
tainment  production  to  the  lowest  common 
denominator  of  toleration.  Police  court 
morality  will  have  a  heyday.” 

The  anticipated  welter  of  confusing 
state  and  local  obscenity  regulations  is 
expected  to  renew  again  issues  of  what  is 
obscene.  Michigan  Attorney  General 
Frank  Kelly  predicted  after  the  rulings: 
“Now  prosecuting  attorneys  in  every 
covmty  and  state  will  be  grandstanding 
and  every  jury  in  every  little  community 
will  have  a  crack  at  each  new  book,  play 
and  movie.” 

Newspapers  are  affected 
Supreme  Court  Justice  William  O. 


censorship 


Douglas,  who  dissented,  believes  newspa¬ 
pers  are  directly  affect^  by  the  majority 
opinion.  He  wrote  that  the  new  test  for 
obscenity  “would  make  it  possible  to  ban 
any  paper  or  any  journal  or  magazine  in 
some  benighted  place.” 

But  a  number  of  editors  and  newspaper 
publishers  surveyed  by  E&P  are  not  that 
fearful  of  the  immediate  impact  of  the 
Supreme  Court  rulings. 

'The  American  Newspaper  Publishers 
Association  is  not  planning  to  issue  a 
statement  on  the  obscenity  rulings.  The 
ANPA,  however,  is  angry  at  the  Supreme 
Court’s  decision  issued  on  the  same  day 
which  upheld  a  Pittsburgh  ordinance  pro¬ 
hibiting  newspapers  from  printing  sex- 
designated  employment  advertising. 

Arthur  B.  Hanson,  general  counsel  for 
the  ANPA,  said  “If  you’re  asking  whether 
we  think  the  court  was  wrong,  you’d  bet¬ 
ter  believe  we  think  they’re  wrong  as  hell. 
An  attorney  for  a  large  newspaper,  who 
asked  not  to  be  identified,  said  “The  (em¬ 
ployment  ad)  decision  stands  for  the  pro¬ 
position  that  the  town  council  of  Podunk 
can  pass  an  ordinance  decreeing  what 
goes  in  the  local  newspaper.” 

A.  M.  Rosenthal,  managing  editor  of  the 
New  York  Times,  said  his  personal  feel¬ 
ings  on  the  obscenity  rulings  are  the  same 
as  the  paper’s  editorial  position.  Philo¬ 
sophically  it  is  a  very  serious  issue.  If 
any  publication  is  censored,  it’s  an  un¬ 
healthy  thing  for  all  of  us.  However,  from 
the  practical  standpoint,  I  can’t  see  any 
effect  whatsoever  on  the  general  press. 
Certain  periodicals  will  definitely  be  af¬ 
fected,  and  will  have  to,  like  the  judges 
said,  meet  greatly  varying  standards.  But 
no  newspapers  I  know  of  fall  into  this 
area.” 

Marshall  Field,  publisher  of  the  Chieor 
go  Sun  Times,  believes  the  ruling  will 
have  no  effect  on  his  paper. 

Lom  of  revenue  cited 

Martin  Hayden,  editor  of  the  Detroit 
News,  said  the  court’s  decisions  upheld 
the  newspaper’s  stand  in  refusing  to  ac¬ 
cept  advertising  for  X-rated  films.  “We 
took  a  beating  of  several  hundred  thou¬ 
sand  dollars  when  we  first  refused  to  take 
X-rated  ads  last  year.  However  much  of 
that  loss  came  from  a  cutback  on  advertis¬ 
ing  from  regular  film  distributors  who 
were  miffed  at  our  decision.  Since  then, 
we  have  reclaimed  much  of  that  advertis¬ 
ing.  We’ve  still  lost  a  substantial  amount 
of  revenue,  but  we  have  always  felt  the 
decision  was  well  worth  it.”  The  editor’s 
prediction:  other  major  city  dailies  will 
cease  advertising  X-rated  films  as  a  result 
of  the  court  decisions. 

Jack  Valenti,  president  of  the  Motion 
Picture  Association  of  America,  who  in 
the  past  has  even  visited  newspaper 
offices  to  persuade  them  to  rescind  their 
policy  of  refusing  X-rated  movie  ads,  said 
the  court  decisions  “embrace  not  only  the 


motion  pictures  but  all  the  media — 
newspapers,  magazines,  books,  plays,  ra¬ 
dio  and  television.”  He  added,  “It  would 
cause  concern  if  local  communities  denied 
exhibition  to  well-intentioned  films  seri¬ 
ously  made  by  recognized  artistic  filmmak¬ 
ers.” 

Some  newspaper  executives  and  theater 
owners  believe  the  Supreme  Court  rulings 
may  come  to  an  immediate  test  in  local 
communities  on  the  issue  of  advertising  or 
showing  of  “The  Last  Tango  in  Paris,” 
the  controversial  Marlon  Brando  film. 
(Roman  Catholics  in  Omaha,  for  example, 
are  in  a  letter-writing  campaign  against 
showing  of  the  United  Artists  film.) 

Both  Valenti  and  the  New  York  Times 
predict  a  welter  of  local  intepretations  as 
a  result  of  the  Supreme  Court’s  decision 
to  reverse  the  permissiveness  of  the 
1960s.  The  New  York  Times  stated  in  a 
review  of  the  court  rulings:  “The  deci¬ 
sions  will  clearly  have  broad  and  unpre¬ 
dictable  effects  on  the  communications  and 
entertainment  industries,  making  their 
offerings  subject  to  criminal  penalties 
based  on  standards  only  loosely  defined  by 
the  Court.”  Mr.  Valenti,  whose  group  rep¬ 
resents  nine  of  the  world’s  largest  pro¬ 
ducers  and  distributors  of  motion  picture 
and  television  films,  said  “Although  the 
members  of  our  association  do  not  make 
obscene  films  and  are  not  the  intended 
targets  of  the  court’s  decisions,  we  are 
nevertheless,  concerned  with  an  interpre¬ 
tation  which  can  create  50  or  more  frag¬ 
mented  opinions  as  to  what  constitutes 
obscenity.” 

An  ad  backlash 

A  Washington,  D.C.  newsman  said  “The 
place  where  newspapers  might  catch  the 
backwash  (of  the  court’s  decisions)  most 
likely  would  be  in  advertising  columns. 
The  crux  of  the  high  court’s  rulings  was 
that  commercialized  pornography  was  not 
protected  by  the  First  Amendment — ^but 
whether  an  advertisement  of  an  X-rated 
film  or  an  ‘adult’  book  in  a  newspaper 
would  be  constitutionally  protected  is  a 
question  the  justices  did  not  consider  or 
decide.  This  category  of  advertising  yields 
revenue  to  many  newspapers  and  sale  of 
girlie  magazines  is  a  profitable  adjunct  of 
many  newsstands.” 

Joel  Gora,  staff  counsel  to  the  American 
Civil  Liberties  Union,  however,  believes 
newspapers  are  directly  affected  by  the 
court’s  decisions.  He  said  it’s  possible  that 
some  local  community  may  seek  to  prevent 
sale  of  the  Village  Voice  on  its  news¬ 
stands  or  that  some  local  group  “may  get 
upset  about  a  wire  service  story  about 
prostitution  or  a  story  about  a  gay  liber¬ 
ation  parade  and  seek  to  indict  the  editor 
who  carried  the  story.” 

• 

Two  California  papers 
add  Parade  to  package 

The  Santa  Rosa  (Calif.)  Press  Dem- 
ocrat  and  the  Bakersfield  (Calif.)  Califor¬ 
nian  will  start  distributing  Parade  maga¬ 
zine  this  Fall.  The  addition  brings  Par¬ 
ade’s  circulation  to  18,508,310  in  105  pa¬ 
pers.  The  magazine  now  has  14  papers  in 
California. 
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Shell  and  Ford  to  underwrite 
school  for  business  writers 


By  Thomas  Land 

I^ndun  Correspondent, 

Financial  PoU  of  Canada 

The  difference  between  the  fine  print  of 
a  company  report  and  the  slick  phrasing 
of  a  press  release  about  the  same 
document  handed  to  newspapers  for  publi¬ 
cation  sometimes  hides  the  truth  of  finan¬ 
cial  double  dealings  waiting  to  be  exposed 
by  the  scrutiny  of  journalists. 

Newspaper  writers  specialising  on 
finance  and  industry  often  bear  a  fear¬ 
some  responsibility.  They  are  courted  by 
industrialists  seeking  influence;  consulted 
by  business  and  government  in  formulat¬ 
ing  their  policies;  and  looked  upon  by 
ordinary  readers  as  guardians  of  their 
interests. 

In  the  poorest  countries  currently  ex¬ 
posed  to  vast  social  change  brought  about 
by  rapid  industrialisation,  they  hold  the 
special  responsibility  of  explaining  to  the 
public  the  bewildering  day-to-day  events 
which  add  up  to  their  countries’  long-term 
development  strategies. 

The  best  of  them  are  highly  trained 
men,  some  of  them  holding  part-time 
teaching  appointments  at  universities.  But 
in  many  regions  where  the  best  trained 
minds  are  needed  elsewhere,  journalists 
handling  financial  copy  lack  specialised 
experience.  The  London-based  Common¬ 
wealth  Secretariat  is  about  to  go  some 
way  towards  filling  the  need  by  organizing 
a  concentrated  course  for  financial  and 
business  writers.  American  newspaper 
and  other  business  interests  are  financing 
the  scheme. 

Arnold  Smith,  the  Commonwealth 
Secretary-General  (and  himself  a  former 
newspaperman)  comments  that  “it  is  a 
welcome  development  in  view  of  the 
worldwide  shortage  of  journalists  trained 
to  write  on  economic,  financial  and  indus¬ 
trial  subjects.” 

There  is  no  regular  scheme  of  this  kind 
in  any  of  the  Commonwealth  countries. 
The  new  course  will  concentrate  on  finan¬ 
cial  and  industrial  affairs  and  will  include 
field  assignments,  seminars  and  detailed 
investigations  of  particular  problems. 

3  month  course 

Elaborate  planning  has  gone  into  the 
scheme,  supported  by  many  organizations 
and  industries.  The  idea  is  to  set  up  a 
three-month  course  for  about  12  specialist 
writers,  to  be  held  at  the  distinguished 
Centre  for  Journalism  Studies,  University 
College  of  Cardiff  in  Wales.  The  first  such 
course  may  well  begin  in  mid-September. 

Donald  Kerr,  chairman  of  the  scheme’s 
management  committee,  says  places  on  the 
course  would  be  available  to  experienced 
newspaper,  radio  and  television  corre¬ 
spondents  who  have  already  handled 
financial  and  business  news  or  those  in¬ 
tended  to  specialize  in  the  field.  Prefer¬ 
ence  will  be  given  to  newspaper  writers 
from  the  developing  countries. 

Applications  for  training  under  the 
scheme  will  be  invited  shortly.  Successful 
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candidates  (from  the  Commonwealth) 
will  receive  a  scholarship  covering  their 
return  fares  to  Britain  as  well  as  accom¬ 
modation  and  training. 

Private  undertaking 

Foundations  for  the  new  course  have 
been  laid  by  the  Secretariat’s  information 
division,  but  it  is  essentially  a  private 
enterprise,  a  non-govemmental  project.  It 
will  be  financed  by  commerce  and  industry 
(which  are  anxious  to  be  properly  inter¬ 
preted  to  the  public  and  also  to  win 
friends  amongst  the  top  financial  writers 
of  the  future).  The  course  will  be  admin¬ 
istered  and  supervised  by  an  independent 
committee. 

Cardiff  is  also  the  home  of  the  Thomson 
Foundation’s  Centre  where  qualified  news¬ 
men  from  all  parts  of  the  world  are 
undergoing  specialist  training.  The 
foundation  is  financed  from  a  $5  million 
trust  set  up  by  the  Lord  Thomson  of 
Fleet. 

The  management  committee  for  the  new 
course  will  represent  several  organiza¬ 
tions  with  special  interest  in  the  scheme 
such  as  the  Commonwealth  Press  Union 
(an  association  of  hundreds  of  newspa¬ 
pers),  the  National  Union  of  British 
Journalists,  the  Thomson  Foundation,  the 
Commonwealth  Secretariat  and  the  Uni¬ 
versity  College,  Cardiff.  Its  sponsors 
include.  Shell,  Ford,  Hoover,  British 
American  Tobacco  and  RTZ  Services. 


Movie  ad  gripes 

(Continued  from  page  7 


ly  become  “a  weekend  business.” 

They  said  after  checking  weekend 
grosses,  the  distributor  may  decide  to  re¬ 
place  a  film.  The  grosses  review  takes 
place  Monday,  and  the  film  changes  usu¬ 
ally  takes  place  Wednesday.  But  in  sev¬ 
eral  cities,  deadlines  have  passed,  and 
the  change  cannot  be  announced. 

They  added  that  Friday  openings  of 
movies  was  a  reflection  of  the  weekend 
nature  of  movies  today. 

The  booklet  outlining  the  major  points 
of  the  March  22  meeting  next  takes  up 
the  question  of  “acceptability”  policies.  In 
the  booklet,  NATO  and  the  MPA  A  said 
“some  newspapers  refuse  to  accept  ads 
for  films  merely  because  they  are  rated 
‘X’.  We  do  not  quarrel  with  a  newspaper’s 
right  to  reject  ads  which  themselves  are 
“offensive,”  but  we  do  quarrel  with  a 
newspaper’s  refusal  to  accept  an  inoffen¬ 
sive  ad  for  a  film  merely  because  it  is 
rated  X.  For  example,  the  ads  themselves 
for  such  X-rated  films  as  ‘Midnight  Cow¬ 
boy,’  ‘A  Clockwork  Orange’  and  ‘Last 
Tango  in  Paris’  are  as  inoffensive  as  any 
ads  could  possibly  be.” 
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NATO  and  MPA  A  complained  about 
apparent  misunderstanding  of  the  purpose 
of  the  MPAA  rating  system.  The  booklet 
summarizes  their  position:  “The  sole  pur¬ 
pose  of  the  motion  picture  industry’s  rat¬ 
ing  system  is  to  gauge  films  in  terms  of 
their  relative  suitability  for  viewing  by 
children. 

“A  rating  of  X  means  that  a  film  is  not 
suitable  for  viewing  by  children;  it  does 
not  necessarily  mean  or  imply  anything 
else.” 

Baker  and  Seigenfeld  said  newspapers 
“really  believed  no  more  family  films  were 
being  made.”  Rating  figures  for  films, 
from  the  inception  of  the  Code  to  Febru¬ 
ary  28,  1973  show  that  only  5.3%  of  the 
2,081  films  rated  were  given  X-ratings. 

Baker  said  it  was  “unfair”  to  lump 
legitimate  move  producers  together  with 
the  makers  of  “hard-core  pornography,” 
who  are  not  MPAA  members. 

The  distributors  and  exhibitors  took  spe¬ 
cial  aim  on  film  critics,  contending  that 
“many  people  who  write  about  films  for 
newspapers  are  untrained,  unprepared 
and  even  uninterested  in  motion  pictures:” 

The  report  continued,  “to  the  extent  that 
there  is  editorial  coverage  of  motion  pic¬ 
tures,  it  is  often  of  little  or  no  interest  to 
readers,  particularly  young  readers.” 

This  last  point  is  important  to  the  film 
distributors,  because  figures  show  “that 
73%  of  movie  admissions  are  sold  to  per¬ 
sons  between  the  ages  of  12  and  29.”  The 
bulletin  cites  the  Opinion  Research  Corpo¬ 
ration  as  its  sources. 

Baker  and  Seigenfeld  said  that  the  mov¬ 
ie  distributors  could  aid  newspapers  by 
donating  films  and  facilities  for  newsboy 
screenings.  Or  permit  local  film  writers  to 
visit  movie  locations,  and  perhaps  get  a 
better  understanding  of  how  movies  are 
put  together. 

Special  material  could  be  provided  to  a 
newspaper  that  is  beginning  a  new  enter¬ 
tainment  supplement.  Baker  suggested.  He 
said  theaters  could  run  on-screen  ads  for 
the  new  section,  and  distribute  over-run 
copies  in  theatres. 

Baker  and  Seigenfeld  agreed  that  the 
meetings  between  the  two  movie  groups 
and  the  Bureau  had  reopened  a  dialogue. 
They  added  that  ways  must  be  found  short 
of  removing  ads  in  order  to  focus  attention 
on  a  specific  problem. 

The  MPAA  advertising  code  director, 
Taylor  Mills,  said  the  MPAA  and  NATO 
have  been  “delighted”  by  the  recent  meet¬ 
ings.  He  said  the  Bureau  would  act  as  “a 
point  of  contact”  between  newspapers  and 
the  distributors  and  exhibitors. 

Mills  added  that  the  two  groups  had 
received  no  firm  commitment  from  the 
Bureau  to  act  on  rates,  but  he  acknowl¬ 
edged  that  in  many  areas,  rates  would 
play  an  important  part  in  any  discussions. 

He  said  the  agreement  on  NATO  field 
representatives  was  “a  constructive 
change,”  one  that  would  “bring  together 
reviews  in  the  field.” 

Roy  White,  president  of  NATO,  may 
have  more  to  say  on  the  issue  at  the  July 
summer  sales  meeting  of  INAE  in  Hali¬ 
fax,  Nova  Scotia.  According  to  INAE, 
White  will  discuss  “movie  and  theater  ad¬ 
vertising  in  relation  to  the  current  movie 
rating  system”  with  the  admen. 

Kauffman  has  been  invited  to  NPAA’s 
September  meeting  in  San  Francisco. 
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White  House  ‘enemies  list’ 
eontains  scores  of  newsmen 


An  alleged  White  House  “enemies  list,” 
containing  the  names  of  many  prominent 
newsmen,  was  released  by  former  White 
House  counsel  John  W.  Dean  III  at  the 
Watergate  hearings  this  week. 

Dean  also  testified  that  the  White 
House  staff  ordered  an  Internal  Revenue 
Service  audit  of  Newsday  senior  editor 
Bob  Greene  and  an  FBI  investigation  of 
CBS-TV  news  reporter  Daniel  Schorr  as 
part  of  an  effort  to  get  reporters  who  had 
done  stories  unfriendly  to  the  Nixon  ad¬ 
ministration. 

The  complete  enemies  list  shows  a  file 
entitled  “Opponents  List  and  Political  En¬ 
emies  Project,”  was  not  immediately  made 
public,  but  the  newsmen  listed  thus  far 
include:  columnists  Jack  Anderson,  Mary 
McGrory  of  the  Washington  StarS^eu's, 
Tom  Braden,  Rowland  Evenas;  former 
NBC  anchorman  Chet  Huntley;  CBS  cor¬ 
respondent  Schorr;  Tom  Wicker  and 
James  Reston  of  the  Neiv  York  Times’, 
and  Edwin  0.  Guthman,  national  editor  of 
the  Los  Angeles  Times.  Guthman  was  an 
aide  to  Robert  Kennedy  when  Kennedy 
was  .\ttorney  General. 

The  final  “master”  list  added  these 
names  and  identifications;  Jim  Bishop, 
columnist.  King  Features  Syndicate; 
D.  J.  R.  Bruckner,  Los  Angeles  Times 
Syndicate;  Marquis  Childs,  Chief  Wash¬ 
ington  correspondent,  St.  Louis  Post  Dis¬ 
patch;  James  Deakin,  White  House  cor¬ 
respondent,  St.  Louis  Post  Dispatch; 
James  Doyle,  Washington  Star-News; 
Richard  Dudman,  St.  Louis  Post  Dis¬ 
patch;  William  Eaton,  Chicago  Daily 
News;  Saul  Friedmann.  Knight  News¬ 
papers  columnist;  Clayton  Fritchey,  Syn¬ 
dicated  columnist,  Washington  corre¬ 
spondent,  Harpers;  George  Frazier,  Bos¬ 
ton  Globe;  Pete  Hamill  New  York  Post; 
Michael  Harrington,  author;  Sydney  Har¬ 
ris  columnist.  Publishers  Hall  Syndicate. 

Also,  Robert  Healy,  Boston  Globe; 
William  Hines,  Jr.,  Chicago  Sun  Times; 
Stanley  Karnow,  Foreign  correspondent, 
Washington  Post;  Ted  Knap,  columnist, 
Neiv  York  Daily  News;  Edwin  Kroll, 
Progressive;  Morton  Kondracke,  Chicago 
Sun  Times;  Joseph  Kraft,  columnist. 
Publishers  Hall;  James  Laird,  Philadel¬ 
phia  Inquirer;  Max  Lemer,  columnist. 
New  York  Post;  Stanley  Levey,  Scripps 
Howard;  Flora  Lewis,  syndicated  column¬ 
ist  on  economics;  Stuart  Loory,  Los 
Angeles  Times;  Frank  Mankiewicz, 
columnist;  James  Millstone,  St.  Louis 
Post  Dispatch;  Martin  Nolan,  Boston 
Globe. 

Also  Thomas  O’Neill,  Baltimore  Sun; 
John  Pierson,  Wall  Street  Journal;  Wil¬ 
liam  Prochnau,  Seattle  Times;  Carl 
Rowan,  columnist.  Publishers  Hall;  War¬ 
ren  Unna,  Washington  Post,  NET;  Har¬ 
riet  Van  Home,  columnist.  New  York 
Post;  Milton  Viorst,  reporter;  James 
Wechsler,  New  York  Post;  Gary  Wills, 
columnist. 

The  following  non-newspaper  people 
were  also  named:  Jules  Duscha,  Washing¬ 
tonian,  Robert  Manning,  editor,  Atlantic; 


John  Osborne,  New  Republic;  Richard 
Rovere,  New  Yorker;  Robert  Sherrill, 
Nation;  Paul  Samuelson,  Newsweek;  Jul¬ 
ian  Goodman,  chief  executive  officer, 
NBC;  John  Marcy,  Jr.,  president  Public 
Broadcasting  Corporation;  Marvin  Kalb, 
CBS;  Lem  Tucker,  NBC;  Sander  Van- 
ocur,  NBC. 

In  addition.  Maxwell  Dane,  letired 
chairman  of  Doyle,  Dane  and  Bernbach, 
was  cited  for  his  work  on  the  1964  Presi¬ 
dential  campaign. 

The  New  York  Times,  The  Washington 
Post  and  The  St.  Louis  Post  Dispatch  re¬ 
ceived  special  mention  in  the  list. 

Guthman’s  name  on  the  list  appeared 
with  the  comment,  “Guthman,  former 
Kennedy  aide,  was  a  highly  sophisticated 
hatchet  man  against  us  in  '68.  It  is  obvi¬ 
ous  he  is  the  prime  mover  behind  the 
current  Key  Biscayne  effort.  It  is  time  to 
give  him  the  message.” 

Guthman  was  not  available  to  explain 
what  the  “Key  Biscayne  Effort”  referred 
to  and  his  office  could  not  clarify  the 
comment. 

Schorr  and  McGrory  were  also  listed 
with  crjnment.  The  list  called  Schorr  “A 
Real  Media  Enemy”  and  said  McGrory 
wrote  “Daily  Hate  Nixon  Articles.” 

McGrory,  Tom  Braden,  Carl  Rowan, 
and  Roland  Evans  all  reported  their  tax 
returns  had  been  audited  for  several  of 
the  past  few  years. 

Dean  said  that  the  auditing  of  Greene’s 
tax  returns  was  ordered  after  Greene  con¬ 
ducted  an  investigation  of  the  financial 
affairs  of  Charles  (Bebe)  G.  Rebozo,  a 
close  friend  of  the  President.  Dean  said  “I 
got  instructions  that  one  of  the  authors  of 
that  article  should  have  some  problems.” 

Greene  confirmed  that  he  had  under¬ 
gone  a  tax  audit  in  early  1972 ;  the  Rebozo 
series  ran  in  October,  1971.  Greene  said 
he  received  a  “dean  bill”  from  the  audi¬ 
tors.  Newsday  editor  David  Laventhol 
noted  that  he  also  was  audited  in  1972. 
Laventhol  said  he  had  “no  idea”  if  the 
audit  was  a  result  of  the  Rebozo  story. 

A  Newsday  statement  on  the  affair 
noted  that  while  both  Greene  and  Laven¬ 
thol  were  audited  by  the  New  York  State 
tax  people,  both  were  “individually  told 
that  it  was  at  the  request  of  the  federal 
government. 

Newsday  charged  that  its  White  House 
correspondent  (now  bureau  chief  Martin 
Schram  was  not  permitted  to  accompany 
the  President’s  trip  to  China  in  early  1972 
in  retaliation  for  the  same  Rebozo  story. 
Schram  was  one  of  the  writers  who 
worked  on  the  story,  Newsday  said. 

Newsday  said  Schram  was  “the  only 
daily  newspaper”  regular  White  House 
correspondent  ”  who  met  all  the  require¬ 
ments  for  the  trip  but  was  not  included  on 
the  list  of  reporters  accredited  to  go  to 
China  with  the  President.” 

The  Newsday  statement  said  that  in  the 
course  of  investigating  the  Rebozo  story 
the  reporters  “sought  to  speak  with  the 
President  on  his  investments  in  Florida 
and  his  relationship  with  Rebozo  and 


(former  Florida  Senator  George)  Sma- 
thers.”  Smathers  was  also  investigated  in 
the  Newsday  series. 

Newsday  reported  the  request  was 
turned  down  by  John  Dean,  then  counsel 
for  the  President. 

Other  Nixon  administration  attempts  to 
stop  unfriendly  coverage  were  charged  in 
an  article  in  the  July/ August  issue  of  the 
Columbia  Journalism  Review. 

The  story,  written  by  Knight  newspa¬ 
pers’  national  correspondent  James 
McCartney,  says  White  House  adviser 
Henry  Kissinger  tried  to  dissuade  the 
publisher  of  the  Washington  Post  from 
believing  Post  reporters  findings  about  the 
involvement  of  former  Presidential  aide 
H.  R.  Haldeman  in  the  Watergate  scan¬ 
dal.  Post  reporters  Bob  Woodward  and 
Carl  Bernstein  had  named  Haldeman  as 
“one  of  five  high-ranking  presidential  as¬ 
sociates  authorized  to  approve  payments 
from  a  secret  Nixon  campaigpi  cash 
fund.” 

“Although  Mrs.  Graham  declines  to  dis¬ 
cuss  it,”  McCartney  writes,  “Henry  Kiss¬ 
inger  reportedly  called  her  privately  to 
tell  her  that  ‘Bob  Haldeman  is  absolutely 
clear.’  Bob  Woodward  says,  ‘She  told  me 
that  Kissinger  said,  “you’re  wrong  on 
Haldeman.”  I  told  her  if  there  is  anyone 
who  has  not  been  wronged  it’s  Haldeman. 
It  was  a  Haldeman  operation.’  ” 

No  date  was  given  for  the  incident,  nor 
did  Woodward  elaborate  on  the  circum¬ 
stances  of  the  call. 

• 

Hamilton-Landis  names 
D.  B.  Hayslett  president 

David  B.  Hayslett,  who  joined  Hamil- 
ton-Landis  &  Associates  last  month  as  a 
vicepresident,  has  been  named  president 
of  the  newspaper  and  broadcast  brokerage 
firm. 

Hayslett,  who  previously  operated  his 
own  brokerge  company  in  Dallas,  Texas 
and  before  that  was  president  and  partner 
of  Strauss  Broadcasting  in  Dallas,  suc¬ 
ceeds  Ray  V.  Hamilton.  Hamilton  will  re¬ 
tain  his  position  as  chairman  of  the  board. 

Hayslett  will  maintain  his  office  in  Dal¬ 
las.  The  company’s  headquarters  are  in 
Washington,  D.C. 

• 

Tennessee  grand  award 
won  by  Kingsport  T-N 

The  Kingsport  (Tenn.)  Times-News 
placed  first  in  its  classification  in  public 
service,  local  pictures,  best  use  of  color, 
and  women’s  news  in  winning  the  1973 
Grand  Award  in  a  statewide  contest  spon¬ 
sored  by  the  University  of  Tennessee  and 
Tennessee  Press  Association.  The  newspa¬ 
per  also  won  the  top  award  in  1972  and 
1969.  The  Milan  Mirror,  a  weekly  placed 
second  in  the  grand  award  contest  and  the 
Jackson  Sun  placed  third. 

• 

Sugar  industry  aide 

William  D.  Hunter,  an  Air  Force 
veteran  who  recently  completed  his  mas¬ 
ter’s  degree  in  Communications  and  Jour¬ 
nalism  at  the  University  of  Florida,  has 
been  appointed  director  of  public  relations 
for  the  Florida  Sugar  Cane  League. 
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Ex-admen  tell 
what  it’s  like 
to  be  publisher 

By  Lawrence  Olsen 

Many  publishers  have  been  drawn  from 
the  ranks  of  advertising  executives.  What 
happens  to  the  former  ad  executive  who 
steps  into  the  rarihed  atmosphere  in  the 
publisher’s  office? 

Do  his  natural  instincts  and  past  ex¬ 
periences  tempt  him  to  continue  as  an  ad 
executive?  Or  does  he  become  more  aware 
of  other  departments  within  the  newspa¬ 
per?  In  short,  does  the  change  in  position 
generate  any  change  in  thinking? 

At  the  4Sth  annual  convention  of  the 
California  Newspaper  Advertising  Execu¬ 
tives  Association,  four  former  advertising 
executives  turned  publisher  or  business 
manager  attempted  to  answer  these  and 
other  questions  during  a  panel  discussion 
on  their  news  roles  in  newspapering. 

Panel  participants  were:  Leo  Weilman, 
publisher  of  Mission  Publications;  Jim 
Lyons,  Jr.,  publisher  of  the  Turlock  Jour¬ 
nal;  Robert  Huttenhoff,  publisher  of  the 
Salinas  Californian;  Gene  Norman,  busi¬ 
ness  manager  of  the  Ventura  County 
Star-Free  Press. 

Co  gently 

“Obviously  the  temptation  as  general 
manager  is  to  lead  and  guide,”  Weilman 
said.  “But  my  advice  is  to  go  gently,  be 
subtle  and  don’t  force  your  way  of  doing 
things  on  others. 

“My  feeling  is  that  I  pay  an  advertising 
executive  to  do  the  job.  If  he  feels  I  can 
be  of  help.  I’ll  be  there — that’s  all,”  he 
said. 

There  were  areas  where  Weilman  said 
the  publisher  or  business  manager  can 
call  upon  his  past  experience  to  assist  and 
guide  advertising  executives. 

“A  publisher  can  be  a  reasoner  of 
ideas,  as  long  as  he  doesn’t  push  any 
particular  one  down  any  throats,”  he  said. 
“At  Mission  Publications  I’ll  help  plan 
promotions  simply  because  there  is  a  lack 
of  experience  in  them. 

“Through  my  own  experiences  I’ve 
found  that  the  best  advice  I  can  give  to 
publishers  is  that  they  get  involved  in 
national  advertising,”  he  said. 

“While  working  in  Hawaii  I  found  the 
publisher  could  be  very  helpful.  The  ad¬ 
vertising  executive  called  on  the  local  re¬ 
tailer  while  I  called  on  the  distributor. 
Together  we  were  able  to  show  a  15  per 
cent  gain  in  linage,”  he  said. 

As  for  the  new  publisher’s  involvement 
in  community  activities,  Weilman  cau¬ 
tioned  others  to  be  selective. 

“Join  where  you  can  do  the  most  good 
for  the  paper  and  the  community,”  he 
said.  “If  you  find  you’re  just  spinning 
your  wheels  then  drop  out.  But  most  im¬ 
portant,  never  become  chairman  of  the 
publicity  committee,”  he  said. 

Understand  production  better 

As  a  publisher,  Jim  Lyons  said  he  had 
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learned  to  make  certain  concessions  to  the 
composing  room  he  did  not  make  as  an 
advertising  executive. 

“As  an  ad  man  I  was  constantly 
fighting  for  the  ad  department,”  he  said. 
“The  composing  foreman  was  usually 
,  looked  on  as  someone  with  little  or  no 
regard  for  advertising  problems. 

“As  a  publisher  I  have  conceded  points 
to  composing  because  I’ve  learned  they 
have  certain  problems  that  can’t  be  ig¬ 
nored,  as  well,”  he  said. 

“After  all,  composing’s  job  is  to  put  out 
a  paper  without  overtime,  or  at  least  as 
little  as  possible,”  he  said.  “At  Turlock 
with  a  realignment  of  deadlines  to  two 
days  before  publication  composing  prob¬ 
lems  were  adjusted  greatly  without 
causing  problems  for  the  ad  department.” 

Lyons  also  agreed  with  Weilman  that 
publishers  should  not  interfere  with  the 
daily  routine  of  the  advertising  execu¬ 
tives. 

A  particular  problem  Lyons  said  he  en¬ 
countered  as  publisher  for  the  small  Tur¬ 
lock  paper  was  ad  department  complaints 
about  “PR”  stories. 

Sometimes  in  Turlock  we  have  to  dig 
for  news,”  he  said.  “If  it  is  about  an 
advertiser,  I  sometimes  get  the  complaint 
from  the  ad  department  of:  ‘why  should 
they  advertise  if  we  give  them  PR’. 

“All  I  can  really  say  about  that  is 
guides  should  be  sent  out  to  ad  depart¬ 
ments  on  what  is  newsworthy  and  what  is 
not,”  he  said. 

Not  ivory  tower  job 

When  Robert  Huttenhoff  began  as  pub¬ 
lisher  he  thought  the  job  might  put  him 
off  in  an  ivory  tower.  He  learned  the 
opposite  quickly  enough. 

“In  this  fast  moving  technological 
world,  this  can’t  be  true,”  he  said.  “A 
publisher  has  to  understand  all  aspects  of 
newspaper  production.” 

He  said  that  in  his  12  years  as  adver¬ 
tising  executive  before  becoming  publisher 
he  learned  as  much  as  possible  of  other 
departments. 

“The  publisher  must  try  to  give  equal 
consideration  to  all  departments  when 
making  decisions,”  he  said,  adding  that  a 
decision  concerning  a  problem  in  one  de¬ 
partment  may  have  an  effect  in  other 
departments  as  well. 

“Department  heads  are  expected  to 
make  their  own  decisions,”  he  said.  “When 
those  problems  affect  other  departments, 
then  they  are  expected  to  cooperate. 

“It  is  only  when  there  is  a  log  jam  that 
I  become  involved,”  Huttenhoff  said. 

“I’ve  found  that  the  biggest  share  of 
our  day  to  day  crises  comes  from  a  break 
down  in  communications,”  he  added. 

Outlook  changes 

For  business  manager  Gene  Norman 
there  is  a  definite  change  in  outlook  after 
assuming  overall  control  of  a  paper. 

“The  overall  management  view  is  tem¬ 
pered  by  the  multiplicity  of  problems,”  he 
said.  “It’s  something  like  the  old  line  of 
how  did  a  nice  guy  like  you  become  an 
SOB  over  night.” 

He  went  on  to  say  that  the  most  impor¬ 
tant  aspect  of  the  job  of  manager  is 
“management  by  objective.” 

“Advertising  executives  should  develop 
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an  acute  awareness  of  the  relationship  of 
costs  and  profits,”  Norman  said. 

He  pointed  out  that  the  financial  capaci¬ 
ty  of  the  paper  develops  the  ability  of  the 
paper  to  compensate  its  employes. 

“It  is  necessary  to  equate  the  ad  de¬ 
partments  expenses  in  many  ways,”  he 
said.  “This  can  be  done  by  total  revenue 
of  the  paper  and  developing  information 
that  can  determine  what  the  paper  should 
be  doing.” 

Taking  nationally  averaged  figures  for 
papers  of  varying  circulation,  Norman 
said  the  advertising  department  should 
try  to  keep  within  an  appropriate  percent¬ 
age  of  profits  for  total  department  costs. 

“As  for  sales  compensation  systems,  I 
think  this  is  the  key  word  for  the  success 
of  any  program,”  he  said.  “Not  only  are 
dollars  important,  but  so  is  recognition  as 
well.” 

• 

Beardstown,  Dl.  daily 
acquired  by  Delphos 

The  Illinoian-Star  and  a  companion  pa¬ 
per,  the  Star  Shopper,  in  Beardstown, 
have  been  sold  to  Delphos,  Inc.  of  Del¬ 
phos,  Ohio. 

Mearle  L.  Griffith,  president  and  pub¬ 
lisher  of  the  Griffith  Publishing  Co.,  said 
no  changes  were  planned. 

Delphos,  Inc.  owns  the  Delphos  Herald, 
a  daily;  Paulding  (Ohio)  Progress,  week¬ 
ly;  Mercer  County  Chronicle  (Coldwater, 
Ohio)  weekly;  and  Rocky  Fork  Enter¬ 
prise  (Gahanna,  Ohio)  weekly.  The  com¬ 
pany  also  has  interest  in  several  other 
weekly  and  daily  papers. 

Murray  Cohen  is  president  of  the  com¬ 
pany  and  R.  George  Kuser,  Jr.  is 
vicepresident. 

• 

Bill  McDwain  joins 
Hackensack  Record 

William  Mcllwain,  former  editor  of 
Neivsday  and  Saturday  editor  of  the  To¬ 
ronto  Star,  will  join  the  Hackensack 
(N.J.)  Record  as  managing  editor. 

Malcom  A.  Borg,  president,  said  Mcll¬ 
wain,  whose  book,  “A  Farewell  to  Alco¬ 
hol”  was  published  in  January,  1972,  will 
be  responsible  for  the  day-to-day  direction 
of  the  total  news  product. 

At  the  same  time,  Borg  said  Carl  F. 
Jellinghaus,  vice-president /managing  edi¬ 
tor,  has  been  promoted  to  vice¬ 
president/executive. 


ANPA  opposes  shield 
bill  H.R.  5928 

American  Newspaper  Publishers  Asso¬ 
ciation  has  expressed  its  opposition  to 
H.R.  5928,  the  Qualified  Newsmen’s  Pro¬ 
tection  Bill  which  was  approved  by  the 
House  Subcommittee  June  13  (E&P,  June 
23).  Stanford  Smith,  president,  said  the 
ANPA  board  of  directors  would  “pre¬ 
fer  to  have  no  legislation  at  all,  rather 
than  a  bill  such  as  H.R.  5928.”  The  ANPA 
is  in  favor  of  an  absolute  shield. 
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‘Give  us  more  than  the  address—’ 


CONVERSATION — Neighborhood  Center 
from  Hubbard  photo  series 


By  Tom  Hubbard 

Staff  Photographer,  Cincinnati  Enquirer 


If  you’ve  been  getting  more  back  talk 
than  good  pictures  from  your  photo  staff, 
you  may  be  boxing  them  in  with  what  you 
write  on  that  assignment. 

It’s  a  problem  because  no  two  of  us 
agree  on  what  we  want  in  instructions, 
but  some  thought  on  the  different  working 
methods  of  photographers  and  reporters 
will  help.  Photographers  don’t  want  to  be 
spoon  fed  but  we  want  you  to  stop  and 
think  when  you  put  an  assignment  order 
in  your  typewriter.  Then,  and  during 
makeup,  are  the  only  times  when  the 
visual  concerns  you.  The  rest  of  your  pro¬ 
fessional  life  is  words.  So,  pardon  me, 
but  you  are  not  an  expert.  Don’t  turn  off, 
no  one  else  is  an  expert  either. 

Pictures  are  more  than  something  you 
have  to  wait  for  before  turning  in  your 


story.  People  use  pictures  as  a  necessary 
reference.  Pick  a  subject:  France,  Eisen¬ 
hower,  World  War  II,  and  your  first  reflex 
is  visual.  People  need  that  visual  refer¬ 
ence  to  many  stories.  It  can  be  a  head 
shot,  overall  or  close  up.  We  sometimes 
elect  politicians  for  their  photogenic  qual¬ 
ities.  Let’s  use  this  visual  consciousness 
to  improve  the  impact  of  many  stories. 
Photos  can  create  curiosity  or  pull  the 
reader  to  a  new  view  of  the  familiar.  All 
those  facts  are  great  but  the  ultimate 
point  is  readership  and  photos  make  the 
paper  more  inviting. 

Reporters  are  not  expected  to  win  photo 
awards.  Photographers  are — so  let  the 
photographer  do  it  all  the  way,  not  just 
record  a  prearranged  scenario.  Help  him 
with  real  conditions  and  good  information. 


not  over  specific  ideas.  If  the  photogra¬ 
pher  is  doing  his  job,  he  is  constantly 
thinking  of  ideas.  Let  us  surprise  you. 

When  listing  photo  possibilities  on  an 
assigrnment,  don’t  just  list  the  best,  but 
several.  Rather  than  programming  the 
photographer  and  subject  into  one  setup, 
several  suggestions  create  an  exploratory 
situation.  The  assignment  is  suppose  to  be 
an  aid,  but  subjects  think  they  are  law. 
That  is  often  hard  to  overcome. 

Early  newspaper  photographers  took 
two  shots,  because  that’s  all  the  camera 
would  hold.  He  had  to  have  rules  and 
control,  (“stand  here’’).  Today,  with  36 
exposures,  the  photographer  can  explore 
and  break  rules  and  “wing  it’’.  But,  don’t 
assign  unnecessary  shots  just  to  get  the 
photographer  warmed  up.  Do  that  with 
background.  Anticipate  the  best  and  com¬ 
plain  if  disappointed.  We  need  feedback, 
good  and  bad. 

Would  a  reporter  go  to  an  interview 
knowing  nothing  but  the  address?  Report¬ 
er  assignments  originate  verbally.  There 
is  often  the  opportunity  to  question  and 
check  the  morgue.  The  photographer  is 
usually  limited  to  what  you  write.  The 
photographer  is  limited  to  interpreting 
the  actually  present.  You  can’t  ask, 
“What  happened?”  with  a  camera. 

Get  photographers  into  the  backwater 
of  your  beat.  There  are  more  good  pic¬ 
tures  in  the  average  class  than  the  hand¬ 
somely  funded  special  experimental  class 
with  the  hand  picked  and  starched  chil¬ 
dren.  Don’t  wait  until  it  is  visual,  let  us 
find  it. 

Organization  coverage 

We  should  give  organizations  the  visual 
coverage  when  it  is  there  and  word  cover¬ 
age  when  words  are  more  efficient.  A  $10 
check  and  a  $10,000  check  look  the  same. 
Hope  House,  a  Boy’s  Home  in  Cincinnati, 
is  visual  all  year  and  provides  a  visual 
golf  event  yearly,  but  the  banquet  is  slim 
pickings  visually.  What  does  the  Salvation 
Army  kettle  money  do  in  July?  Let’s  cover 
that  and  ig^nore  the  annual  setup. 

We  need  a  good  well  worded  sentence  to 
tell  potential  subjects  that  the  photogra¬ 
pher  will  be  looking  for  reality  and  not  a 
pose.  Possibly  this  can  go  out  in  a  form 
postcard  after  assignments  are  arranged. 


Tho  articio,  excorptod  haru,  came  out  of  a  photo 
staff  meeting  with  the  news  editor  who  asked 
for  a  written  report  on  better  assignment  in¬ 
formation  rather  than  a  'ffurry  of  accusations." 

Hubbard's  pictures  shown  here  are  from  a 
story  on  a  local  program  which  put  police  back 
on  the  beat  in  some  areas  of  the  city  and 
represents,  in  the  phatographer  s  words,  "a  story 
that  was  handled  properly," 

"The  pictures  were  made  at  the  end  of  the 
first  week  when  everything  was  real.  I  had  read 
the  stories  and  been  briefed  by  the  reporter  so 
knew  what  to  look  for.  I  even  had  time  to  talk 
to  police  officials  and  explain  that  I  did  not 
want  to  meet  a  cop  on  a  corner  and  take  his 
picture  but  wanted  to  walk  a  beat  (actually 
two,  a  day  and  night  beat)  .  ,  . 

"None  of  these  pictures  were  posed  even  to 
the  extent  of  asking  someone  to  'do  that  again. 
I  just  told  the  policeman  to  'do  your  thing  and 
don't  worry  about  me." 
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We  need  time  to  observe.  A  reporter 
interviewing  or  a  continuous  activity 
affords  this  time.  Good  action  pictures 
come  from  sports  events  because  no  one 
thinks  of  stopping  the  action  for  a  pose. 
Only  when  subjects  have  assembled  just 
for  a  picture  is  it  impossible  to  observe 
the  real  before  making  pictures.  A  mood 
has  its  own  momentum  and  often  takes 
time  to  redevelop  when  the  photographer 
arrives. 

Every  event  has  its  own  momentum  and 
pace.  If  we  must  get  the  subject  of  some 
award,  it  will  not  happen  at  8  PM,  the 
time  on  the  invitation.  It  will  happen  at 
about  9:30  after  the  dinner.  A  reporter 
can  enjoy  the  dinner  and  learn  something 
about  the  organization,  but  a  photohra- 
pher  will  be  wasting  his  time,  because  no 


one  is  real — they  are  attending  a  banquet. 
Better  yet,  get  the  shots  of  the  awardee 
the  day  before  or  day  after  when  he  is  in 
his  real  world. 

The  most  impossible  job  is  visualizing  a 
future  event.  You  can  only  photograph 
the  present — which  is  usually  prepara¬ 
tions.  These  should  be  real.  It’s  an  unces- 
sary  burden  to  have  to  include  some  prin¬ 
cipals.  When  you  arrange  a  “pre”  shot 
and  imply  that  a  certain  four  workers 
will  be  recognizable,  you  have  covered  all 
the  options  except  pushing  the  camera 
button. 

A  public  relations  man  or  reporter  can’t 
sit  down  and  “dream  up”  a  great  photo. 
Let’s  use  PR  men  as  leg  men  rather  than 
script  writers.  Have  them  get  us  through 
to  the  real. 


Ignore  events  staged  for  the  camera 
entirely.  They  are  holdovers  from  another 
less  sophisticated  era.  If  they  are  at¬ 
tempts  to  publicize  a  legitimate  cause,  it 
will  be  seen.  We  are  not  the  only  media. 
In  a  few  years,  the  public  will  look  to  us 
for  the  real  content  and  others  for  “cir¬ 
cus.”  The  real  can  cover  humor,  pathos, 
serious  and  silly.  We  are  in  the  business 
of  telling  the  truth.  Let’s  do  it. 

People’s  belief  in  pictures  is  constantly 
eroded  by  the  setups.  Photographers  are 
often  asked  how  they  managed  to  set  up  a 
picture  that  was  obviously  a  lucky  shot, 
impossible  to  set  up.  If  some  setups  are 
deemed  absolutely  essential,  then  we 
might  have  two  cutline  credits.  One  would 
read  “Staged  Photo  by  ”  and  one, 
“Candid  Photo  by  . . .  ”. 

Not  icing 


Hubbard  has  been  with  the  Cincinnati  Enquirer 
seven  years.  His  earlier  background  includes  10 
years  as  a  television  director  and  news  camera¬ 
man  and  five  years  in  weeklies,  dailies  and  com¬ 
mercial  photography  in  Atlanta,  Georgia. 


Now,  this  may  sound  a  little  poetic,  but 
we  are  trying  to  get  through  to  a  lot  of 
people  who  have  been  trained  to  think  of 
photojournalism  as  a  sort  of  icing  on  the 
cake  or  makeup  aid.  Photography  deserves 
a  better  shake  than  to  be  judged  just  on 
the  basis  of  what  facts  of  a  news  story  it 
can  convey.  Judge  photography  by  the 
rules  of  poetry.  This  is  Webster’s  defini¬ 
tion  of  poetry:  “a  writing  that  formulates 
a  concentrated  imaginative  aw'areness  of 
experience  in  language  chosen  and  ar¬ 
ranged  to  create  a  specific  emotional  re¬ 
sponse  through  meaning,  sound  and 
rhythm.”  That’s  a  good  definition  of  pho¬ 
tography: 

The  Enquirer  photo  assignment  blank 
now  says  “be  specific.”  This  does  not  mean 
describe  the  picture  specifically.  It  means 
describe  the  situation  specifically.  We 
want  to  know  what  makes  this  situation 
different  from  all  others — and — ^before  the 
film  goes  through  our  camera,  there  is  no 
picture  to  describe. 

On  an  assignment,  expect  a  photogra¬ 
pher  to  work  parallel  with  you,  but  not 
lock  step.  You  may  discover  facts  that 
should  be  illustrated  and  the  photographer 
will  explore  the  non-verbal,  visual  as¬ 
pects  which  he  is  equipped  to  communi¬ 
cate. 

In  this  we  have  been  talking  of  the 
assignments  where  advanced  planning  is 
possible  and  not  spot  news.  Spot  news  al¬ 
ready  has  all  the  uncontrived  elements 
that  we  strive  for  in  regular  assignments. 
The  best  and  almost  only  help  on  spot 
news  is  the  address.  This  is  when  getting 
there  is  all  we  need  so  we  are  ready  t*j 
run  to  “Fifth  and  Vine.” 

These  are  some  ideas  to  help  reporters 
supply  photographers  with  a  path  not  a 
springboard.  Very  simply,  we  want  to 
know  what  not  how.  And,  when  you  tell  a 
photographer  to  go  with  a  reporter,  you 
have  not  adequately  briefed  him.  , 

Newspapers  may  become  the  written 
word  medium  in  the  future  and  leave 
illustration  to  television.  Or  they  will 
fulfill  the  visual  awakening  that  we  see  on 
everything  from  billboards  to  illustrated 
oatmeal  boxes.  But,  every  corny  setup 
shot  is  another  nail  in  the  coffin  of  news¬ 
paper  photography. 
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The  Weekly  Editor  New  York  pa^s  deal 

_ _  with  freebie  issue 


Never  underestimate  the  power  of  wom¬ 
en  scorned,  to  mix  a  few  metaphors.  In 
the  suburban  Denver  community  of  Auro¬ 
ra,  Colorado,  the  townspeople  are  feeling 
that  power. 

On  July  13,  1972,  the  Aurora  Sun  first 
appeared.  The  weekly  subscription  news¬ 
paper,  serving  the  town  of  112,000,  claims 
an  all-female  board  of  directors.  Until 
recently,  there  was  nary  a  male  listed  on 
the  masthead. 

The  birth  of  the  Sun  followed  a  sort  of 
town  meeting.  Representatives  of  the 
Chamber  of  Commerce,  City  Council,  and 
Board  of  Realtors  approached  Lois  Martin 
with  a  plea  that  she  start  a  second  weekly 
to  replace  the  now-defunct  Aurora  Advo¬ 
cate.  The  other  weekly  is  the  Star,  which 
is  owned  by  Cowles  l^blications  of  Min¬ 
neapolis.  The  city  representatives  wanted 
an  independent  weeUy,  geared  more  to 
the  hometown  interpretation  of  the  news. 
“Aurora  wanted  its  Boy  Scout  and  PTA 
news  back,”  said  editor  and  publisher 
Martin. 

Money  is  secondary 

So  the  town  got  its  newspaper.  The  fact 
that  the  newspaper  had  no  money  was 
secondary.  “Everyone  carried  us  for  the 
first  few  months  until  the  advertising  re¬ 
venue  began  to  come  in,”  reported  Martin. 

The  paper  now'  carries  a  50%  news-to- 
advertising  ratio,  and  has  managed  to 
stay  in  the  black  chiefly  because  it  doesn’t 
pay  editorial  salaries.  “Our  husbands  sup¬ 
port  us,”  said  Martin  unabashedly,  “and 
we  take  our  pay  in  stock.”  Hopefully  that 
is  a  temporary  situation.  A  recent  offer  to 
buy  the  Sun  showed  the  stock  was  worth 
more  than  twdce  its  issued  value. 

In  its  first  year  of  operation,  the  paper 
has  moved  three  times.  It  now  occupies  a 
new  building  housing  a  Compugraphic 
Compuwrriter,  a  7200  headliner,  and  a 
Repromaster  III  vertical  camera.  Hus¬ 
bands  were  called  upon  to  install  sinks, 
pasteup  counters,  and  wall  paneling.  Now 
only  the  printing  is  jobbed  out.  Normal 
run  is  20  pages. 

Not  all-female 

What  began  as  an  all-female  operation 
has  added  four  males  to  the  staff;  two 
reporters,  a  general  manager,  and  adver¬ 
tising  executive.  They  are  enjoying  life  on 
the  distaff  side  of  newspapering. 

As  far  as  editorial  policy  goes,  Martin 
said  she  does  not  eschew  important  issues. 
“Recently  we  exposed  illegality  in  the 
school  Iraard  election,  and  we’ve  cam¬ 
paigned  to  stop  the  trend  toward  open 
classrooms  in  the  schools  .  .  .  we’ve  also 
paved  the  way  for  acceptance  of  two  hos¬ 
pitals  in  Aurora  despite  the  State  Board 
of  Health’s  opinion  that  we  didn’t  need 
them.” 

The  major  thrust  of  the  paper,  howev¬ 
er,  is  toward  community  events,  club  func¬ 
tions,  and  the  things  which  affect  the  day- 
to-day  lives  of  Aurorians.  “The  townspeo¬ 
ple  have  learned  by  now  that  when  it 
comes  to  covering  these  things,  our  staff 
knows  the  territory  and  can  always  find 
the  space.” 


Th«  Aurora  Sun't  board  of  diracfors:  (I.  to  r.) 
Lois  Martin;  Mary  O'Dali,  naws  aditor;  Marlina 
McCrackan,  business  manager;  Betty  Peterson, 
photographer. 

Martin  knows  the  Sun  cannot  hope  to 
compete  revenue-wise  with  the  Cowles 
weekly,  but  she  is  sure  there  is  a  place  for 
another  paper  in  town.  Events  have  borne 
out  her  feeling. 

• 

Third  weekly  acquired 
by  Robt.  B.  Wentworth 

W.  B.  Grimes  &  Co.,  Washington-based 
communications  media  brokerage  firm,  has 
announced  the  sale  of  the  CarbondaLe 
(Pa.)  News  to  Robert  B.  Wentworth,  pub¬ 
lisher  of  the  Echo  Pilot  in  Greencastle, 
Pennsylvania,  and  of  the  Chronicle  in 
Emmitsburg,  Maryland. 

The  News  had  been  owned  by  Tom  Heth 
since  1947.  A  daily  newspaper  when  he 
acquired  it,  Heth  converted  it  into  a  week¬ 
ly  in  1962.  In  standard  format,  it  has  a 
circulation  of  about  5,000  paid.  It  occupies 
its  own  real  estate  and  has  complete  cold 
type  composition  facilities,  but  the  print¬ 
ing  is  farmed  out. 

Heth,  who  published  the  Frankfort 
(Ind.)  Times  from  1960  to  1969,  will  re¬ 
main  associated  with  the  News  as  a  mem¬ 
ber  of  the  board  of  directors  of  the  pur¬ 
chasing  corporation. 

Wentworth  started  in  newspaper  work 
at  the  age  of  13  and  has  a  back^ound  of 
30  years  in  the  advertising,  editorial  and 
mechanical  departments  of  daily  and 
weekly  newspapers.  He  was  a  consultant 
before  acquiring  his  first  weekly,  the  Em¬ 
mitsburg  Chronicle,  two  years  ago. 


Fb*e  ruins  newsprint 

A  fire  in  a  boxcar  destroyed  more  than 
30  tons  of  newsprint  owned  by  the  Hart¬ 
ford  Courant  on  June  19. 

Fire  officials  said  the  cause  of  the  blaze 
is  uncertain,  but  that  they  suspect  chil¬ 
dren  had  been  playing  in  the  car. 

The  paper  destroyed  represents  about 
%  of  the  total  press  run  on  an  average 
day. 


In  response  to  the  recent  controversy 
over  “freebies”  to  sports  events,  the  New 
York  Times  posted  this  memo: 

“We  are  as  of  this  day  (May  30)  put¬ 
ting  into  effect  a  new  policy  with  regard 
to  complimentary  tickets  for  sports 
events.  From  now  on,  we  will  accept  none. 
We  will  return  or  cancel  the  tickets  we 
have  on  hand.  Managements  of  sports 
promotions  will  be  notified  by  the  sports 
editor  of  the  new  policy:  no  free  ti^ets, 
thanks;  working  press  only. 

“If  a  member  of  the  staff  feels  the 
professional  need  to  be  present  at  a  sports 
event  to  which  he  is  not  in  the  possession 
of  working  press  credentials,  the  sports 
editor  or  his  deputy  will  try  to  purchase  a 
ticket  for  him — and  the  'Times  will  pay 
for  it.” 

An  investigation  by  New  York  State 
Attorney  General  Louis  Lefkowitz  into 
ticket  scalping  at  Madison  Square  Gar¬ 
den  inadvertently  revealed  a  total  of  230 
free  seats  given  to  the  press  for  every 
Knick  basketball  game  and  148  for  every 
Ranger  hockey  game. 

After  being  informed  the  Times’  staff  is 
given  42  free  tickets  to  Knick  games, 
managring  editor  A.  M.  Rosenthal  said  he 
would  look  into  the  matter. 

The  New  York  Daily  News  set  up  an 
ethics  committee  earlier  this  year  that 
intends  to  deal  with  the  freebie  issue. 

Newsday  on  Long  Island  issued  a  new 
policy  statement  April  11  that  freebies 
would  be  handed  out  on  a  need-to-know 
basis  only. 

Lefkowitz’s  probe  has  not  uncovered 
any  connection  between  newspaper  free¬ 
bies  and  scalping. 

• 

Suburban  daily  brings 
suit  against  A.  H.  Belo 

A  lawsuit  charging  unfair  restraint  of 
trade  and  creation  of  a  monopoly  has  been 
started  by  the  Plano  (Tex.)  Daily  Post, 
which  went  from  semi-weekly  to  daily 
last  February,  against  the  A.  H.  Belo 
Corp.  and  the  News  Texan  Inc. 

The  Belo  company  publishes  the  Dallas 
Morning  News  and  News  Texan  Inc.  pub¬ 
lishes  seven  suburban  Dallas  area  newspa¬ 
pers.  The  Belo  company  also  has  a  major¬ 
ity  interest  in  WFAA-tv  in  Dallas  and 
KDFM-tv  in  Beaumont. 

Plano  publisher  Fred  Janca  said  the 
companies  are  trying  to  monopolize  the 
north  Texas  newspaper  industry  by  pub¬ 
lishing  a  special  weekly  Plano  edition  in 
the  Richardson  (Tex.)  News.  He  said 
“We  are  charging  the  defendant  with 
offering  ads  at  a  predatory  rate  to  induce 
them  to  switch  from  the  Daily  Post  to  the 
new  Plano  edition.  Big  account  adver¬ 
tisers  are  offered  rates  so  low  that  they 
are  40  percent  less  than  the  plaintiff’s  best 
rates.  These  rates  wo\ild  not  be  possible 
without  the  resources  and  subsidy  of  the 
defendant.” 

The  suit,  which  names  Dallas  Morning 
News  publisher  Joe  Dealey  Sr.  as  a  de¬ 
fendant,  seeks  damages  of  $1  million  and 
a  permanent  injunction  against  puWica- 
tion  of  the  special  weekly  Plano  edition. 
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Ridder  newspapers  are  building  beyond  annual  figures . . . 


In  Long  Beach,  California,  we're 
building  an  industry  leader 

The  Independent  Press-Telegram  is  one  of  the  first  large  circulation 
daily  newspapers  in  the  country  to  produce  with  100%  Photocomposition 
and  to  print  directly  from  engraved  plates.  A  modern  mechanical 
plant  with  superior  working  conditions,  the  Long  Beach  Newspapers  are 
building  a  better  product  for  their  readers  while  testing  new 
concepts  in  the  newspaper  industry. 


Bidder  fublkatioflsjni:. 


St.  Paul,  Minnesota 
Pioneer  Press  &  Dispatch 


San  Jose,  California 
Mercury  &  News 


Wichita,  Kansas 
Eagle  &  Beacon 


Duluth,  Minnesota 
News  Tribune  &  Herald 


Aberdeen,  South  DaKota 
American  News 


Gary,  Indiana 
Post  Tribune 


Long  Beach,  California 
Independent,  Press-Telegram 


Pasadena,  California 
Star-News 


Boulder,  Colorado 
Daily  Camera 


Niles,  Michigan 
Star 


New  York,  New  York 

Journal  of  Commerce 


Grand  Forks,  North  Dakota 
Herald 


Seattle,  Washington 
Times* 


Walla  Walla,  Washington 
Union-Bulletin 

(Subsidiaiy  of  Seattle  Times  Company) 


*RPI  ownership  interest  65%  of  non-voting  stock,  49.5%  of  voting  stock  in  Seattle  Times  Company. 


WOOD-HOE  MAKES 
BETTER  WEB  OFFSET 
PRESSES  FOR  EVERY 
PRINTING  REQUIREMENT 


HOE  LITHOMATIC 

the  press  that  keeps  on  making  all  other 
newspaper  presses  obsolete. 


» 


The  proof  is  in  the  performance.  Hoe  Lithomatic  is 
built  from  bedplate  up  to  meet  the  extraordinary 
demands  of  today’s  —  and  tomorrow’s  —  daily  news¬ 
paper  production  —  permitting  offset  printing 
without  sacrificing  70,000  p.p.h.  production.  Make  a 
date  to  see  the  Hoe  Lithomatic  perform. 


LITHOFLEX 

A  4-page  wide  offset  press  priced 
so  low  every  mid-size  newspaper  can 
afford  4-across. 


Lithoflex  is  an  exciting,  new  double  width  offset  press 
specially  designed  and  built  for  middle-size  news¬ 
papers.  It  offers  unusual  flexibility,  and  will  facilitate 
your  conversion  to  the  photo  sensitive  system  for 
newspaper  production.  This  press  will  help 
your  newspaper  grow. 


WOOD-HOE  ■Veeei 

DIVISION  /»  A  )D  IN  VI.  .N 

.•>  .  •  :  1.1 

.>01  .-'V'  ■ 


WORLD  LEADER  IN  PRESS  DESIGN 

Wood-Hoe  web  offset  presses  cover  the  heeds  of  tfie  industry.  Let  us  shov.  you  a 
press  to  meet  your  exact  requirements  —  your  local  Wood-Hoe  representative 
wants  to  arrange  a  demonstration  to  prove  it.  Call  or  write  for  a  convenient  date. 


WOOD  COLORFLEX  II 

SO  versatile,  it’s  three  presses  in  one  — 
and  more! 


Colorflex  II  prints  weeklies,  shoppers,  commercial 
jobs,  etc.  with  effortless  changeover  and  rarely  any 
downtime.  Colorflex  installations  are  delivering  the  kind 
of  performance  you  are  looking  for.  See  it  in  action. 


COLORMASTER  BY  WOOD 

size  for  size,  it  has  no  equal. 


.. 


This  newest  addition  to  the  Wood-Hoe  line  is  a  36" 
web  offset  press  with  flexibility,  speed  and  low 
price  no  other  commercial  publication  press  or  news¬ 
paper  press  of  its  size  can  match.  It  is  designed  to  give 
the  multi-job  printer  a  versatile  black-and-white, 
and  4-color  offset  press.  Modular  in  concept,  it  grows 
with  your  needs.  Arrange  to  see  the 
Colormaster  at  work. 


MeskiU  softens 
tone,  bnt  opposes 
Conn,  shield  law 

Connecticut  Governor  Thomas  J. 
MeskiU  has  softened  his  tone — but  not  his 
opposition — toward  a  proposed  shield  law 
for  newsmen. 

Last  year  he  used  the  term  “grubby 
little  press  card”  in  punctuating  his  oppo¬ 
sition  to  proposed  shield  laws  in  the  state 
legislature.  He  even  suggested  that  one 
reporter  who  accepted  a  jail  sentence 
rather  than  reveal  a  news  source  “took 
the  very  canny  step  of  offering  himself  as 
a  martyr  (for)  job  security.” 

Apologizes  for  remark 

MeskiU  apologized  for  his  press  card 
remark  during  a  question  and  answer 
period  following  a  talk  to  100  newsmen 
and  their  guests  at  the  annual  awards 
dinner  of  the  Connecticut  chapter  of  Sig¬ 
ma  Delta  Chi  in  Wethersfield,  Conn.  June 
14. 

He  noted  at  the  start  of  his  talk  that 
“in  the  intervening  period  the  subject  of 
a  shield  law  has  cooled  off  considerably.” 

He  told  the  newsmen:  “When  we  talk 
about  a  shield  law,  we  quickly  get  back  to 
basics.  We  find  ourselves  talking  about 
the  Constitution  and  its  guarantees  .  .  . 
The  First  Amendment  does  not  exist  in  a 
vacuum.  The  first  10  amendments  were 
ratified  as  a  whole  and  they  must  be 
given  effect  as  a  whole.  They  are  de¬ 
signed  to  secure  personal  freedom  against 
government  encroachment.  None  of  these 
amendments  is  absolute.” 

Calls  for  disclosure 

“I  think  that  when  the  media  carry 
reports  of  corruption  in  government  or 
that  when  the  media  carry  reports  of 
underworld  connections  involving  a  public 


figrure,  the  interests  of  the  party  affected 
and  the  interests  of  the  public  demand 
full  disclosure.” 

He  said,  “I  don’t  think  a  newsman 
should  be  able  to  make  public  serious 
allegations  and  then  retreat  behind  a 
shield.  The  defamed  has  a  right  to  face 
his  accusers.  This  right  is  given  him  by 
the  confrontation  clause  of  the  Sixth 
Amendment.  A  public  official,  a  private 
citizen,  another  newsman — anyone  who  is 
defamed — has  the  right  to  know  the 
source  of  and  to  test  by  cross-examination 
the  accusations  against  him.” 

No  proposed  shield  law  bills  came  to 
the  floor  of  the  Connecticut  legislature 
during  this  past  session,  as  both  Dem¬ 
ocrats  and  Republicans  and  proponents 
and  opponents  of  such  legislation  indi¬ 
cated  they  preferred  to  yield  to  Congress 
to  establish  national  legislation. 

• 

Bill  Kennedy  leaves 
McNaught;  moves  to  Md. 

William  A.  “Bill”  Kennedy,  executive 
vice  president  of  the  McNaught  Syndicate 
for  the  past  five  and  one-half  years,  has 
left  McNaught  and  plans  to  open  his  own 
syndicate  in  the  Washington,  D.C.  area. 

Charles  V.  Me  Adam  Jr.,  president  of 
McNaught,  has  not  announced  a  replace¬ 
ment  as  yet. 

Kennedy  joined  McNaught  11  years  ago 
and  spent  the  first  half  of  that  time  as 
salesman  in  the  area  west  of  the  Missis¬ 
sippi.  Prior  to  joining  McNaught, 
Kennedy  was  president  of  Box  Cards, 
Inc.,  which  was  sold  to  Buzza  Cardoza,  a 
division  of  Gibson. 

The  syndicate  executive  and  his  wife, 
Joyce  Lain  Kennedy,  who  writes  the 
“Career  Comer”  column  for  McNaught, 
are  moving  from  New  York  City  to 
Gaithersburg,  Maryland,  where  his  new 
office  will  be  located.  Kennedy  told  E  &  P 
his  plans  will  be  announced  August  1. 


management  consultants 
specializing  in 
executive  search 

We  welcome  an  opportunity  to  discuss  in  detail  our 
services,  our  methods,  and  our  staff  with  respect  to 
a  specific  situation  in  your  General  Management  & 
Business,  Advertising,  Mechanical,  Circulation, 
and  Editorial  areas.  Call  Carl  Young  at  312-693-6171. 

Ron  Curtis  &  Company 

O’HARE  PLAZA,  5725  EAST  RIVER  ROAD,  CHICAGO,  ILLINOIS  60631 


ELECTED  CHAIRMAN  —  Edward  W.  Ouill, 
editor  of  the  Bo%ton  G/obe's  action  line  depart¬ 
ment,  was  elected  chairman  of  the  Newspaper 
Division  of  Special  Libraries  Association,  a 
9roup  of  newspaper  librarians  from  the  United 
States  and  Canada.  Quill  is  former  chief  re¬ 
search  librarian  for  the  Globe.  Also  elected  at 
a  5-day  conference  in  Pittsburgh  were:  Homer 
Martin  Jr.,  librarian,  Hackensack  (N.J.)  Record, 
vice-chairman;  and  Joseph  Mehr,  Providence 
Journal,  secretary-treasurer.  Carol  Lindsay, 
Toronto  Star  and  Alison  Schoenfeld,  Detroit 
Free  Press,  were  elected  directors. 


Male  reader  pickets 
paper’s  women’s  dept. 

The  Charleston  (W.  Va.)  Gazette  may 
have  carried  Women’s  Liberation  too  far — 
at  least  in  the  mind  of  one  of  its  male 
readers. 

Lee  Grose,  a  state  highway  employe 
from  nearby  Corton,  W.  Va.,  appeared 
June  20  in  front  of  the  newspaper  build¬ 
ing  in  Charleston  and  began  parading. 

He  carried  a  sign  that  declared: 
“Gazette  Unjust — Discriminates  Against 
Men.” 

Grose  said  he  was  concerned  over  what 
he  called  discriminatory  policies  in  the 
morning  newspaper’s  Woman’s  Depart¬ 
ment. 

Women  readers  are  encouraged  to  sub¬ 
mit  guest  columns.  One  is  chosen  to  ap¬ 
pear  each  week  and  a  $10  award  is  paid 
the  author. 

“Men  don’t  get  the  same  opportunity,” 
the  picket  said. 

The  Gazette’s  woman’s  editor,  Delmer 
Robinson,  who  describes  himself  as  one  of 
the  most  nonchauvinist  of  males,  doubts 
there  will  be  a  change  in  the  guest  column 
policy. 

Robinson  said  the  Men’s  Lib  picket 
overlooked  several  other  discriminatory 
practices  of  the  newspaper. 

“We  discriminate  against  adults,”  Rob¬ 
inson  said,  “by  giving  children’s  ency¬ 
clopedias  for  questions  to  ‘Ask  Andy’.” 

“We  discriminate  against  men  by  run¬ 
ning  pictures  of  brides  and  not 
bridegrrooms.” 
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We  ougpt  tohave  a  law 
about  seat  belts. 

As  the  scientific  knowledge  about  lap/shoulder  belts 
grows,  it  becomes  more  and  more  clear  that  thousands  of  lives 
could  be  saved  eadi  year  if  everyone  wore  lap  and  shoulder  belts. 

We  can’t  give  an  exact  figure  because  we  don’t  use 
human  volunteers  in  our  test  crashes  at  the  GM  Proving 
Ground.  And  the  anthropomorphic  dummies  used  in 
those  crashes  aren’t  enough  like  human  beings 
to  give  us  completely  reliable  information. 

But  we  can  make  an  estimate 
based  on  all  the  information  we  have. 

Ifall  cars  were  equipped  with  lap  \ 
and  shoulder  belts  and  everyone  / 
wore  them,  we  think  it  could  / 


save  about  10,000  lives  each  year.  Astonishing,  isn’t  it? 

Lap/shoulder  belts  work  like  this;  the  front  end  of  a  GM 
car  crushes  on  impact.  If  you’re  belted  into  the  passenger  com¬ 
partment,  the  crushing  of  the  front  end  has  the  effect  of  allow¬ 
ing  you  (the  driver  or  passenger)  to  stop  less  abruptly  and 
therefore  less  dangerously. 

Unfortunately,  most  people  don’t  wear  either  their  lap 
or  lap/shoulder  belts.  That  led  all  of  the  states  in  Australia  to 
make  it  illegal  to  drive  or  ride  without  wearing  them.  The  re¬ 
sult:  about  a  20  per  cent  reduction  in  traffic  fatalities  from  the 
level  projected  before  the  law  went  into  effect 

Our  policy  at  General  Motors  has  been  to  oppose  laws 
that  limit  people’s  freedom.  We  particularly  oppose  laws  that 
limit  people’s  freedom  to  enjoy  their  automobiles.  But  the  evi¬ 
dence  in  the  case  of  lap/shoulder  belts  is  overwhelming.  The 
right  thing  to  do  is  to  make  it  mandatory  to  use  them  in 
America  too. 

Meanwhile,  please  wear  your  lap  and 
shoulder  belts.  They  can  save  your  life. 

We  at  (jeneral  Motors  believe  that  so  whole-  | 

heartedly  we  think  there  ought  to  be  C 

a  law  about  seat  belts.  ^  ^ 

GM  cares  about  cars. 

GM  cares  about  - — ^ 

people  too. 


General  Motors 

Chevrolet,  Pontiac,  Oldsmobile,  Buick,  Cadillac,  CMC  Truck. 
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James  LaCirignola,  previously  man¬ 
ager  of  international  advertising  for  the 
Wall  Street  Journal  has  joined  the  New 
York  Times  and  will  be  responsible  for 
international  ads. 


Ed  Holder,  outdoors  editor  of  the  Beau- 
tnont  (Tex.)  Enterprise  and  Journal  was 
appointed  executive  assistant  to  the  pub¬ 
lisher. 


David  L.  Wilkinson,  assistant  manag¬ 
ing  editor  of  the  Philadelphia  Daily  News, 
was  named  managing  editor  of  Midwest 
magazine,  the  Sunday  supplement  in  the 
Chicago  Sun-Times. 


Richard  E.  Hodges,  executive  vp  Liller 
Neal  Battle  &  Lindsey  Inc.,  Atlanta,  and 
Constantine  Kazanas,  supervisor  of 
print  media.  Young  &  Rubicam  Inc.,  New 
York — elected  president  and  vicepresident 
respectively  of  Certified  Audit  of  Circula¬ 
tions  Inc. 


MANION 


Michael  Finney,  city  editor  of  the 
Beloit  (Wis.)  Daily  News — appointed  ex¬ 
ecutive  editor,  succeeding  William  D. 
Behling,  newly  appointed  publisher  of 
the  Rhinelander  (Wis.)  Daily  News. 


Ronald  H.  Kuhne,  editor  of  the  Con¬ 
necticut  Sunday  Herald  in  Norwalk  has 
added  new  duties  as  general  manager. 


Dorothy  Crandall,  food  editor  of  the 
Boston  Globe — feted  at  a  seven  course  din¬ 
ner  at  the  Ritz-Carlton  in  Boston  by  40 
or  so  of  her  friends  in  the  food  and  res¬ 
taurant  fields  on  the  occasion  of  her  re¬ 
tirement. 


John  H.  Wolf,  publisher  of  Cincinnati 
Suburban  Newspapers  Inc. — received  the 
annual  “Ad  Man  of  the  Year’’  Silver 
Medal  Award  presented  by  the  American 
Advertising  Federation,  at  a  recent  meet¬ 
ing  of  the  Advertisers’  Club  of  Cincinnati. 


SUDMEIER 


DREYER 


Scripps-Howard  Newspapers  announced 
the  following  personnel  changes  in  its 
general  advertising  department  in  New 
York: 

Joseph  E.  Manion,  manager  of  the  re¬ 
tail  advertising  division — retired.  Manion 
began  his  ad  career  with  the  Boston  Post 
where  he  rose  to  retail  and  general  ad 
manager.  He  transferred  from  the  Co¬ 
lumbus  (Ohio)  Citizen  in  1960  to  S-H’s 
general  ad  department  and  was  named 
manager  of  the  retail  division  in  1968. 

Howard  Dreyer,  manager  of  the  gen¬ 
eral  ad  department,  since  1969 — named 
assistant  to  the  advertising  director,  Wil¬ 
liam  McKenna,  and  manager  of  the  re¬ 
tail  division.  Dreyer  was  classified  and 
travel,  resort  ad  manager  for  the  New 
York  World-Telegram  prior  to  joining 
S-H’s  New  York  office. 

Jack  Sudmeier,  general  advertising 
manager  of  the  Denver  Rocky  Mountain 
News — named  manager  of  S-H’s  general 
advertising  department  to  succeed  Dreyer. 


The  following  appointments  were  an¬ 
nounced  by  the  Elmira  (N.Y.)  Star-Ga¬ 
zette:  Wayne  R.  Boucher — named  assist¬ 
ant  to  the  managing  editor;  Frederick 
W.  Box,  previously  night  assistant  man¬ 
aging  editor — named  special  projects  edi¬ 
tor  overseeing  the  operations  of  Scene 
Magazine  and  Star  Gazer;  Thomas  G. 
Hartley — appointed  family  features  edi¬ 
tor;  Mary  Lou  Nelcoski,  formerly  wom¬ 
en’s  editor — moved  to  the  copy  desk  where 
she  will  assist  in  the  editing  of  local,  re¬ 
gional  and  national  news. 


E.  Michael  Boyle,  former  employee  of 
the  Mellon  Bank,  was  elected  vicepresi¬ 
dent-finance  of  the  Derrick  Publishing  Co., 
Oil  City,  Pa. 


Robert  G.  Chabot,  supervisor  of  the 
makeup  department  of  the  Detroit  News 
— appointed  manager  of  the  advertising 
makeup  and  dispatch  departments. 


FITZPATRICK 


GILES 


Robert  Giles,  managing  editor  of  the 
Akron  Beacon  Journal  becomes  executive 
editor  and  Albert  Fitzpatrick,  assistant 
managing  editor,  moves  up  to  managing 
editor  when  Mark  Ethridge  Jr.  becomes 
vicepresident  and  editor  on  July  2. 


Wallace  Goodman,  advertising  man¬ 
ager  of  the  Pauls  Valley  (Okla.)  Demo¬ 
crat — named  advertising  representative 
of  the  Weatherford  (Okla.)  News. 


Joe  Kollin,  court  reporter  for  the  Ti¬ 
tusville  (Fla.)  Star-Advocate,  took  top 
honors  for  the  third  consecutive  year  in 
the  annual  Florida  Bar  Media  Awards 
competition,  as  the  winner  of  a  special 
award  for  “excellence  in  reporting  on  the 
courts  and  the  law.” 


Luther  Huston,  correspondent  for  Ed¬ 
itor  &  Publisher  in  Washington— hon¬ 
ored  by  the  National  Press  Club’s  speak¬ 
ers  committee  at  a  cocktail  buffet  June  14. 


Keep  Up-to-Dafe  WHh 

AUSTRALIA'S 


rapidly  expanding  marketing,  advertising, 
and  graphic  arts  opportunities.  Read 


Susan  Fraker  Holt,  John  Redmon 
and  Howard  Fineman,  top  ranking  mem¬ 
bers  of  Columbia’s  graduate  school  of 
journalism — awarded  $3000  each  for 
travel  and  study  anywhere  in  the  world 
under  Pulitzer  Traveling  Fellowships. 


Pat  Dooley,  assistant  publisher  of  the 
Barstow  (Calif.)  Desert  Dispatch,  has 
joined  the  Klamath  Falls  (Ore.)  Herald 
and  News  as  an  advertising  executive. 


Published  every  second  Friday 


ADVERTISING  NEWS 

Elizabeth  t  Butt  Streets,  Surry  Hills, 

Sydney,  Australia  2010 

Send  me  a  copy  for  one  year  includinq  FREE 

•  National  Advertisers  list  and  brand  names  index. 

•  Guide  to  all  advertising  agencies  and  their  ac¬ 
counts.  *  Guide  to  iOOO  advertisers  and  their  ad¬ 
vertising  agencies. 

Annual  subserietion  to  U.S.A.  $A20.00.  Payments  mutt 
be  made  by  bank  draft  in  Australian  currency. 


Roland  Miller,  who  has  worked  as  a 
reporter  for  the  Staten  Island  (N.Y.) 
Advance — awarded  the  Columbia  Univer¬ 
sity  graduate  school  of  journalism’s  Edit¬ 
ing  Award  as  the  student  “who  shows  the 
greatest  promise  in  editing.” 


Charles  J.  Errico,  a  member  of  the 
display  advertising  staff  of  the  Ridge¬ 
wood  Newspapers,  Ridgewood,  New  Jer¬ 
sey,  was  named  acting  display  advertis¬ 
ing  manager  of  the  Ridgewood  Newspa¬ 
pers,  Paramus  Publications  and  Pascack 
Publications  Corp.,  succeeding  William  George  J.  Pless,  formerly  at  the  Rock- 
A.  Smith,  who  has  taken  the  position  of  ville  (Conn.)  Journal  Inquirer  and  later 

advertising  director  and  assistant  to  the  at  State  College  in  Pennsylvania — named 

general  manager  at  the  Window  Rock  circulation  manager  of  the  Nashua 
(Ariz.)  Navajo  Times.  (N.H.)  Telegraph. 
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state 


Jack  Webb,  advertising  manager  of  the 
Torrance  (Calif.)  South  Bay  Daily 
Breeze — appointed  advertising  director  of 
the  Daily  Breeze  and  the  San  Pedro 
(Calif.)  News-Pilot. 


William  C.  Hodges,  previously  news 
editor  of  the  High  Point  (N.C.)  Enter¬ 
prise — named  editor  of  the  Sanford 
(N.C.)  Herald,  succeeding  Charles  J. 
Presclar  who  died  February  25. 


Charlotte  Phillips  Hisatake — pro¬ 
moted  to  supervisor  of  the  classified  ad¬ 
vertising  department  phone  room  of  the 
Hawaii  Newspaper  Agency,  which  han¬ 
dles  all  advertising  and  production  for  the 
Honolulu  Star-Bulletin  and  the  Honolulu 
Advertiser. 


Dean  Bartee,  vicepresident  and  director 
of  advertising  for  the  Omaha  (Neb.) 
World-Herald— elected  president  of  the 
Omaha  Federation  of  Advertising. 


Elissa  McCrary,  a  reporter  for  the 
Hendersonville  (N.C.)  Times-News  since 
last  May — named  city  editor. 


Sally  Quinn,  a  reporter  for  the  Wash¬ 
ington  Post  for  four  years,  will  co-anchor 
the  Columbia  Broadcacting  System's 
forthcoming  news  program  with  Hughes 
Rudd,  veteran  CBS  correspondent. 


OPPEL  BROSSIER 

BUREAU  CHIEF— Richard  Oppel,  left,  news 
editor  in  the  Associated  Press  Miami  bureau 
for  the  past  year,  has  bean  named  chief  of 
bureau  at  Detroit.  Oppel  succeeds  Clem 
Brossier,  right,  who  is  retiring  early  from  AP  to 
become  editor  of  the  Macomb  Daily  at  Mount 
Clemens,  Michigan. 

Kay  Sandstrom — named  classified  ad¬ 
vertising  manager  of  the  Dover  Delaware 
State  News. 


Alma  Jilek  is  the  new  assistant  man¬ 
aging  editor  of  the  Wheaton  (Ill.)  Daily 
Journal.  Formerly  she  was  a  proofreader 
and  society  editor  for  the  DuPage  (Ill.) 
Press  where  she  worked  for  17  years. 


Nancy  Lyeria,  former  office  manager 
of  the  Copley  Weekly  Newspapers  in 
Northern  Illinois  —  named  circulation 
manager  for  the  papers  when  four  of  the 
eight  in  the  group  were  converted  to  bi¬ 
weeklies. 


P.  Douglas  Johnston,  night  editor  for 
the  Kingsport  (Tenn.)  Times-News — 
named  managing  editor  of  the  Burlington 
(N.C.)  Daily  Times-News,  replacing  Don 
Metcalf,  who  will  now  direct  more  at¬ 
tention  to  copy  editing  and  processing,  as 
well  as  to  special  projects. 

*  ♦  * 

Mrs.  Jim  Barnhill,  wife  of  the  gen¬ 
eral  manager  of  the  Antioch  (Calif.) 
Daily  Ledger — elected  president  of  the 
Women  of  the  Printing  Industry.  The 
over  300  women  group  meets  during  the 
annual  conference  of  the  American  News¬ 
paper  Publishers  Association /Research 
Institute. 


MILLER 


HARING 

NAMED  EDITOR— Robert  W.  Haring,  left, 
has  been  named  editor  of  Associated  Press 
Rnancial  Services.  Stephen  H.  Miller,  right,  was 
promoted  to  business  news  editor,  succeeding 
Haring.  In  his  new  post.  Haring  will  be  re¬ 
sponsible  for  the  technical  and  editorial  design 
of  new  financial  services  and  for  opening  op¬ 
portunities  inside  and  outside  the  newspaper 
business.  He  will  report  to  Conrad  Fink,  who 
heads  membership,  sales  and  special  projects 
department. 


Duke  Kaminsk,  chief  of  the  Philadel¬ 
phia  Bulletin’s  Harrisburg  Bureau — re¬ 
tired  after  28  years  with  the  paper. 


Gene  Furr,  staff  photogrrapher  of  the 
Concord  (N.C.)  Tribune  has  resigned  to 
accept  a  post  as  chief  photographer  for 
the  Raleigh  (N.C.)  News  &  Observer. 


Gladys  Fullerton  has  been  named  to 
succeed  Alma  L.  Mayer  as  associate 
women’s  editor  of  the  Wheeling  (W.Va.) 

News  Register.  Ms.  Mayer  is  retiring  as 
society  editor  of  the  newspaper.  Kitty 
Jefferson  Doepken  remains  in  the  posi¬ 
tion  of  women’s  editor.  Donald  E.  Baker,  assistant  advertis- 

•  •  *  ing  manager  of  the  Watertown  (N.Y.) 

Don  Miller,  assistant  to  the  president  Daily  Times — promoted  to  advertising 

of  Harte-Hanks  Newspapers,  was  ap-  manager. 

pointed  vicepresident  of  operations  of  the  ♦  ♦  ♦ 

San  Antonio  Express  and  News.  Albert  E.  Head,  assistant  circulation 

*  *  *  manager  of  the  Baltimore  Sunpapers — 

Five  staff  appointments  were  made  re-  appointed  circulation  manager. 

cently  at  the  Worcester  (Mass.)  Telegram  •  •  • 

and  the  Evening  Gazette.  Walter  Albro,  a  reporter  for  the 

Robert  A.  Foster,  news  editor,  was  ap-  Greenfield  (Mass.)  Recorder — ^to  the  city 
pointed  an  editorial  writer,  following  the  staff  of  the  Hartford  Times.  Denise 
retirement  of  Richard  Cunningham,  dean  CowiE,  formerly  with  the  London  (Eng- 
of  the  Worcester  newspaper  editorial  land)  Times — to  the  copy  desk  of  the 
writers ;  Times. 

Robert  L.  Scarbeau,  city  editor,  sue-  ♦  ♦  • 

ceeds  Foster  as  news  editor;  James  B.  Carl  Rylee — promoted  to  circulation 
Donham,  assistant  on  the  news  desk,  sue-  director  of  the  Alexandria  (La.)  Daily 
ceeds  Scarbeau  as  city  editor;  Town  Talk.  Herman  Chatelain  was 

Charles  F.  Mansbach,  who  worked  as  moved  up  to  assistant  circulation  direc- 
a  copy  editor  and  as  an  assistant  on  the  tor;  Gary  McKay  was  made  city  circu- 
news  desk,  was  named  news  editor  of  the  lation  manager;  and  Richard  Ellison 
Sunday  Telegram;  was  named  state  circulation  manager. 

LeRoy  Schwarzwaelder,  assistant  pro-  •  •  • 

duction  manager,  was  appointed  acting  Logan  McKechnie,  photo  editor  of  the 
production  manager,  following  the  retire-  San  Diego  Evening  Tribune — named  con- 
ment  of  William  G.  Weinrich,  production  hdential  assistant  to  the  District  Attorney 
manager.  of  San  Diego  County. 

EDITOR  PUBLISHER  for  June  30,  1973 


Charles  R.  Plumb,  onetime  Detroit 
Free  Press  reporter — promoted  to  man¬ 
ager-public  relations  and  advertising, 
Rockwell-Standard  Division,  Rockwell  In¬ 
ternational  Corp. 


BAKER 


HEAD 


Kenneth  Cooke — named  chief  photog¬ 
rapher  of  the  Fayetteville  Observer  and 
also  the  Fayetteville  Times,  a  new  morn¬ 
ing  edition. 


Mrs.  Gwendolyn  Owle,  editor  of  the 
Cherokee  One  Feather,  was  elected  presi¬ 
dent  of  the  newly-formed  Western  North 
Carolina  Newspaper  Association. 


Conddenfial  Handling 

Newspaper 
Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27609 

17  Years  Nation-Wide  Personal  Service 


Vendors  ruled  by  NLRB 
to  be  non-employes 

Single  copy  news  vendors  for  the  Dallas 
Times  Herald  have  been  found  to  be  inde¬ 
pendent  contractors  by  the  acting  regional 
director  of  the  National  Labor  Relations 
Board. 

The  June  15  ruling  reversed  a  July, 
1971  decision  in  which  the  regional  NLRB 
director  ruled  there  was  an  ‘employe’ 
status  when  the  IPPAU  (pressmen) 
sought  NLRB  for  a  representation  elec¬ 
tion  among  single  copy  news  vendors  at 
the  Times  Herald.  The  vendors  voted  17- 
15  against  IPPAU  as  bargaining  repre¬ 
sentative. 

This  year,  the  same  union  sought  anoth¬ 
er  election  but  this  time  the  acting  region¬ 
al  director  (H.  Carrie  Russell)  held  the 
vendors  to  be  independent  contractors  and 
dismissed  the  union  petition  on  the  basis 
of  what  he  called  “a  different  set  of 
facts.” 

In  his  ruling,  Russell  noted  that  after 
the  decision  issued  in  1971,  the  publisher 
made  certain  changes  in  its  contract  with 
the  independent  dealers. 

He  noted  that  in  the  new  contract  the 
dealers  are  not  required  to  procure  papers 
at  the  places  and  time  designated  by  the 
employer.  The  dealer  is  no  longer  required 
to  keep  records  of  the  location  of  news¬ 
stands  or  names  of  customers  or  to  make 
any  accounting  of  intra-transactions  be¬ 
tween  them,  nor  is  it  stipulated  that  the 
dealer  shall  make  all  deliveries  “.  .  .  in  a 
diligent  and  efficient  manner  satisfactory 
to  the  subscriber.”  The  employer  does  not 
accept  any  agency  relationship  for  collec¬ 
tion  of  monies  paid  directly  to  the  employ¬ 
er.  No  longer  is  the  dealer  required  to 
solicit  new  accounts.  Also  removed  is  the 
requirement  that  the  dealer  cannot  assign 
the  contract  to  a  third  person  “except 
upon  advance  written  consent”  of  the  em¬ 
ployer. 

The  NLRB  acting  director  also  found 


many  other  changes  in  the  publisher’s 
relationship  with  the  dealers,  which  made 
them  independent  of  the  newspaper  in  the 
conduct  of  their  operations. 

As  a  way  of  contrast,  the  publisher 
supplied  NLRB  with  a  description  of  the 
duties  and  job  responsibilities  of  the  three 
vendors  whom  it  admits  changed  over  to 
“employe”  status. 

The  publisher  said  the  three  vendors 
are  required  among  other  things  to  work 
set  hours,  adhere  to  grooming  standards, 
and  wear  uniforms. 

By  such  comparison,  the  Times  Herald 
convinced  the  NLRB  that  the  33  dealers 
are  in  fact  independent  contractors  since 
“the  right  to  control  the  manner  or  means 
of  achieving  the  final  or  net  result  have 
not  been  retained  or  exercised  by  the  em¬ 
ployer.” 

• 

Finland’s  dock  strike 
stops  paper  shipments 

A  strike  of  dockworkers  in  Finland 
which  began  June  8  has  paralyzed  the 
export  of  Finnish  newsprint.  It  is  having 
a  serious  effect  on  publishers’  supplies  of 
newsprint  in  Europe  and  is  accentuating 
the  tight  newsprint  supply  situation  in 
the  U.  S. 

Finland  ships  about  300,000  tons  per 
year  to  Atlantic  and  Gulf  ports.  Publish¬ 
ers  who  contracted  for  this  tonnage  are 
seeking  substitute  supplies  from  U.  S. 
producers. 

According  to  the  Canadian  Pulp  &  Pa¬ 
per  Association,  Finland  was  expected  to 
export  this  year  about  1,500,000  tons 
mostly  to  Europe.  French  publishers  im¬ 
port  600,000  metric  tons  a  year  from 
Scandinavia.  Because  of  the  Finnish 
strike,  French  newsprint  inventories  are 
down  25%  while  consumption  is  up  8%. 
French  newsprint  production  has  declined 
from  500,000  to  250,000  tons  in  recent 
years. 


Sunday  edition  planned 
by  Valdosta  (Ga.)  Times 

The  Valdosta  (Ga.)  Times  announced  it 
will  begin  on  September  30  publication  of 
a  Sunday  morning  edition.  The  operations 
of  the  Times  will  be  increased  from  six 
editions  to  seven  a  week. 

“This  is  a  major  step  for  our  newspa¬ 
per,”  said  publisher  Tenney  Griffin.  “It  is 
something  we  have  been  planning  for 
more  than  a  year.” 

He  said  the  Sunday  publication  will  em¬ 
phasize  local  news  features  in  all  areas.  It 
will  also  contain  expanded  coverage  of 
state,  national  and  international  news. 

A  special  Associated  Press  sports  wire 
service  will  be  installed  for  the  expanded 
sports  section.  Emphasis  in  the  Sunday 
edition  will  also  be  placed  on  expanded 
women’s  interest  news.  Plans  are  to  also 
add  a  local  business  news  interest  page. 

Space  for  news,  sports  and  feature  cov¬ 
erage  in  the  Times’  Sunday  edition  will  be 
expanded  by  40  per  cent  over  the  amount 
of  space  daily  devoted  to  news  and 
features.  “Presently  we  design  the  paper 
each  day  on  the  basis  of  70  columns  of 
news  and  features.  The  Sunday  editions 
will  be  designed  with  100  columns  devoted 
to  news  and  features,”  said  Griffin. 

In  addition,  the  Sunday  paper  will  con¬ 
tain  the  supplement  magazine.  Family 
Weekly.  A  color  comic  section  which  in 
itself  will  carry  17  weekly  comic  features 
will  be  added.  Many  of  the  Sunday  comics 
will  be  the  same  as  those  now  carried 
daily  by  the  Times. 

In  adding  the  Sunday  edition,  Griffin 
said  that  additional  staff  will  be  employed 
to  expand  the  news,  production  and  circu¬ 
lation  departments  of  the  newspaper. 

“It  is  our  feeling  that  by  adding  this 
Sunday  edition,  we  will  better  serve  our 
readers  and  advertisers.  For  the  first  time 
our  readers  will  not  have  to  rely  on  the 
Atlanta  or  Jacksonville  newspapers  to  be 
‘their  Sunday  paper’.” 

“Publication  on  Sunday  will  give  our 
advertisers  an  opportunity  to  better  pro¬ 
mote  their  first-of-the-week  sales,”  Griffin 
said.  • 

UCLA  drops  graduate 
JournaUsm  program 

The  University  of  California  at  Los 
Ang^eles’  graduate  journalism  program 
has  been  suspended  for  the  upcoming 
1973-1974  year.  Nine  undergraduate  cour¬ 
ses  will  be  offered,  with  two  full-time  and 
three  part-time  teachers  on  duty. 

The  university  had  planned  a  new  pro¬ 
fessional  journalism  school  two  years  ago, 
but  scrapped  the  project  in  January  due 
to  lack  of  agreement  on  design  of  the 
school,  lack  of  industry  and  state  support, 
and  cutbacks  in  teacher  allowances. 

Although  a  formal  statement  that  there 
would  be  no  school  was  never  made,  budg¬ 
et  cuts  forced  the  graduate  council  to 
suspend  the  program.  Dr.  Walter  Wilcox, 
chairman  of  the  graduate  department, 
said  he  asked  for  and  received  no  clarifi¬ 
cation  from  the  council  on  what  to  do 
about  1974-1975  and  subsequent  years.  He 
has  told  students  that  barring  a  new  ad¬ 
ministration,  they  should  not  plan  on  tak¬ 
ing  graduate  courses  at  UCLA. 


Hot  and  bothered  about  testing? 

COOL  OFF  HERE  IN  OUR 
36,000  BACK  YARDS! 


Come  on  out.  Every  day  in  4  out  of  5 
Altoona  homes,  a  noise  at  the  door 
says  take  time  out  for  a  look  at  the 
paper — the  Altoona  Mirror,  of  course. 
Then  the  Mirror  goes  from  hand  to 
hand  all  evening.  TV  can't  do  that. 
Gets  clipped  and  saved,  too.  Try  that 
with  a  commercial.  And  no  other 
newspaper  gets  a  look-in  at  Mirror 
coverage  of  our  tidy,  solid,  home- 
focused  Blair  County  market. 


We  deliver  Altoona! 

ALTOONA  PENNSYLVANIA'S  ONLY  DAILY  NEYVSPAPER 

Eltoona  SUltrror 


COOL  TIME-SAVER,  TOO.  Find  out  how 
quickly  you  con  plan  a  test  that  gets 
instant  response.  Coll  Richard  E.  Beeler, 
Ad  Manager,  at  814-944-7171. 
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12  Weeks  to  deadline  for  the 

$5,000 

George  Jean  Nathan  Award 
for  Dramatic  Criticism. 


September  15, 1973  is 
the  latest  date  that  entries 
can  be  considered  for 
the  15th  annual  George 
Jean  Nathan  Award  for 
Dramatic  Criticism, 
richest  prize  in  the 
American  theater. 

As  stipulated  in  Mr. 

Nathan’s  will,  the  $5,000 
award  goes  to  the  American 
who  has  written  the  best  piece  of  dramatic  criticism 
during  the  theatrical  year  (July  1  to  June  30).  The 
Selection  Committee  comprises  the  heads  of  the 
English  departments  of  Cornell,  Princeton  and  Yale 
Universities. 

You  are  eligible  to  compete  if  you  are  an  author, 
critic,  or  reviewer  with  United  States  citizenship,  and 
your  work  has  been  published  in  the  United  States 
either  in  newspapers,  magazines  and  other  period¬ 
icals,  or  as  individual  publications,  or  broadcast  on 
television  and  radio  programs  originating  in  the 
United  States. 

The  Selection  Committee  makes  every  effort  to 


review  all  publications  in  which 
eligible  work  may  appear,  but 
any  author  or  publisher  may 
submit  entries  to  be  considered 
for  the  award  to  the 
appropriate  members  of 
the  Selection  Committee. 
Manufacturers  Hanover 
Trust,  as  administrator  of  the 
Nathan  Trust,  is  responsible 
for  distribution  of  information 
about  the  award,  announcement  of  the  winner  and 
payment  of  the  prize  monies.  It  is  customary  for 
Manufacturers  Hanover  to  serve  as  host  at  an  award 
reception  in  December  or  January. 


For  complete  information  and  literature, 
write  to: 

Donald  R.  Hassell,  Vice  President, 
Manufacturers  Hanover  Trust, 

350  Park  Avenue,  New  York,  N.  Y.  10022. 


Plans  to  publish 
competing  paper 
are  suspended 

The  Cumberland  Publishing  Company, 
Fayetteville,  N.  C.,  issued  a  statement 
this  week  that  said  the  firm’s  board  of 
directors  had  decided  to  “suspend  for  the 
present  time”  the  publishing  of  a  new, 
competitive  morning  newspaper  in  the 
Fayetteville  area. 

■The  press  release,  w’hich  carried  no  re¬ 
turn  address,  telephone  number  or  person 
to  contact,  quoted  an  identified  spokesman 
of  the  board  of  directors  as  saying: 

“We  feel  that  the  economic  picture  was 
changed  significantly  by  the  actions  of  the 
publishers  of  the  Fayetteville  Observer. 
Their  announcement  of  a  morning  edition, 
made  the  day  following  the  public  an¬ 
nouncement  of  the  Post,  and  their  offering 
of  extremely  lowr  combination  advertising 
rates,  which  will  generate  80-90%  of  all 
revenues,  makes  it  all  but  impossible  to 
compete. 

“We  appreciate  the  extremely  warm  re¬ 
ception  the  February  1st  announcement  of 
an  independent  morning  newspaper  for 
Fayetteville  received.”  The  requests  of  a 
number  of  local  citizens  to  make  a  finan¬ 
cial  investment  had  already  prompted  the 
Board  of  Directors  of  Cumberland  Pub¬ 
lishing  Company  to  make  a  public  offering 
of  stock  to  the  citizens  of  this  area  at  the 


appropriate  juncture.  However,  because 
of  the  subsequent  actions  of  the  Observer, 
the  board  felt  that  it  could  not  offer  an 
attractive  investment  opportunity  at  this 
tims. 

“We  shall  watch  with  great  interest  the 
progress  of  the  Fayetteville  Times. 
Should  the  Fayetteville  Times  fail  to  ful¬ 
fill  its  stated  commitment  to  the  citizens 
of  Fayetteville  to  publish  a  new  and  inde¬ 
pendent  newspaper,  then  we  shall  re¬ 
examine  our  position  and  reconsider  the 
economic  feasibility  of  publishing  the 
Fayetteville  Post. 

• 

Gulf  Publishing  plans 
new  Mississippi  daily 

Roland  Weeks  Jr.,  president  of  Gulf 
Publishing  Co.,  publisher  of  the  Biloxi- 
GtUfport  (Miss.)  Herald,  announced 
(June  17)  plans  to  publish  a  new  morning 
newspaper. 

The  newspaper  will  be  called  South 
Mississippi  Today.  The  starting  date  will 
be  announced  later  this  year.  Weeks,  who 
is  general  manager  of  the  Daily  Herald, 
said  the  decision  was  based  on  the  need  to 
keep  pace  with  the  rapid  growth  of  the 
area. 

The  Herald  will  continue  as  an  after¬ 
noon  daily  and  as  a  morning  new’spaper 
on  Saturdays  and  Sundays.  South  Missis¬ 
sippi  Today  will  be  published  Mondays 
through  Fridays. 


Fall  debut  announced 
for  Toronto  Sunday  Sun 

The  Toronto  Sun  will  launch  a  Sunday 
newspaper  in  September. 

“We  feel  Toronto  is  ready  for  a  Sunday 
paper,”  publisher  Douglas  Creighton  said. 

“We  intend  to  make  the  Sunday  Sun  a 
complete  entertainment  package,”  Creigh¬ 
ton  said.  “The  news  will  be  condensed, 
as  in  the  daily  paper,  but  there  will  be 
greater  emphasis  on  entertainment,  good 
reading,  leisure  and  reader  involvement.” 

Phil  Sykes,  former  managing  editor  of 
the  Toronto  Star  and  Macleans,  will  be 
editor  of  the  Sunday  Sun.  Sykes  joined 
the  Sun  in  February  as  news  editor. 

The  Sunday  Sun  will  comprise  five  sec¬ 
tions — news,  sports,  magazine,  television 
and  color  comics. 

The  paper  will  be  available  at  Sun  deal¬ 
ers  and  by  home  delivery.  The  price — 25 
cents. 


Mayor  buys  weekly 

The  Alfred  (N.  Y.)  Sun  has  been  pur¬ 
chased  by  Gary  S.  Horowitz,  mayor  of  the 
village  of  Alfred  and  associate  professor 
of  history  at  Alfred  University.  The  Sun 
was  founded  in  1883,  and  was  printed 
until  suspending  in  June,  1970.  The 
former  owner,  Eugene  Van  Horn,  will 
continue  to  print  the  paper.  The  editor  is 
Howard  Zuses. 
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IN  COLORADO  SPRINGS,  THE  ' 

GAZETTE 
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IS  RISING 

WHILE  THE  SUN  IS  SETTING! 


GAZETTE 

TELEGRAPH  SUN 


53,003  27,571 
53,939  27,152 
56,060  726,983 


1971  Third  Quarter 

1971  Fourth  Quarter 

1972  First  Quarter 
1972  Second  Quarter 
1972  Third  Quarter 

1972  Fourth  Quarter 

1973  First  Quarter 


Fiqures  from  September  30,  1972  ABC  Audits  ond 
March  31,  1973  ABC  Publisher's  Statements 
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Addenda  to  annual  ad  linage 

Since  publishing  the  1972  Annual  Linage  fibres,  additional 
figures  have  been  received,  and  error  has  been  discovered,  and  in 
a  few  cases,  the  totals  were  reported  in  inches  rather  than  in 
agate  lines. 

The  agate  line  figrures  shown  below  are  final  and  correct  for  these 
newspapers.  Corrections  and  additions  should  be  noted  in  the  “An¬ 
nual  Report  of  Newspaper  Advertising  Linage”  that  appeared  in 
the  May  26, 1972  issue  of  Editor  &  Publisher. 

Total 

Auto-  Advor- 

Ntwtpapar  Ratall  Ganaral  motiva  Financial  Claisifiad  tiling 

AbartfMn  (S.O.)  Amarlcan 

Newt  (aS)  S.t72.t3<  414.372  —  —  1.773,334  3.032.344 

Bauldir  (Cata.)  Daily 


Chattanaata  (Tann.)  Nawa. 

Fraa  Praai  . 

Gary  (Ind.)  Pott  TriOana  ( 
Grand  Farki  (N.D.)  Harald  i 
Nllat  (0.)  Dally  Star 
Richmond  (Calif.) 
ladaaandant 

Salinas  (Callt.)  Callfarnlan 
Santa  Fa  (N.M.) 

New  Mexican  (aS  ex.  s 
Taxa,  City  (Tex.) 

Dally  San  I 

Taranto  (Oat.)  Star  .  . 
Wlllowi  (Calif. 

Joarnal  . (a  ax.  s 

Borllniton  (N.C.) 

Timaa-Naws  . 


I  13.319.230 
21.907.030 
I  9.400.340 
3.SSS.0S0 


07.300  10,920  129.304 


Aerospace  writer  receives  award 


Edwin  G.  Pipp,  aerospace 
writer  for  the  Detroit  News, 
has  received  the  annual  Avi¬ 
ation-Space  Writers  Associ¬ 
ation  award  for  excellence 
in  covering  aviation  and 
space  developments  during 
1972.  He  is  one  of  the  few 
reporters  who  has  covered 
all  of  the  manned  orbital 
and  moon  missions. 


Pipp  was  a  general  as¬ 
signment  reporter  for  the 
News  until  he  was  chosen  to 
cover  aviation  in  1951.  As  a 
colonel  in  the  Michigan  Air 
National  Guard,  he  flies  jets 
and  is  deputy  commander  of 
the  127th  Tactical  Recon¬ 
naissance  Wing  at  Self  ridge 
Air  National  Guard  Base. 
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Circulation 


By  Donald  B.  Towles 


TOTAL  MARKET  COVERAGE 


Two  years  ago,  the  advertising  depart¬ 
ment  requested  that  the  circulation  de¬ 
partment  handle  distribution  of  week¬ 
day  advertising  supplements. 

The  advertiser  was  offered  his  choice  of 
several  fairly-large  zones  within  the  met¬ 
ropolitan  area.  The  carriers  did  the  in¬ 
serting  and  received  compensation  for 
their  efforts.  It  worked  well  for  a  while. 
An  insert  was  placed  in  every  paper  de¬ 
livered,  morning  and  afternoon. 

Then  the  advertisers  requested  smaller 
zoning  and  elimination  of  duplication  re¬ 
ceived  under  combination  delivery.  There 
are  about  57,000  combination  subscribers 
in  the  metro  area. 

Last  June,  distribution  of  weekday  ad¬ 
vertising  preprints  or  supplements  to  any 
one  or  number  of  Zip  Codes  in  the 
Louisville  metropolitan  area  was  started. 
This  distribution  is  guaranteed  to  be  made 
unduplicated  with  only  one  preprint  going 
to  a  subscriber  regardless  of  the  type  of 
subscription  he  has,  morning  only,  after¬ 
noon  only,  or  morning  and  afternoon. 

This  enables  the  advertising  department 
to  sell  preprints  for  weekday  insertion 
any  day  of  the  week,  to  the  small  neigh¬ 
borhood  merchant  as  well  as  the  large 
advertiser.  With  the  delivery  by  Zip  Code 
zones  (and  there  are  about  34  Zip  Code 
zones  in  metro  Louisville) ,  the  advertising 
department  will  sell  a  preprint  for  as 
little  as  25,000  distribution.  With  the 
guaranteed  unduplicated  delivery,  the  ad¬ 
vertiser  saves  on  the  printing  cost  of  his 
preprint  section. 

The  metro  area  is  made  up  of  three 
counties.  We  have  125,000  circulation  in 

This  is  a  report  made  at  the  International 
Circulation  Managers  Association  annual 
meeting  which  was  held  June  17-21  in 
Milwaukee.  Towles  directs  circulation  at 
the  Louisville  Courier- Journal  and  Times. 
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the  morning  and  149,000  in  the  afternoon. 
Unduplicated  penetration  amounts  of  82,- 
000. 

All  carriers  are  combination  carriers, 
delivering  morning,  afternoon,  and  Sun¬ 
day.  That’s  an  important  aspect  of  the 
plan  and  the  key  to  elimination  of  dupli¬ 
cation. 

Plan  is  successful 

What’s  happened  in  the  past  year: 

Every  single  retail  and  discount  adver¬ 
tiser  who  previously  delivered  his  pre¬ 
prints  through  the  mail  or  by  door-knob 
delivery  is  back  in  the  paper,  including 
one  large  discounter  who  had  never  used 
the  paper. 

The  largest  door-knob  delivery  company 
in  Louisville  left  town,  publicly  citing  in  a 
news  story  that  the  reason  they  left  was 
the  insurmountable  competition  of  the 
Courier-Journal  and  Times. 

It  took  several  months  of  study  and  a 
tremendous  amount  of  cooperation  be¬ 
tween  the  circulation,  advertising  and 
production  departments,  with  a  generous 
assist  from  a  computer. 

On  the  afternoon  delivery,  the  carrier 
inserts  a  preprint  in  every  paper  he  deliv¬ 
ers.  All  weekday  preprint  deliveries,  inci¬ 
dentally,  are  started  in  the  afternoon.  The 
next  morning,  the  carrier  delivers  a 
preprint  only  to  those  subscribers  which 
take  only  the  morning  paper.  Thus,  the 
duplication  of  combination  delivery  is 
eliminated. 

Trucks  make  bulk  delivery  of  the  news¬ 
papers  at  the  drop  comer  or  location,  but 
preprints  are  delivered  at  the  corner  in 
labeled  bundles. 

Through  use  of  the  computer,  one  pre¬ 
print  in  one  zone,  two  preprints  in  an¬ 
other  zone  or  any  sort  of  combination  of 
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preprints  desired  can  be  delivered.  We’ve 
had  up  to  seven  or  eight  different  combi¬ 
nations  on  a  given  day.  Delivery  can  be 
made  any  day  of  the  week,  although  the 
bulk  of  preprints  are  delivered  on  Tues¬ 
day,  Wednesday,  or  Thursday.  There  are 
rare  occasions  at  a  drop  point  where  one 
carrier  has  one  preprint,  another  has  two 
and  the  third  may  have  none. 

The  carriers  are  notified  each  week  as 
to  what  preprints  to  expect.  The  computer 
prints  the  truck  manifests  for  delivery  to 
the  carrier. 

The  carrier  is  paid  for  the  first 
preprint  on  a  given  day  and  for  each 
additional  preprint  that  day.  These  pre¬ 
print  credits  are  deducted  each  week  from 
the  carrier’s  bill. 

The  sales  solicitation  crews  maintain 
lists  of  non-subscribers  on  each  route  and 
from  the  lists  the  advertising  department 
maintains  a  list  of  non-subscribers  by  zip 
code  zone.  Thus,  if  an  advertiser  wants 
every  household  in  the  zone,  we  provide 
distribution  of  the  g^reat  majority  through 
the  newspapers  and  the  other  by  direct 
mail.  The  list  is  constantly  being  up¬ 
dated. 

• 

Reuters  to  name  Long 
managing  director 

Reuters  Ltd.  announced  June  21  in  Lon¬ 
don,  England  the  forthcoming  appoint¬ 
ment  of  Gerald  Long  as  managing  direc¬ 
tor  of  the  news  agency. 

Long,  49,  has  been  chief  executive  of 
Reuters  since  1963  with  the  title  of  gener¬ 
al  manager.  He  continues  as  chief  execu¬ 
tive  but  now  takes  a  seat  on  the  board  of 
the  128-year  old  company. 

At  the  annual  luncheon  meeting  fol¬ 
lowing  the  annual  general  meeting  of 
Reuters  in  London,  Sir  William  Bamet- 
son,  chairman,  said  that  Reuters  has  114 
computers  on  order  this  year  for  control¬ 
ling  the  flow  of  news.  He  said  most  of 
these  computers  are  earmarked  for  a  new 

“  product  launched  this  month  in  Britain — 
the  Reuter  Monitor. 

This  is  a  service  giving  foreign  ex¬ 
change  and  money  dealers  instant  desktop 
access  to  foreign  exchange  and  deposit 
rates  on  international  markets.  The  sys¬ 
tem  is  to  be  extended  soon  to  other  coun¬ 
tries,  including  the  United  States. 

• 

$3.4  million  expansion 
begun  by  Oregon  daily 

The  Eugene  (Ore.)  Register-Guard 
plans  a  $3.4  million  expansion  program, 
including  a  change  to  a  high-speed  offset 
press. 

Alton  Baker,  Jr.,  editor /publisher,  said 
the  new  press  will  enable  the  daily  news¬ 
paper  to  deliver  on  time  without  sacrific¬ 
ing  quality  by  backing  up  news  deadlines. 
He  said  the  Harris  N1680  will  cost  $2.4 
million.  Another  $1  million  will  be  spent 
to  construct  a  new  press  building  and  to 
purchase  electronic  equipment  to  convert 
from  conventional  letterpress  operations 
to  offset  production. 

I  The  conversion  is  expected  to  be  com- 

I  pleted  in  January  1975. 
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Black  features  package  syndicated  by  Amadou 


HU  KOTA  .  .  •  J.  ANOCKSON  t  N.  DIGGS 


Amadou  Feature  Service  of  Ocean 
Township,  New  Jersey,  after  two  years  of 
planning  and  development,  began  oper¬ 
ations  earlier  this  year  and  currently  has 
its  features  in  black  newspapers  in  five 
states. 

Jon  R.  Anderson,  a  former  television 
director  and  advertising  agency  film  pro¬ 
ducer,  is  creative  director  of  Amadou,  and 
Nathan  Diggs,  former  Marine  and  a  grad¬ 
uate  of  the  Newark  School  of  Fine  & 
Industrial  Arts,  is  the  art  director. 

Anderson  and  Diggs  share  a  joint  by¬ 
line  in  several  of  the  story  strips  and 
Mrs.  Carolyn  Anderson,  a  former  editor 
for  Home  Fumiahinga  Daily,  writes  the 
homemaker  column,  “Decorating  Diary.” 
The  service  also  offers  a  “Cooking,  Ameri¬ 
can  Style”  column. 

Anderson  explains  that  the  service  rep¬ 
resents  the  combined  effort  of  himself  and 
Diggs  and  their  decision  to  form  the  syn¬ 
dicate  after  “going  the  route”  trying  to 
sell  their  concept  of  black  oriented 
features  to  major  syndicates.  The  materi¬ 
al,  with  exception  of  the  family  features 
columns,  is  delivered  camera  ready. 

Anderson  urges  black  newspapers  that 
have  features  running  currently  that 
might  be  included  in  the  syndicate  pack¬ 
age  to  submit  them. 

Among  Amadou’s  story  strips  is  “10th 
Cavalry,”  which  Anderson  says  is  the  only 
Western  historial  adventure  strip  on  the 
market.  The  10th  Cavalry,  formed  in 
1861,  served  in  the  undeclared  Indian 
Wars  in  the  West;  the  Spanish  American 
War;  on  the  Mexican  Border  and  in  World 
War  I.  It  is  drawn  by  Diggs  and  written 
by  Anderson.  Diggs  is  a  student  of  Afri¬ 
can  history,  and  has  spent  several  years 
in  the  fields  of  cartooning  and  audio-visual 
aids.  In  addition  to  art  school,  he  attended 
the  University  of  Madrid. 

Anderson  has  written  and  produced 


children’s  shows  for  television  and  is  cur¬ 
rently  a  dealer  in  military  antiques,  spe¬ 
cializing  in  the  1870-1917  period. 

Other  Anderson-Diggs  joint  by-lines  are 
on  the  story  strip  “Ali  Keita,”  which  deals 
with  African  history  and  the  “Con¬ 
sumer”  panel  on  consumer  protection  is- 


Dispute  group  formed 

A  committee  comprised  of  representa¬ 
tives  of  Meredith  Corporation,  Interna¬ 
tional  Printing  Pressmen  and  Assistant’s 
Union  of  North  America  and  Des  Moines 
Printing  Pressmen  and  Assistant’s  Union 
No.  86  have  agreed  to  form  a  subcommit¬ 
tee  to  research,  evaluate  and  report  on 
possible  alternatives  to  strikes. 


sues.  Diggs  is  drawing  the  editorial  car¬ 
toon  which  features  “Old  Mose”  as  the 
continuing  central  character,  and  a  panel 
feature  “Charley.” 

Amadou  Feature  Service  is  located  at 
88  Wickopecko  Drive,  Ocean  Township, 
New  Jersey  07712. 


Edward  T.  Sayer,  who  was  awarded  the 
Order  of  the  British  Empire  by  Queen 
Elizabeth  for  his  long-time  “services  to 
Journalism”  in  Bermuda,  goes  on  retire¬ 
ment  leave  in  July  prior  to  formal  retire¬ 
ment  as  managing  director  of  the  Royal 
Gazette  Ltd.,  at  the  end  of  1973. 


Royal  Gazette’s  Sayer 
to  retire  in  Bermuda 


MIKE  PETERS 

draws  and  quarters 
the  famous  and  the  infamous 
four  times  a  week. 

Available  in  mats  and  proofs 
3-  and  4-column  size. 

UNITED  FEATURE  SYNDICATE 
220  East  42nd  Street 
New  York.  N.Y.  10017 
(212  MU  2-3020 
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Classified  clinic 


Judge  dismisses  suit 
against  letter  writer 


THE  BRIDAL  DESK 


Sixteen  months  ago  the  Washington 
Post  completely  changed  the  handling  of 
“Weddings  and  Engagements”  notices. 

The  new  format  created  a  successful 
mix  of  public  service — free  two-inch  by 
one  column,  guaranteed-to-run  announce¬ 
ments — and  optional  longer  paid  listings. 

Space  for  photos  in  the  special  “Wed¬ 
dings  and  Engagements”  columns  also 
can  be  purchased. 

Mrs.  Yetta  Gruen,  proprietor  of  the 
Post’s  “bridal  desk,”  holds  a  job  that 
requires  the  sensitivities  of  a  salesper¬ 
son,  an  etiquette  consultant,  a  psycholo¬ 
gist,  and  a  larg^  dose  of  Ann  Landersism. 

Until  March,  1972,  the  Post  ran  wed¬ 
ding  and  engagement  announcements  in 
the  standard  formal  format  as  fillers  in 
the  Thursday  food  section  and  Sunday 
“Style”  section. 

The  “bridal  desk”  was  part  of  the  news 
department.  All  announcements  were  run 
free,  on  a  space  available  basis.  It  was 
impossible  to  tell  brides  in  advance  when 
...  or  whether  .  .  .  their  announcement 
would  run. 

Run  by  classified  dept. 

Then  the  “bridal  desk”  was  moved  into 
the  Classified  Advertising  Department. 

Today  free  standard  announcements  of 
approximately  two  column  inches  are  giv¬ 
en  to  all  who  wish  them.  They  run 
Wednesdays  on  a  guaranteed  basis  in  the 
paper’s  Style  section. 

If  the  bride-to-be  exercises  her  option 
of  adding  further  information  and/or  a 
photograph,  the  rate  is  91  cents  per  agate 
line  in  excess  of  the  free  28  lines.  That  is 
the  paper’s  lowest  classified  rate. 

During  the  first  five  months  of  1973  the 
Post  ran  47,108  lines  of  free  announce¬ 
ments  and  charged  for  17,609  lines. 

“It  generates  good  will,”  Mrs.  Gruen 
notes.  “The  famous  and  the  non-famous 
can  be  side  by  side.” 

The  few  negative  reactions  have  come 
from  high  government  officials  and  so¬ 
cially  prominent  citizens  who  sometimes 
feel  their  daughter’s  weddings  should  re¬ 
ceive  special  editorial  treatment. 

There  are  two  responses  for  the  reac¬ 
tions.  First,  there  is  complete  separation 
of  the  editorial  or  news  operations  and 
the  “bridal  desk.”  Additional  coverage  in 
the  news  columns  is  a  decision  of  the 
Post’s  Style  department. 

Mrs.  Gruen’s  second,  and  usually  more 
compelling  explanation  is,  “in  the  past  we 
told  you  what  could  be  said  .  .  .  now  you 
can  tell  us ...  it  gives  more  leeway.” 

Mrs.  Scotte  Manns,  classified  advertis¬ 
ing  manager,  notes,  “When  Yetta  took 
over  this  project  we  had  no  revenue  and 
to  a  great  extent  the  public  wasn’t  being 
served.  Today  we  get  a  good  reaction 
from  the  brides-to-be  and  their  families 
and  we  provide  an  interesting  environ¬ 
ment  for  those  advertisers  of  products 
bridal  parties  might  be  needing,  such  as 
formal  rental  establishments.” 

“The  Weddings  and  Engagements 
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columns  are  in  a  different  type  face  than 
classified  advertising  and  the  layout  is 
much  more  open,”  comments  Joseph 
Lynch,  the  Post’s  vicepresident  for  adver¬ 
tising.  “The  option  of  buying  photo  space 
and  two-column-wide  announcements 
offers  a  variety  of  layout  possibilities.” 

Careful  handling 

After  nearly  a  year  and  a  half,  the 
’Bridal  Desk’  can  certainly  be  considered 
a  real  success  story  and  a  key  ingredient 
in  its  success  is  the  care  and  good  judge¬ 
ment  contributed  by  Mrs.  Gruen.  “It’s  get¬ 
ting  more  reader  traffic  as  we  go  along,” 
says  Post  president  John  Prescott.  “We 
are  very  pleased.” 

Mrs.  Gruen  does  not  volunteer  to  an¬ 
swer  questions  not  directly  related  to  plac¬ 
ing  information  in  the  paper,  but  when 
pressed  she  has  a  book  of  etiquette  han¬ 
dy.  Just  to  make  sure  there  are  no  mis¬ 
takes  she  always  refers  questioning 
financees  or  their  parents  to  the  appro¬ 
priate  page  after  giving  them  the  an¬ 
swer. 

All  questions  aren’t  etiquette  related. 
Some  are  human  relations. 

As  much  as  she  tries  to  avoid  these 
questions  there  are  times  when  she  is 
forced  to  respond. 

She  might  suggest  several  alternative 
solutions  or  answer  the  question  with  an¬ 
other  question  such  as  “Just  what  are  you 
trying  to  achieve  through  your  wedding 
ceremony?”  The  idea  is  to  get  the  caller 
to  re-evaluate  her  situation  and  work  out 
the  problem  herself. 

It  is  interesting  to  note  that,  on  occa¬ 
sion,  Ann  Lander’s  column  has  appeared 
on  the  same  page  as  “Weddings  and  En¬ 
gagements.” 


A  libel  action  brought  by  Connie  Polzin, 
a  former  reporter  for  the  Fond  du  hoc 
(Wis.)  Reporter,  against  a  letter-to-the- 
^itor  writer,  has  been  dismissed  by  Cir¬ 
cuit  Court  Judge  Clair  Voss. 

Mrs.  Polzin  had  sued  Mrs.  Jan 
Helmbrecht  for  writing  an  allegedly  libel¬ 
ous  letter  about  her  to  the  editor  of  the 
newspaper. 

The  Wisconsin  Supreme  Court  over¬ 
turned  a  $5,000  jury  award  to  Polzin  in 
May,  1972,  on  the  ground  that  a  critic  of  a 
reporter  was  entitled  to  the  same  protec¬ 
tions  provided  for  a  reporter.  The  court 
ordered  a  new  trial  on  the  case. 

Voss  dismissed  the  case  without  a  new 
trial  after  a  signed  agreement  was  filed  in 
which  both  parties  requested  dismissal 
without  cost  to  the  litigants. 

Helmbrecht’s  letter  had  accused  Polzin 
of  accepting  a  bribe  to  write  a  favorable 
story  about  a  company  involved  in  a  sew¬ 
age  treatment  controversy. 

• 

Child  adoption  writer 
is  honored  for  works 

Ruth  Carlton,  Accent  editor  of  the  De¬ 
troit  News,  received  the  1972  National 
Woman  of  Achievement  award  of  the  Na¬ 
tional  Federation  of  Press  Women  for  her 
writing  in  the  field  of  child  adoption,  in¬ 
cluding  her  “A  Child  Is  Waiting”  series 
which  has  appeared  in  the  Sunday  News 
since  August,  1968. 

Her  weekly  columns  features  children 
who  are  mentally  retarded,  physically 
handicapped,  biracial,  black  children 
and  those  considered  “too  old”  for  adop¬ 
tion. 

Since  the  series  began,  a4options  have 
been  arranged  for  202  of  the“*children  who 
appeared  in  the  column  and  285  other 
adoptions  were  directly  related  to  reader 
interest  in  the  series. 

Also  as  a  result  of  Miss  Carlton’s  work, 
the  Michigan  Department  of  Social  Serv¬ 
ices’  adoption  manual  has  been  revised; 
two  specialized  adoption  agencies  have 
been  organized;  and  single  people  are  now 
able  to  adopt  children.  A  state  adoption 
subsidy  bill  also  has  been  enacted. 


Daily  starts  weekly 

The  Vancouver  (Wash.)  Columbian  an¬ 
nounced  May  30  the  start  of  a  weekly 
newspaper.  The  East  County  News,  on 
June  6.  The  paper,  according  to  the  pub¬ 
lisher,  will  provide  news  and  advertising 
coverage  in  East  Vancouver,  Camas, 
Washougal,  Evergree  and  Orchard  areas. 
Subscribers  to  the  Columbian  in  those 
areas  will  receive  the  weekly  each 
Wednesday  as  part  of  the  daily  paper,  at 
no  additional  cost.  Copies  will  also  be 
delivered  to  homes  who  do  not  subscribe  to 
the  Columbian. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ANTIQUES 


GET  SMART:  "Ask  Aunt  Madge."  6 
questions  and  answers  column.  Free 
samples.  Madge.  ST.'jT  Mnc>«th.  San 
Jose.  Calif.  9.5127. 


QUOTE  MAZAZINB 
Jokes,  anecdotes,  fillers,  speech  ma¬ 
terial.  contem|)orary  quotes,  factual 
.  ^  ^  I  information — 52  issues  yearly:  punched 

V, \J  I*  for  binding;  by  mail  only.  In  33rd 

-  ^  year.  Write  for  free  sample.  Quote. 

.  .  .  .  ,  Box  4073.  Anderson.  S.C.  29621. 

Antiques  in  America 

“.Antiqiifs  in  .Amerita"  is 
writtfn  by  Marry  Baker,  a 
newspa[)erman  who  t»rew 
up  in  the  furniture  desit^n 
fiusiness,  is  himself  a  collet- 
tor  and  antitjues  expert.  It 
is  specific,  illustrated,  prac- 
tieal.  Mis  column  is  resjiect-  i 
ed  by  professionals  but  ! 
profitable  to  amateurs  and 
is  written  with  real  Yankee 
humor  and  literary  econ¬ 
omy.  I'he  Washint'ton  Post 
and  the  Baltimore  .Sun  are 
two  of  the  subscribers.  For 
samples  and  prices  write 
I'he  Providence  Journal, 

Room  416,  Providence,  R.I. 

()2‘)()2. 


CONTESTS 


PLAY  “NAMES”  IN  YOUR  NEWS- 
PAPETt.  The  new  people-pleasing  fun 
game  for  all  ages.  Readers  use  their 
wn  names  to  play  this  fascinating, 
ddictive.  computeriie<l.  alphabetical 
t.'ike-off  on  “Bingo” !  Implement  for 
Reader  Interest.  Circulation.  Merchant 
Tie-In,  etc.  (Let  us  help  you  count] 
the  ways!)  Send  for  sample  package:  |  YOUR  WEE7KLY  TRAVEL  and  recre 
NUWORI)  GAME.  INC..  BOX  4i3.|ation  page  or  supplement.  No  work  foi 


SOUTHFIELD,  MICH.  48075. 


.vou,  only  profit.  Travel  Rates  & 
Places.  Box  246,  Woodside,  N.Y.  11377. 


FILLERS 

SYNDICATE  DIRECTORY 

FREE  SAMPLE  Quote  (weekly):  - - 

quips,  jokes,  timely  quotations,  fillers. 

speech  material :  indexecl  semi-annually  Use  the  special  order  form  below  t< 
— punchetl  for  binding,  in  33rd  year,  place  your  features  available  ad  in  ou 
QUOTE,  Sta.  B.,  Box  4073.  Anderson,  Special  Syndicate  Directory  Issue  o 
S.C.  29631.  July  28. 


AN>OUNCEMENTS 


BOOKS  AVAILABLE 


"Who's  Who  In 
Interdependent  Distribution" 

Lists  every  wholesale  distributor  of 
magazines  and  paperback  books  in 
the  U.S.  and  Canada.  A  complata 
list  of  firms,  owners,  and  managers, 
plus  valuable  information  on  the 
number  of  food,  drug,  and  retail 
cha  ns  served  by  each  wholesaler.^  A 
valuable  directory  for  anyone  seeking 
superior  distribution.  Price  $39.50 — 
Available  to  rated  firms  on  10-day 
inspection. 

North  American  Publishing  Co., 
Dept.  B.K.  3, 

i34  N.  13th  St.,  Philadelphia,  Pa.  19107 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


INVESTMENT  OPPORTUNITY  for 
person  who  wants  to  get  with  young 
aggressive  new  organization.  We 
started  our  1st  issue  June  17th  and 
had  a  circulation  of  over  100,000  free 
distribution  on  mass  saturation  basis. 
Fantastic  results.  Looking  for  partner 
who  wants  to  move  forward  and  has 
working  capital.  Call  Mr.  Hunter  (312) 
471-2734. 

WORKING  PARTNER  needed  for 
growing  profitable  weekly  in  southeast 
Florida.  Overworked  owner  needs 
knowledgeable  60%  principal.  $30,000 
cash  for  expansion.  Florida  Business 
Finders,  Inc.,  93  E.  Palmetto  Park 
Rd..  Boca  Raton,  Fla.  (305)  890-9300. 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES  ! 

NEWSPAPER  BROKERS 

$520,000  UTILIZABLE  TAX 
LOSS  CARRY  FORWARD 

Clean  shell.  100%  privately-owned  cor- 
r>oration.  New  York  State  charter.  Will  ; 
sell  company  in  business  of  publishinf?. 

SYD  S.  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers” 

SALES.  SERVICES,  MANAGEMENT 

134  S.  Panama  St.,  P.O.  Box  7267 

Montgomery,  Ala.  (205)  262-2411 

educatiunal/institutional  seminars.  No 
liabilities.  Price  $100,000  cash.  Princi- 

NEWSPAPERS  FOR  SALE 

pals  only.  Box  1098,  Editor  &  Pub¬ 
lisher. 

1 

PARTNERSHIP  AVAILABLE  in  com¬ 
munity  oriented  Zone  2  bi-weekly. 

NEWSPAPER  APPRAISERS  j 

Publisher. 

APPRAISALS  FOR  ESTATE.  TAX. 
partnership,  loan  and  insurance  pur-  : 
poses.  Sensible  fees.  Brochure.  M.  R. 

Rocky  Mountain  Newspai>ers 

BILL  KINC;  ASSOCIATES 

202S  Foothills  Rd.,  Golden.  Colo.  80401. 

(303)  279.6345 

ZONE  4 — Weekly  duo  $700M  plus 
gross,  SloOM  net,  excellent  offset 

NEWSPAPER  BROKERS 

plant,  high  growth  locale,  financial 
references  first  letter.  Box  1053,  ^i- 

MEL  HODELL,  Newspaper  Broker 
Coiimrate  sales  license.  (714)  9S2-0424 
1383  N.  Euclid.  Upland.  Calif.  91786 

NEWSPAPERS  BROKERED,  bought 
and  sold.  Robert  Cunningham,  Presi¬ 
dent,  United  Communications,  Inc., 

CONFIDENTIAL  NEGOTIATIONS 

29440.  Tel:  (803)  546-8585. 

Daily  NEWSPAPERS  Weekly 

in  Eastern  states 

W.  B.  GRIMES  &  CO. 

OFFSET  WEEKLY,  ZONE  1.  QUAL¬ 
IFIED  BUYERS  ONLY.  PLEASE. 

BOX  1075,  EDITOR  &  PUBLISHER. 

'  Washington.  D.C.  20004 

(202)  NAtional  8-1133 

UPSTA’TB  NEW  YORK,  absentee 
owner,  gross  $46M — sell  $20M,  excel- 

ROBERT  N.  BOLITHO,  newspapers, 

1  magazines:  appraisals.  consulting. 

Krehbiel-Bolitho  Newspaper  Service, 

lent  terms  on  this  weekly  tab,  circula¬ 
tion  2000  plus.  Box  1077,  Editor  & 

Publisher. 

Box  133,  Emporia,  Kans.  (316)  342-5280. 

WASHINGTON  STATE:  Bright,  profit- 

!  Negotiations  for  sales,  purchasing,  ap- 
!  praising  of  newspapers  our  business. 
CLARENCE  W.  TABB  &  ASSO.. 
6614  Rutgers  Street 

Houston,  Texas  77005 

Ph  (713)  664-9414 

able,  growing  twice  weekly,  captive 
shopj)er,  second  weekly  (new),  expan¬ 
sion  plans  galore :  average  20%  growth 
t>er  year  last  4  years.  Sell  $85,000  now, 
higher  as  acquisitions  dictate.  Box 

884,  Editor  &  Publisher. 

JOSEPH  A.  SNYDER,  BROKER 
Western,  Mid-Western  Newspapers 
2234  E.  Romneya,  Anaheim,  Cal.  92806 

NEWSPAPERS  TO  TRADeT 

BILL  MATTHEW  COMPANY 

Conducts  professional,  confidential  ne¬ 
gotiations  for  sale  and  purchase  of 
‘  highest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 

1  you  should  call  (813)  446-0871  day¬ 
time;  (813)  733-8053  nights;  or  write 
Box  3364  Clearwater  Beach,  Florida 
'  33515.  No  obligation,  of  course. 

PACKAGE  DEAL — Trade  California 
offset  daily  and  2  offset  weeklies 
(18-24  pages)  near  ocean  for  1  isolated 
daily.  Box  979,  Editor  &  Publisher. 

NEWSPAI^RS  WANTED 

EXPERIENCED  MANAGER  wants 
i  small  daily/large  weekly.  All  Areas. 

!  The  DIAL  Agency,  1502  Nazareth, 
i  Kalamazoo,  Mich.  49001,  Ph :  349-7422. 

1  "America’s  No.  1  Newspaper  Broker.” 

WE  HAVE  SOLID  BUYERS  FOR 

1  TOP  DAILIES  AND  WEEKLIES 

1  IT’S  NOT  THE  DOWN  PAYMENT 
j  that  buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  ’This 

1  is  why  we  insist  on  personal  contact 
selling. 

1  LEN  FEIGHNER  AGENCY 

j  Box  189,  Mount  Pleasant,  Mich.  48853 

1 

Newspaper  Service  Company.  Inc. 
i  P.O.  Dr.  12428.  Panama  City.  Fla. 

1  EXPERIENCED  NEWSMAN  seeks  to 

1  buy  all  or  part  of  community  weekly 

1  grossing  at  least  $100,000.  Box  1087, 

Editor  &  Publisher. 

THE  SYNDICATE  DIRECTORY  IS  COMING! 

IN  THE  JULY  28  ISSUE  OF 
EDITOR  &  PUBLISHER 

It’s  an  issue  publishers  will  keep  and  refer  to  all  year  long 
when  looking  for  new  material.  Use  this  special  order  form 
to  place  a  classified  ad  in  our  Features  Available  Section — 
and  have  your  personal  representative  to  publishers  all  over 
the  world! 

DEAR  E&P: 

Attached  is  my  Features  Available  ad.  * 

Run  it  times  starting  in  the  issue. 

The  classification  it  should  appear  under  is  . 


EDITOR  &  PUBLISHER  for  Juns  30,  1973 


NOTICE 

Due  to  the  price  freeze,  the 
rate  increase  scheduled  to  go 
into  effect  July  I,  1973  has 
been  postponed  for  60  days,  or 
until  permitted  by  government 
regulation. 


CLASSIFIED 

Advertising  Rates 
"POSITIONS  WANTED" 
(Payobl*  wM  ordar) 

4-wNki . $1.10  per  lini.  per  issue 

3-weeks . $1.20  per  line,  per  issue 

2-wMks . $1.30  per  line,  per  issue 

1-week  . $1.40  per  line. 

Count  5  average  words  per  line 
or  38  characters  and/or  spaces 
3  lines  minimum  (no  abbreviations) 

Add  50c  per  insertion  for  box  service  and 
count  as  an  additional  line  in  your  copy. 

Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra 


Do  not  send  irreplaceable  clippings, 
etc.  in  response  to  ‘help  wanted' 
advertisements  until  direct  request  is 
made  for  them.  E&P  cannot  be  re¬ 
sponsible  for  their  return. 


ANNOUNCEMENTS 
NEWSPAPERS  WANTED 

CON(^NED  CITIZENS  of  Puerto 
Rican  municipality,  7(S00  population, 
need  a  bilinirual  weekly  newstuiper. 
FinancinK  can  be  arranged.  Need 
Puerto  Rican  editor,  business  manager, 
mechanical  superintendent.  Welcome 
interested,  experienced  managers  and 
will  also  favor  financial  paiticii>ation. 
Box  1080.  Editor  &  Publisher. 

VTB  HAVE  QUALIFIED  BUYERS  for 
dailies  and  large  weeklies.  Information 
strictly  confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.O.  Box  400,  Gadsden,  Ala.  S5902 
Ph.  (205)  546-3S56 


PERIODICAL  SUBSCRIPTIONS 


FREELANCER’S  NEWSLinTER:  the 
semimonthly  forum  where  publishers 
announce  their  needs  for  freelance 
held  on  editorial/graphics  projects.  An 
invaluable  tool  for  writers,  artists, 
editors,  photographers,  indexers  and  all 
who  freelance  in  publishing.  S16.00 
yearly.  New  Subscription  Department, 
250  W.  57th  St.,  New  York,  N.Y, 
10019. 

SEMINAR,  a  Quarterly  Review  for 
Journalists  by  Copley  Newspapers. 
•■fWms  to  be  trying  hardest  to  find  a 
middle  ground  in  reference  to  the  old 
adage  that  ‘nothing  is  ever  right  about 
the  newspaper  business  in  the 
Columbia  Journalism  Rnirw  and  noth¬ 
ing  is  ever  wrong  about  it  in  Editor  & 
Publisher  I’" — Martin  S.  Hayden,  edi¬ 
tor,  The  Detroit  News.  Sample  copy 
free.  Special  Introductory  offer,  one 
year  (four  issues)  $2,  one-thii^  off 
regular  S3  price.  Box  1530-E,  Ijs  Jolla. 
Calif.  92037. 


PRINTERS  WANTED 


PRINTER  WANTED  capable  of  print¬ 
ing  3  million  copies  a  month  similar 
to  “Playboy”  magazine.  Vicinity  New 
York,  Philadelphia  or  Chicago.  Box 
1097,  Editor  &  Publisher. 


MACHINERY  ft  SUPPLIES 
COMPOSING  ROOM 


JUSTOWRITERS— Complete  set.  $976. 
One  input.  $825.  Photo-Offset  Pub- 
I  shing  Co..  536  State  Highway  33, 
Trenton.  N.J.  08619.  (609)  587-4900. 


i  THREE  713-10/20  PHOTONS 
FOR  SALE 

In  excellent  condition.  Equipment  in¬ 
cludes;  713  lens  kit,  fonts  and  drums-- 
consisting  of  Techno.  Times  Roman, 

I  Universe.  Chelmsford.  Bodoni,  Crown, 

I  flow.  Complete  set  of  manuals  and 
schematics,  including  program  tapes. 

;  All  for  an  outstanding  price  of 
!  342.000. 

I  For  information  call  Mr.  Joe  Comi)0- 
i  felice  at  Comprint,  Gaithersburg,  Mary- 
j  land  20850.  (301)  948-1520. 

1  COMPUGRAPHIC  MODEL  2961  TL. 

For  immediate  delivery.  Used  only  3 
‘  months.  $6.950 — includes  installation, 

I  training,  standard  news  type  strip, 
width  plug  and  unconditional  war¬ 
ranty.  For  further  information,  con- 
:  tact  INLAND  NEWSPAPER  MA- 
I  CHINERY  CORP..  1720  Cherry  St.. 

,  Kansas  City.  Mo.  64108.  (816)  221-9060. 

!  ALL  MODELS  , 

I  Linotypes — Intertypes — Ludlows 

i  PRINTCRAFT  REPRESENTATIVES 
136  Church  St..  N.Y.C.  (212)  964-1370. 

GOOD  BUYS — offset  composition  equip¬ 
ment  (trade-ins  for  Compugraphics) 
from  clean  plants  and  proud  owners: 
Justowriters,  used  Compugraphics,  Fo- 
totype  ComiKMitors,  Headliners,  Fair- 
child  PTS  2020,  Photon  713-5,  Linofilm 
i  Quick,  ATF,  Varitypers,  etc.  National 
I  Publishers'  Supply  Corp.,  Berlin,  Wis. 
54923  or  18  W.  22nd.  NYC  10010. 


JUSTOWRITERS — Large  selection  of 
excellent  trade-ins,  for  rent-lease,  or 
for  sale  easy  terms.  NAPSCO,  Bnlin, 
i  Wise.,  and  18  W.  22  N.Y.C.  10010. 


I  CANT  GO  OFFSET?  Letterpress  bet¬ 
ter  with  jmDuraluminum  Base.  3444 
Country  Club  Dr.,  Medina,  Ohio  44256. 


MACHINERY  ft  SUPPUES 


MAILROOM 


STACKERS,  two  Mark  III  Cutler-Ham¬ 
mer,  used  less  than  3  years ;  in  surplus 
due  to  change  in  production  proce¬ 
dures.  Asking  $32M  Inclusive  of  spare 
parts — which  is  much  less  than  half. 
Best  offer.  (212)  656-7202. 


MATERIAL  FOR  SALE 


SAVE  MONETY  on  cold  type  paper  and 
litho  films.  National  Publishers'  Sup¬ 
ply  (NAPSCO),  Berlin.  Wis.  54923. 
phone  (414)  361-0660,  or  18  W.  22nd. 
NYC,  10010,  phone  (212)  691-9850. 


MISCELLANEOUS 


MODEL  6481  GRAPHOTYPE, 

excel- 

lent. 

Automatic  feeder  for  Speedaumat. 

like 

new.  Hand  Graphotype. 

Model 

980B 

Addressograph,  nc^s 

work. 

(406) 

363-3300. 

•ALL  OTHER  CLASSIFICATIONS"  j  PUBLICATIONS  FOR  SALE 


(Remlftosee  sheald  accompany  clas¬ 
sified  copy  when  submitfod  unless 
credit  has  been  estoblisbed.l 

4-wMkt . $1.60  per  IIm,  per  issue 

3-wMks . $1.70  per  line,  per  issue 

2-wetks . $1.80  per  line,  per  issue 

1-week  . $1.90  per  line. 

Count  5  iversgc  words  per  line 
or  38  characters  and/or  spaces 
3  lines  Minimum  (no  abbreviations) 

Add  50c  per  insertion  for  box  service  and 
count  as  an  additional  line  In  your  copy. 
Airmail  service  on  box  numbers  also 
available  at  $1.00  extra. 

DISPLAY— CLASSINED 

The  use  of  borders,  boldface  type,  cuts 
or  other  decorations,  changes  your  classi- 
Red  ad  to  display.  The  rate  for  display- 
classiRed  is  $3.45  per  agate  line — $48J0 
per  column  inch  minimum  space. 

WeeSLY  CLOSING  TIME 
Tnosday,  4:30  PM  Now  York  Tim* 
Box  numbers,  which  are  mailed  uch  day 
as  they  are  received,  are  valid  for  1-year. 

Editor  &  Publisher 
850  Third  Ava.,  N.Y.,  N.Y.  10022 
(212)  752-7050 


ENGRAVING 


MONTHLY  BOATING  PUBLICA-  - - - 

TION,  tremendous  potential  headed  for  ,  onr  t  m  «  /-..ucoa 

$100,000  gross,  available  in  6  months.  S:^**^**^' 

$50,000  down.  Zone  9.  Box  1093,  Edi-  [.200,  Price  $800  FOB  San  Jose, 

tor  £  Publisher.  Calif.  For  information  call  San  Jose 

Mercury  News,  (408)  289-5424. 


REAL  ESTATE 

IDEAL  5-ACRE  RANCH.  Lake  Con¬ 
chas.  New  Mexico.  $3,475.  No  down. 
No  interest.  $29  per  month.  Vacation 
paradise.  Good  investment.  Free  bro¬ 
chure.  Ranchos,  Box  2003MS,  Ala¬ 
meda,  Calif.  94501. 


STAMP  COLLECTORS 

FREE  LISTING  (non-commercial)  for 
traders  if  members  National  Philatelic 
Society)  in  National  Stamp  News.  Box 
4073.  Anderson,  S.C.  29621. 


MACHINERY  ft  SUPPLIES 
COMPOSING  ROOM 


ELECTRONS,  COMETS,  two  Model  23 
Vandercook  Proof  Presses,  Model  325 
Vandercook  cylinder  full  page  proof 
press,  Kemp  remelt  system  8  pig  mold, 
pot  and  dump  cart  lift  with  6  carts. 
30  tons  standard  Linotype  metal.  Steel 
chases.  All  items  sold  as  is,  where  is. 
The  Washington  Star  News,  2nd  and 
Virginia  Ave.  S.E..  Washington.  D.C. 
20003.  Ph:  (202)  484-4760,  L.  A.  Larson. 

JUSTOWRITERS  —  COMPUGRAPHIC 
All  models.  Service  provided  by  manu¬ 
facturer.  FHN  Business  Products, 
Church  Rd..  Mt.  Laurel,  N.  J.  08057. 
(609)  235-7614. 

LINOFILM  KEDfBOARD  Model  WK-1 
with  mixing  attachment  and  assorted 
width  cards.  Price  $1,000  F()B  San 
Jose.  For  information  call  San  Jose 
Mercury  News,  (408  )  289-5424. 


MAILROOM 

MAIL  ROOM  &  GRAPHIC  ARTS 
EQUIPMENT 
AT  SACRinCE  PRICES 

3  CHEISHIRE  Automatic  labeling  ma¬ 
chines,  Model  525  with  conveyor, 
aiso  Model  E  and  C. 

7  BELL  &  HOWELL  (Phillipsburg) 
automatic  inserting  and  mailing  ma¬ 
chines,  4  station  expeditor  Model 
7200,  6  station,  4  and  6  station 
master  mailers  and  2  others. 

PHOTO-TYPOSITOR,  headliner,  vari- 
typer  and  ITEK  platemaster,  also 
'Thomas  collators,  with  electric  sta¬ 
plers  and  folder.  IBM  M’T-SC  com¬ 
puterized  comiiosing  system  with  2 
IBM  composers  and  certificate  for 
new  M/A  includes  60  mag  tapes, 
and  30  ball  elements.  ATF  Photo 
"Typesetter  system. 

IMB  MT-ST,  with  2  stations  and  IBM 
composer  (stand  alone),  Magna- 
Craft  L-167  head,  Pitney-Bowes  tick- 
ometer  and  postage  machines,  2  pa¬ 
per  joggers,  Friden  flexowriters, 
Justowriters.  postage  scales,  ATF 
Chief.  17%''x22>A''.  Multilith  model 
1850  with  chain  delivery,  and  Multi¬ 
lith  model  2024  with  chain  delivery, 
size  20"x24".  also  2-1250's  and  Royal- 
Zenith  14"x20"  and  Davidson  model 
700,  also  Heidelberg  10x16  (wind¬ 
mill). 

NCR  model  396  computer  (120  totals), 
with  sorter  and  key  punch,  and  IBM 
Executive  typewriters  and  Seiectric 
typewriters. 

NO  REASONABLE  OFFER  RE¬ 
JECTED.  Please  phone  collect:  (313) 
684-4300.  MICHIGAN  SYSTEMS  RE¬ 
SEARCH  (X).,  6661  Schaefer  Rd., 
Dearborn,  Mich.  48126. 


NEWSPRINT 


ROLLS  ALL  SIZES-BBHRENS  Pulp 
&  Paper  Corp..  1896  Westwood  Blvd., 
Los  Angeles.  Cal.  90025.  (213)  474-6525. 


PERFORATOR  TAPE 


NOW  STATIC-FREE  perf  tapes  at  our 
same  prices — lowest  in  U.S.A.  Ail 
colors.  Top  quality. 

C*U  or  serif#; 

PORTAGE  (216)  929-4456 
Box  5600,  Akron,  Ohio  44313 


PRESSES  ft  MACHINERY 


4-UNIT  NEWS  KING  complete  with 
folder  and  roll  stands.  7  years  old,  in 
excellent  condition.  Available  Novem¬ 
ber,  1973.  Located  in  Hawaii.  $45,000. 
Contact  Richard  Dickey,  2027  N.W. 
Overton.  Portland,  Oregon  97209.  Ph: 
(503)  226-6201. 


AVAILABLE  NOW 
1967  Five  Unit  Color  King  with  heavy 
duty  Jaw  Folder  and  40HP  drive.  In¬ 
cludes  ink  system,  power  lift,  Baldwin 
water  pots,  plate  jig  and  compressor. 
Capco  72"  Rewinder  (40"  diameter) 
Like  new — 4  years  old. 

Cream  Puff — Wood  Twin  Plate  Router, 
2iyii"  cut  off,  ^  plate  thickness. 
Twin  Sta  Hi  Plate  Router  22^4" 
standard. 

Color  dswk — 22%  ". 

Balloon  formers — 22%". 

3 — Light  Touch  (green)  Fairchild  per¬ 
forators. 

2  Model  D  Autosetters  (Star). 
AVAILABLE— AUGUST  1974 
10  Units  Scott — 22%"  cut  off,  built 
1959.  6  Color  cylinders.  2  Imperial  $ 
to  2  folders,  double  width,  all  units 
reversible,  24  color  positions  8  of 
which  are  3  colors. 

UNIVERSAL  PRINTING 
EQUIPMENT  CO.,  INC. 

Lyndhurst,  N.J.  07071 
(201)  438-3744 


WESTERN  GEAR  color  publication 
Web  offset  press,  9  months  old,  36  x 
22%.  Consists  of  6  perfecting  units, 
dryer,  folder,  Buttler  pasters  and 
many,  many  extras.  Doing  unbeliev¬ 
able  color  work.  Available  now. 

Also  Morisawa  typesetting  systems. 
Polygraphic  Elquipment,  (212)  541-7600. 

10  ROLL  STANDS  for  Cottrell  V-22 
press.  Elxcellent  condition.  Tenakill 
Associates,  Inc.,  136  Lawrence  St., 
Hackensack.  N.J.  07602.  (201)  487-7717. 

COLE  MODEL  101  quarter  folder  and 
two  knife  trimmer  with  vacuum  sys¬ 
tem  for  Goss  Suburban.  Like  new.  half 
price.  FOLDER,  909  E.  69th  St..  Los 
Angeles.  (218)  236-3131. 
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MACHINERY  &  SUPPLIES 


PRESSES  &  MACHINERY 


GOSS  UNIVERSAL  G-Unit  Pregs,  two 
color  cylinders,  available  late  fall,  has 
stereotype  or  Dyna-Flex  saddles  and 
equipment.  Write  George  Oxford,  Box 
8483,  Boise.  Idaho  83707. 


3  SETS  OF  Y  COLUMNS  with  RTF’s 
for  Goss  UVbanite  press.  Box  1062, 
Editor  &  Publisher. 


GOSS  URBANITE,  6  units,  excel¬ 
lent  condition. 

GOSS  SUBURBAN,  6  units,  new 
1969. 

COTTRELL  V-ISA,  6  units,  new 
1968,  with  folder. 

COTTRELL  4  unit  V-15,  excellent 
condition. 

ROYAL  ZENITH  Zephyr,  2  unit 
with  folder. 

URBANITE  QUARTER  FOLDER 
— Will  guarantee,  like  new.  Also 
COLE  Model  106  quarter  double 
parallel  folder  with  cross  per¬ 
forator,  new  in  1966. 

IPEC,  Inc. 

401  N.  leavltt  Street. 
Chicago,  Illinois  60612 
Phone:  (312)  738-1200 


_ STEREOTYPE 

TWO  WOOD  TENSION  PLATE  SU- 
PERMATICS  (SN  3595  and  3620)  28- 
A'  cut  off. 

Two  Sta-Hi  Multiplex  Routers  total 
capacity  8  plates  or  4  plates  each. 

One.  Lake  Erie  Directomat  direct  pres¬ 
sure  molder. 

One  Sta-Hi  Master  Matcher 
One  Sta-Hi  mode]  MT2  Master  Trimmer 
One  60  ton  Kemp  metal  pot  and  pump 
central  remelt  system 
60  tons  standard  Stereotype  metal.  All 
items  sold  as  is,  where  is.  The  Wash¬ 
ington  Star  News,  2nd  and  Virginia 
Ave.  S.E.,  Washington,  D.C.  20003. 
Ph:  (202)  484-4760,  L.  A.  Larson. 


WANTED  TO  BVY 


COMPLETE  COLD  TYPE  OUTFIT 
for  national  weekly.  Also  in  market 
for  publications.  Printer,  Box  4078, 
Anderson.  S.C.  29621. 


WANTED 

C»LOR  HUMPS  or  complete  COLOR 
UNITS  for  Hoe  straight-pattern 
double-width  press.  22%  cut-off,  60° 
stagger,  either  impression.  Need  ink 
rails,  etc.,  also.  Box  1092,  Editor  and 
Publisher. 

CAR  (less  or  more)  newsprint,  white 
with  some  colored;  IS  and  30  inch 
rolls.  Domestic  or  foreign.  Give  weight, 
samples,  price.  Quote  Magazine,  ^x 
4078,  Anderson,  S.C.  29621. 


NEWSPAPER  SERVICES 


CIRCULATION  PROMOTION 


POLlCA/73.  the  yearbook  for  polka 
lovers,  now  available  as  a  premium  to 
build  circulation  for  your  newspaper. 
Only  one  of  its  kind,  POLKA/73  fea¬ 
tures  a  4-color  cover  plus  100  pages 
of  full-length  words-and-picture  arti¬ 
cles  on  22  Polka  personalities  plus  2 
special  sections.  For  your  free  review 
copy  and  more  information,  send  to 
dd  Publishing  Co.,  Youngwood,  Pa. 
15697. 


EDP  CONSULTANTS 

DATA  PROCESSING  SYSTEMS 
CONSULTING— ANALYSIS 
DESIGN— IMPLEMENTATION 

AUTOMATED 

INFORMATION 

SYSTEMS 

2740  Arden  Way,  Suite  214 
SACRAMENTO,  CA.  95825 
(914)  487-3535 


NEWSPAPER  SERVICES 


PRESS  ENGINEERS 


Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON,  INC. 

1  Sherman  Avenue 
Jersey  City,  N.J.  07307 
(201)  669-6888 


PRESS  TIME  AVAILABLE 

PAPER  AND  PRESS  TIME  available 
in  Zone  2  SDN,  Wappingers  Falls, 
N.Y.  (914)  297-3723. 


Help 

Wanted ... 


ASSISTANT  PROFESSOR  for  a  4-man 
growing  department.  Master's  degree 
plus  at  least  5  years  sound  professional 
exiierience  required  to  teach  basic  news 
and  advertising/ public  relations  courses. 
Perhaps  advise  student  publications. 
Ability  to  teach  law  of  the  press  would 
be  an  advantage.  Send  resume,  refer¬ 
ences  to  diaries  J.  Keim,  Journalism 
Department.  University  of  Alaska, 
Fairbanks,  Alaska  99701.  An  Eiqual 
Opportunity  Ehnployer. 


HELP  WANTED 


CIRCULATION 


AREA  MANAGER  —  6-day  morning. 
Zone  2,  city  territory  experience.  Take- 
charge  person  for  new  expanded  area 
in  virgin  territory.  Must  be  sales 
minded.  Send  complete  resume  of  your 
actual  record  of  what  you  have  done 
and  salary  requirements  to  Box  1071, 
Editor  &  Publisher. 


CIRCULATION  MANAGER 
24,000,  6-day  PM,  400  carriers,  located 
in  Zone  2.  Growth  potential  now.  Good 
salary  with  incentive.  Must  be  aggres¬ 
sive  and  exiierienced  in  carrier  man¬ 
agement  and  promotion.  Must  have 
background  of  sales  accomplishment 
plus  ABC  experience.  Should  be  strong 
in  systems  and  procedures.  Send  com¬ 
plete  resume  with  references  to  Box 
1074,  Editor  ft  Publisher. 


PROGRESSIVE  Southwest  Florida 
daily  is  looking  for  an  aggressive  dis¬ 
trict  manager.  Come  to  where  the  liv¬ 
ing  is  great.  Excellent  opportunity  for 
advancement.  Salary  plus  bonus  pro¬ 
gram.  J.  C.  Freeman.  Circulation  Di¬ 
rector.  Naples  Daily  News,  (813)  649- 
3161. 


CIRCULATION 


13.000  DAILY  in  ideal  growing  area 
ne^s  a  Circulation  Manager  to  take 
charge  of  department.  Must  be  a 
worker,  ^nd  complete  resume  and  sal¬ 
ary  requirements  to  Business  Manager, 
Roswell  Daily  Record,  P.O.  Box  1897, 
Roswell,  N.M.  88201. 


DISPLAY  ADVERTISING 


DISPLAY  ADVERTISING  SALES¬ 
MAN.  70,000  daily.  Area  6.  Must  be 
experience,  ambitious  and  aggressive. 
An  excellent  salary,  liberal  paid  vaca¬ 
tions,  paid  hospitalization,  mileage  al¬ 
lowance  and  many  other  fringe  bene¬ 
fits.  Send  resume  to  Box  1066,  Editor 
ft  Publisher. 


NATIONAL  ADVER’nSING  MAN¬ 
AGER  for  100,000  circulation  PM  news¬ 
paper.  Salary  $18-20,000.  Send  resume 
to  James  Durante,  Advertising  Direc¬ 
tor,  Herald  News,  988  Main  Ave., 
Passaic,  N.J.  07055. 


ADVERTISING  SALESMAN  with 
ability  to  write  some  news.  Experience 
on  free  circulation  helpful.  Should 
reach  6  figure  salary  in  6  months.  Job 
open  now.  Area  6.  Send  references 
to  ^x  740,  Editor  ft  Publisher. 


DISPLAY  AD  SALESMAN  experi¬ 
enced  in  selling  and  servicing  both 
large  and  small  accounts.  We  offer 
opportunity  to  grow  wiUi  twice-weekly 
and  shopper.  Please  send  resume  and 
salary  history  to  Ken  Anderson,  Salem 
Times-Commoner,  P.O.  Box  149, 
Salem.  III.,  62881. 


ADMINISTRATIVE 


WE  HAVE  JUST  ACQUIRED  the 
Tiffin  (Ohio)  Advertiser-Tribune  (IIM 
circulation)  and  intend  to  appoint  a 
person  from  outside  our  group  to  be 
tlie  new  publisher.  Please  send  your 
inquiry  to  Buckner  News  Alliance. 
529  Warren  Ave.  N.,  Seattle,  Wash. 
98109. 

ADVER'nSING  ORIEffTTED  general 
manager  for  Virginia  weekly.  Salary 
to  $10,000.  Box  1072,  Editor  ft  Pub¬ 
lisher. 

RESPONSIBILITY  for  entire  person¬ 
nel  function  for  medium  size  Zone  3 
morning,  evening  and  Sunday  (^ra¬ 
tion,  Prefer  applicant  with  1  to  3 
years  newspaper  experience.  Excellent 
opportunity  for  aggressive,  results- 
oriented  individual  capable  of  admin¬ 
istering  present  and  developing  new, 
innovative  personnel  programs.  Send 
resume  stating  salary  requirements  to 
Box  1056,  Editor  ft  Publisher.  Replies 
will  be  held  in  confidence. 

WANTED:  Aggressive  publisher  for 
large  weekly  offset  newspaper  in  Mid- 
South.  Fast  growing  area  near  metro¬ 
politan  city.  Send  resume  with  experi¬ 
ence  and  qualifications  to  Box  1091, 
Editor  &  Publisher. 


BUSINESS  MANAGER  for  successful 
and  growing  medium  size  daily  in 
Southeast.  Experience  in  newspaper 
bookkeeping/  accounting  essential.  Back¬ 
ground  in  other  areas  of  newspapering 
helpful.  Excellent  opportunity  for  in¬ 
creased  responsibilities  and  advance¬ 
ment  with  group.  Box  1105,  Elditor  & 
Publisher. 


CIRCULATION 

MANAGER 

needed  to  meet  the  challenges  of  a 
high-growth  area.  Next  5  years  should 
see  circulation  grow  25%.  Energetic, 
goal-oriented  person  needed  who  can 
conceive,  plan,  organize,  manage  and 
implement  the  staff,  sales  and  dis¬ 
tribution  programs  necessary  to  meet 
the  challenges  offered.  Individual  must 
be  very  strong  in  human  relations  and 
able  to  plan  for  and  motivate  i>eople 
to  their  utmost  ability. 

Our  afternoon  offset  daily,  nearing 
20,000  circulation,  is  located  in  excel¬ 
lent  Zone  4  community. 

Position  offers  unusual  opportunity  for 
personal  and  professional  development, 
achievement-oriented  pay  and  excellent 
company  i>aid  benefits. 

If  you  want  to  learn  more  about  this 
challenging  and  rewarding  opportu¬ 
nity,  send  us  your  resume  describing 
yourself,  experience,  salary  require¬ 
ments  and  availability  for  interview  at 
our  expense.  If  you’re  truly  interested, 
we  want  to  see  you  and  for  you  to  see 
us,  our  paper  and  our  market. 

Box  955,  Editor  ft  Publisher 


HOME  DELIVERY 
PERSON  WHO  ASPIRES 
TO  PROMO’nON  MANAGER 
Large  morning  and  Sunday  in  metro 
and  suburban  Area  2  seeks  a  t>erson 
who  is  experienced  in  boy  and  adult 
home  delivery  and  is  able  to  translate 
this  knowledge  into  the  planning  and 
layout  of  effective  carrier  contests. 
This  is  an  excellent  opportunity  for 
person  with  ability.  Send  resume  to 
Box  1060,  Editor  ft  Publisher. 


SMALL  PACTFIC  NORTHWEST  daily 
is  looking  for  a  circulation  manager. 
If  you  are  second,  or  even  third,  on  a 
growth-oriented  circulation  staff  this 
could  be  your  best  opportunity.  Po¬ 
tential  here  for  substantial  growth  in 
circulation  and  for  promotion  to  higher 
levels  within  a  moving  organization 
should  you  succeed.  We  need  someone 
who  can  direct  sales  and  organize  our 
carriers  so  that  customer  service  is  no 
problem.  If  you  like  outdoor  recrea¬ 
tion,  we  are  in  the  heart  of  some  of 
the  best.  Resume  in  strict  confidence 
to  Box  1094,  Editor  ft  Publisher. 


ADVERTISING  DIRECTOR 
Rejuvenated,  successful  50,000  circula¬ 
tion  Eastern  daily  has  opportunity  for 
sales  producer  and  staff  manager. 
Must  be  skilled  in  motivating  and 
training  salesmen.  One  newspaper 
market,  but  nearby  competition  makes 
competitive  experience  desirable.  Gen¬ 
erous  salary  and  incentive  for  results. 
Will  provide  fine  editorial  and  circula¬ 
tion  back  up  to  help  you  produce  out¬ 
standing  growth  record.  Organization 
is  advertising  oriented.  Part  of  ex¬ 
panding  group  with  future  opportuni¬ 
ties  for  either  advertising  or  manage¬ 
ment  advancement.  Answer  in  confi¬ 
dence  to  Box  1050,  Editor  ft  Publisher. 


CIRCULATION  MANAGER 
Daily  and  Sunday  newspaper  in  fast- 
growing  Zone  6  suburban  area  actively 
seeking  experienced  circulation  man¬ 
ager  with  proven  track  record.  Top- 
notch  product  to  support  your  efforts 
to  build  readers,  manage  staff  in  com¬ 
petitive  area.  Ebccellent  potential  for 
growth  and  earnings.  If  you  believe 
you  are  Mual  to  the  challen^,  send 
resume  with  salary  range  requirements 
to  Box  1048,  Editor  ft  ^blisher. 


—  CLASSIFIED  ADVERTISING 


CLASSIFIED  MANAGER 
10,000,  6-day  evening  offset  daily. 
Working  manager  with  2  full  time 
staff.  Produced  more  than  $126,000  in 
1972.  Salary  and  commission  in  5  fig¬ 
ures.  A  growing  and  most  desirable 
county  seat  city  in  southern  Georgia. 
Fringe  benefits  and  allowances  above 
average  by  any  measure.  Write  Box 
1017,  Editor  ft  Publisher. 


SALES  MINDED  PUBLISHER  for 
entertainment  oriented,  major  market 
New  York  State  weekly.  If  you  have 
.sales  experience,  lots  of  hustle,  ad¬ 
ministrative  ability  and  want  to  make 
a  major  move,  we’re  the  company.  Our 
company  is  5  years  old,  our  average 
age  is  26.  This  is  our  third  paper  and 
if  you’d  like  to  join  us,  send  resume 
to  Box  1058,  Editor  ft  Publisher. 


MIDWEST  DAILY  with  80,000  circu¬ 
lation  needs  Assistant  Advertising  Di¬ 
rector.  Our  Advertising  Director  will 
be  moving  to  General  Manager’s  po¬ 
sition  with  one  of  our  i>apers  in  the 
next  year.  We  need  an  enthusiastic 
replacement  who  can  leam  the  job  in 
short  order.  We  want  someone  who  is 
hungry  with  less  than  5  years  sales 
experience.  $18,000  plus  to  start.  Ad¬ 
vertising  Director  job  i>aya  $24,000 
plus.  Send  resume  to  Box  808,  Editor 
ft  Publisher. 


ADVERTISING  MANAGER  for  New 
Jersey’s  largest  twice  weekly  PM  pub¬ 
lication,  67,000  circulation  and  grow¬ 
ing.  Good  salary,  car  allowance,  plus 
bonus  and  fringes.  Send  complete  re¬ 
sume  to  Box  1082,  Editor  ft  Publisher. 


THE  JOURNAL  INQUIRER.  New 
England’s  fastest  growing  daily,  has 
opening  for  2  advertising  salesmen. 
Experienced  only.  Salary,  commission, 
expenses.  Write  in  confidence  to  Mr.  J. 
Shaw,  Vice  President  Advertising,  13 
Park  St.,  Vernon,  Conn.  06066. 


AN  ESTABLISHED  growing  territory 
is  open  on  the  staff  of  The  Journal 
Messenger,  Prince  William  Count’s 
tri-weekly  community  newspaiier.  Po¬ 
sition  offers  base  salary  plus  incentive 
for  expanding  sales.  Good  company 
benefits  with  car  allowance  and  pleas¬ 
ant  working  conditions.  Outstanding 
opportunity  for  individual  capable  of 
organizing  his  time,  understands  ad¬ 
vertising  sales  and  can  make  a  good 
impression.  Send  letter/ resume  to  Ad¬ 
vertising  Director,  The  Journal  Mes¬ 
senger,  P.O.  Box  481.  Mannassus,  Va. 
22110. 
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DISPLAY  ADVERTISING 


EDITORIAL 


EDITORIAL 


PRESSROOM 


EXPERISaiCED  ADVERTISING  sales¬ 
man  for  a  29,000  morning  daily  which 
is  growing  constantly  with  the  city. 
Wonderful  opportunity  for  the  right 
person  to  work  up  in  a  growing  chain 
of  go^  newspapers.  Located  on  the 
Gulf  Coast  in  northwest  ^orida.  Send 
full  resume  and  qualifications  to  R.  E. 
Lea,  Advertisnig  Drector,  News-Herald, 
P.O  Box  1940,  Panama  City,  Fla. 
32401. 

ADVERTISING  MANAGER  —  Experi¬ 
enced  but  useful  ad  man,  strong  on 
creativity  and  ad  design,  wanted  to 
join  and  help  plan  a  new.  quality 
newspaper  that  will  cover  the  New 
Hampshire  sea  coast  region.  Selling 
technique  must  be  natural,  appealing 
to  the  intelligence  of  the  advertiser. 
Prefer  New  Englander.  Send  resume 
to  Box  1101,  Editor  &  Publisher. 


EDITORIAL 


WANTED:  City  editor  with  a  per¬ 
fectionist’s  respect  for  language,  en¬ 
thusiasm  for  hard  news  as  well  as  fea¬ 
tures.  a  flair  for  editing  and  proven 
ability  to  lead  a  young,  aggrMSive 
staff  Send  resume  in  full  confidence 
to  Box  1064,  Editor  &  Publisher. 


MANAGING  EDITOR 
Great  opportunity  for  aggressive  news¬ 
man  with  6-8  years  experience  in  the 
newspaper  field.  We  are  a  daily  eve¬ 
ning  paper  (award  winning),  and  we 
want  an  organiser  who  can  train, 
direct,  and  lead  a  young,  enthusiastic 
5-man  staff.  Local  news  is  our  strong 
point.  Sense  of  humor,  ability  to  deal 
with  all  kinds  of  people  and  situations, 
like  of  smaller  communities  a  neces¬ 
sity.  (Our  circulation  is  6,000).  We 
are  in  northern  Illinois — close  to  Chi¬ 
cago  and  Milwaukee.  Paid  holidays, 
vacation.  Profit  Sharing,  insurance 
part  of  the  fringes.  Contact  Patrick  B. 
Mattison.  401  Whitney  Bivd.,  Belvi- 
dere,  Illinois  61008  by  letter. 


SPORTS  REPORTER  for  55,000  AM 
daily  in  seaside  community.  Zone  1. 
Prefer  fresh  J-school  grad  with  interest 
in  schoolboy  sports  and  layout.  Good 
salary,  benefits  and  environment.  Box 
1020,  Editor  &  Publisher. 


COPY  EDITOR 

Do  you  have  1  or  more  years  of  copy 
desk  experience?  Are  you  able  to  edit 
copy  sharply,  write  accurate  and  liveiy 
heads  and  layout  pagres? 

If  you  answered  "yes”  to  those  ques¬ 
tions,  we  have  an  opportunity  for  you 
on  our  19,000  circulation,  6-aftemoon 
offset  paper.  We  are  located  in  a 
friendly  city  of  35,000  in  a  rapidly 
growing  area. 

Salary  commensurate  with  your  ability, 
plus  excellent  company  paid  benefits. 
If  you’d  like  to  come  and  grow  with 
one  of  the  Southeast’s  most  progres¬ 
sive  newspapers,  please  contact  Jack 
Hildebrand,  Evening  Heraid,  P.O.  Box 
11707,  Rock  Hill,  S.C.  29730.  Phone 
(803)  327-7161. 


$25,000  A  YEAR  .  .  .  that’s  what  we’re 
offering  for  the  best  newsmen  or 
women  in  America.  To  earn  it,  you 
must  be  able  to  find  and  develop  fea¬ 
ture  ideas  with  popular  appeal,  as¬ 
signing  and  directing  the  worid’s  top 
staff  and  freelance  reporters.  If  you 
have  good  newsgathering  experience, 
and  are  prepared  to  work  hard  in  a 
pleasant  office  in  the  P’lorida  sun¬ 
shine,  write:  National  Enquirer,  Inc., 
P.O.  Box  3815,  Lantana,  Florida  33462 

COPY  EDITOR 

Ebcperienced  newspaiier  copy  editor 
ne^ed  for  quality  conscious  Georgia 
AM  daily.  Must  be  able  to  put  spark 
in  copy,  write  snappy  heads  and  dem¬ 
onstrate  imaginative  layout  ability. 
Good  opixirtunity  for  advancement. 
Salary  negotiable,  excellent  fringe 
benefits.  Only  Southeastern  residents 
need  amly.  &nd  resume  to  Max  Roi^ 
erts.  The  Columbus  Enquirer,  P.O. 
Box  711,  Columbus,  Ga.  31902. 


NEWS  EDITOR — Heavy  on  page  lay¬ 
out.  copy  editing,  news  judgment.  2 
years  experience  in  similar  work  ab¬ 
solutely  essential.  Medium  size  Zone  2 
PM.  5-figure  salary.  Send  resume  and 
copy  of  your  present  paper  indicating 
work  you  have  done  to  Box  1070,  Edi¬ 
tor  &  Publisher. 

No  one  not  now  on  copy  desk  will  be 
considered. 


AMONG  THE  MILLIONS  of  journal¬ 
ists  there  must  be  one  person  with  5 
years  writing,  editing  experience  who 
knows  how  to  gather  news,  write  and 
edit  a  weekly  newsletter  for  a  large 
real  estate  oriented  association  lo¬ 
cated  in  Zone  5.  It  is  to  your  advan¬ 
tage  to  also  know  what  a  manuscript 
looks  like  and  know  how  to  edit  it ; 
how  to  write  a  promotional  brochure, 
a  news  release,  work  with  all  media 
and  have  some  administrative  ability. 
We  will  pay  top  salary  with  liberal 
fringe  benefits.  Send  us  a  resume.  Box 
1043.  Editor  &  Publisher. 


WE’RE  LOOKING  for  top  editorial 
talent  to  put  it  all  together  in  Chicago. 
The  opiiortunity :  Pensions  &  Invest¬ 
ments,  a  new  financial  bi-weekly  being 
brought  out  in  the  fall  by  the  pub¬ 
lishers  of  Advertising  Age,  Automotive 
News  and  Business  Insurance.  We 
need:  a  managing  editor  (you’lll  be  it 
in  Midwest)  ;  copy / production  editor 
(strong  on  copy  reading,  head  writing, 
layout  and  follow-through  with  the 
printer):  associate  editor  (agrgressive 
reporter  who  wants  to  swing  to  busi¬ 
ness  journalism).  Interviewing  in  Chi¬ 
cago  Mid-July.  Particulars  to  Stephen 
D.  Gilkenson,  Pensions  &  Investments, 
708  Third  Ave.,  New  York,  N.Y.  10017. 

COPY  EDITOR 

South  Florida  AM  daily  needs  two  copy 
editors  who  can  professionally  edit  and 
write  bright  heads.  Must  know  layout 
or  be  willing  to  learn.  Resume  to 
Managing  Editor,  Sun  Sentinel,  P.O. 
Box  131,  Ft.  Lauderdale,  Fla.  33302. 


SCIENCE 

WRITER 


General  Motors  Research  Labo¬ 
ratories  has  need  for  a  science 
writer — preferably  with  an  MS 
in  science  writing  or  a  tech¬ 
nical  degree — who  can  translate 
research  achievements  of  PhD's 
into  interesting  readable  arti¬ 
cles,  news  releases,  speeches, 
and  internal  reports.  Experience 
in  writing  on  technical  topics  is 
essential. 


If  these  positions  interest  you, 
please  forward  your  resume  and 
writing  samples  to: 

L  R.  Biizan,  Head 
Technical  Information  Department 
General  Motors  Research 
Laboratories 

Warren,  Michigan  48090 


An  Equal 

OpportwnHy  Cmployr 


75  REn’LIHlS  LATEHl,  we’ve  added 
several  key  staff  members  but  are  still 
looking  for  a  sharp  sportswriter  with 
layout  experience,  organizational  abil¬ 
ity  and  a  real  interest  in  medium  city 
sports  editing.  Send  resume,  5  clips 
and  present  salary  to  T<Hn  White,  Exec¬ 
utive  Sports  Eiditor,  Kingsport  Times- 
News,  Kingsport,  Tenn,  37662. 

SLOT  PERSON  for  New  York  City 
financial  daily.  Experienced  head 
writer,  copy  editor  and  layout  ability. 
Must  be  able  to  supervise  young  rim 
and  work  under  early  deadline  pres¬ 
sure.  Good  salary,  benefits.  Box  1107, 
Eklitor  &  Publisher. 


NEWS  EDITOR  sought  by  fast-grow¬ 
ing  Midwestern  daily  in  university 
city  of  50,000  adjacent  to  metropolitan 
area.  Job  involves  handling  AP  wire 
and  wirephoto,  copy  editing,  headline 
writing,  layout,  helping  direct  report¬ 
ers  and  photographers,  and  general 
reigionsibility  for  the  day-to-day  news 
operations.  Congenial,  polished  person 
with  initiative  and  enthusiasm  wanted 
for  this  job,  which  carries  the  oppor¬ 
tunity  for  enterprise  and  innovation. 
Some  ext>erience  preferred.  Reply  in 
confidence  to  Box  1090,  Elditor  ft  Pub¬ 
lisher. 


EDITORIAL  person  for  newly  created 
position  as  assistant  to  the  director  of 
the  Communications  Department  of  the 
National  Catholic  Reporter  Publishing 
Company.  Department  now  publishes 
a  liturgy  service  and  a  ministry  news¬ 
letter,  and  produces  audio-cassettes. 
Other  projects  i>ending.  Opportunity 
for  responsible  person  with  strong  ed¬ 
iting  skills,  writing  ability  and.  pref¬ 
erably,  some  background  in  religious 
education.  We  are  looking  for  a  self¬ 
starter  who  can  come  up  with  ideas 
and  implement  them  in  both  print  and 
aural  media.  Send  resume,  salary  ex¬ 
pectations  and  writing  samples  to:  Mr. 
Terry  F.  Brock,  NCR.  P.O.  Box  281, 
Kansas  City,  Mo.  64141. 

EDITORIAL  ASSISTANT  for  educa¬ 
tional  association ;  70%  editorial  work, 
30%  secretarial;  must  have  some  jour¬ 
nalistic  experience.  Send  resume  and 
writing  samples  to  Carl  Balcerak, 
NCEA,  No.  1  Dupont  Circle,  Suite 
350,  Washington,  D.C.  20036. 

NATION’S  LARGEST  PAPER  has  ex¬ 
cellent,  high  paying  job  for  copyreader. 
Must  have  solid  judgment  in  evaluat¬ 
ing  and  handling  copy.  Attractive  at¬ 
mosphere  and  top  working  conditions 
on  Florida’s  fabulous  Gold  Ck>ast.  This 
is  a  terrific  opportunity  for  the  right 
person.  Send  resume  to:  Jim  Allen, 
Associate  Executive  Editor,  National 
Enquirer,  Lantana,  Florida  33462. 

NEWS  EnJITOR  for  fast  growing  PM 
daily  in  beautiful  Florida  city.  Must 
be  good  editor  and  head  writer  and 
able  to  take  responsibility.  Pay  com¬ 
mensurate  with  experience.  Mr.  Stine, 
Daily  News-(7hief.  Winter  Haven,  Fla. 
33880.  f813)  293-2191. 


FREELANCE 

FREELANCE  TRAVEL  WRITERS  in 
various  locations  Far  East  needed  for 
inature,  stable  but  evolving  interna¬ 
tional  travel  magazine.  Good,  exciting, 
personal  and  colorful  stories  and  photos 
needed  monthly.  Write  or  submit  man¬ 
uscripts  to  Editor,  Far  East  Reporters. 
Inc.,  4-28,  1-chome,  Moto-Azabu, 
Minato-ku,  Tokyo,  106  Japan. 

WANTED 

Correspondents  in  Europe,  Far  East 
and  South  America  to  submit  news 
column  once  a  month  or  twice  a  month 
of  approximately  276  words.  Also  write 
an  occasional  feature  story  (requires 
taking  a  half  dozen  photograi^s)  .  .  . 
about  one  every  other,  month.  Please 
advise  rates.  Reply  to: 

Hardwood  Purchasing  Handbook 
4077  Viscount,  P.O.  Box  18436 
Memphis,  Tenn.  38118 

^wessroom'^^ 

APPRENTICE  OR  JOURNEYMAN 
wanted  for  Goss  Community  press, 
darkroom,  backshop  in  small  offset 
daily.  $4  to  $6  per  hour,  depending  on 
experience.  Write  Lew  Williams.  Dally 
News,  Box  79,  Ketchikan,  Alaska  99901. 


WEB  OFFSET  PRESSROOM  MAN¬ 
AGER.  Excellent  opportunity  for  a 
top  flight  Web  Offset  Pressroom  Man¬ 
ager  to  relocate  in  sunny  Florida,  the 
capital  of  recreation  of  the  United 
States.  Responsibilities  include  per¬ 
sonnel  and  budget  management,  some 
machine  maintenance  procedures,  and 
to  produce  a  quality  product.  Salary 
dependent  on  credentials.  All  replies 
strictly  confidential.  Box  1044,  Editor 
&  Publisher. 


PRODUCTION 


CX)NSULTANT  NEEDED  to  streamline 
procedures  in  photo  comp  composing 
room  of  18,000  circulation  daily.  Top 
pay  available  for  knowledgeable  person 
who  can  reduce  page  cost.  Box  1073, 
Editor  ft  Publisher. 

COMPOSING  ROOM 
6-day,  50,000  offset  daily  in  northern 
New  Jersey.  I’TU.  Seeking  progressive, 
mature,  experienced  Composing  Room 
Foreman.  Must  be  familiar  with  com¬ 
puterized  typesetting.  Forward  resume, 
salary  requirements  to  Box  994,  Editor 
ft  Publisher. 

ENGRAVING  FOREMAN  needed  by 
New  England  daily,  experienced  in  all 
phases  of  engraving  operation.  Knowl¬ 
edge  of  conversion  to  plastic  plates 
essential.  Resume  and  salary  require¬ 
ments  to  Box  1067.  Editor  ft  Publisher. 

WEB 

to  work  on  morning  daily  as  assistant 
pressroom  foreman.  Prefer  previous  ex¬ 
perience  on  Goss  Urbanite  or  Cottrell 
845 — located  on  Texas  Gulf  Coast.  Ideal 
opportunity  for  right  person.  Write  to 
The  Galveston  Daily  News.  P.O.  Box 
628,  Galveston,  Texas  77560,  or  call 
Grady  Bynum,  (713)  744-3611. 

ZONE  2  OFFSET  DAILY  needs  work¬ 
ing  Production  Manager.  Good  salary 
and  fringes,  new  plant,  0>mpugraphic 
9000,  2961  and  4961.  Reply  in  strict 
confidence  to  Box  1076,  Editor  ft 
PubHsher. 

STAFF 

PRODUCTION 

ASSISTANT 

Lindsay-Schaub  Newspapers  is  adding 
an  assistant  to  the  staff  of  the  Director 
of  Production.  Position  would  entail 
performing  a  variety  of  assignments, 
on-going  and  si>ecial,  for  the  news¬ 
papers  within  the  group.  This  position 
has  previously  been  a  springboard  to 
production  management.  Some  news¬ 
paper  production  experience  required. 
A  college  degree  and  experience  In 
new  production  processes  preferred. 
Excellent  starting  salapr  with  good 
advancement  opportunities.  Send  re¬ 
sume  listing  salary  requirements  to 
George  B.  Irish,  Lindsay-Schaub  News¬ 
papers,  P.O.  Box  789,  Decatur,  III. 
62525. 


PUBLIC  RELATIONS 

PUBLIC  RELATIONS 
ACCCyUNT  EXECUTIVE 
We’re  looking  for  an  account  executive 
capable  of  writing  with  ease  on  a 
broad  range  of  industrial  subje<^. 
Major  activity  will  be  on  construction 
account  and  the  individual  ideally 
should  have  some  knowledge  of  the 
construction  field  (although  not  man¬ 
datory  ) ,  be  able  to  take  his  own  pho¬ 
tographs  and  be  willing  to  work  with 
minimum  supervision. 

Please  send  complete  resume  including 
salary  requirements  to: 

Richard  S.  Huhta 
Burson-Marsteller 
One  East  Wacker  Drive 
Chicago,  Illinois  60601 


EXPERIENCED  SYNDICA’TE  SALES¬ 
MAN  to  handle  integrated  cartoon 
feature.  Proven  acceptable.  Big  po¬ 
tential.  60%.  Ben  Yomen,  18623  Edin- 
borough,  Detroit,  Mich.  48219. 
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Positions  Wanted... 


PERSONNEL  AVAILABLE  FOR  ALL  NEV/SPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATtVE 


EDITORIAL 


EDITORIAL 


EDITORIAL 


CONTROLLER  of  large  daily  seek*  EXPERIENCED  EDITOR  seeks  news- 
similar  position  in  Zone  3,  4  or  6.  Ex-  room  leadership  job.  Proven  record  of 
periencc  in  ail  phases  of  operations,  quality  news  quality.  Want  position 
Box  1084,  Editor  A  Publisher.  with  advancement  opportunity.  Refer- 

-  ences.  Family  man.  W.  V.  llisslin, 

GENERAL  MANAGER/AD  DIREC-  (602)  774-1613. 

TOR.  At  31,  experience  includes  man-  _ 

..ibis's;  rrf‘„’'‘.’SA.“.drbS“S 

versity  course  in  advertising  design  and  1"  ® 

sales.  Box  916,  Editor  A  1»ubliri.er.  “JS^fL^Con^ 

HIGHLY  QUAUFIED  MANAGER, 

over  20  years  front  office  experience  in  970,  Editor  A  Publisher. _ 

?inJ?!rSoSu.SS!‘‘itesu^e  SST’^AqumI'  Y0TO<3  MAN  WILL  mTE  BULLET 
Box  1093.  Editor  A  Publisher.  for  H™*  break.  Interested  in  working 


CIRCVLATION 


18  YEARS  EXPERIENCE  all  phases 
of  circulation.  Promotion  on  ME/S. 
Conversion  of  weeklies  a  specialty. 


for  newspaper  or  magazine.  BA  from 
Ivy  League  university.  Damn  versatile, 
damn  good  sense  of  humor  and  Homer. 
New  York  location.  Box  1012,  Editor 
A  Publisher. 


PR  NOT  FOR  ME.  I  wish  to  return  to 
newspapers  after  short,  unsatisfactory 


ioVaV' "rto  public  rilktion;  T^ns^r- 
1065,  Editor  A  Publisher. _  ,  specialty.  Also  layout  experi- 

AGGRESSIVE,  sales,  service,  colle<^  lurin'’ 

tions,  thorough;  shirt-sleeve  working  Pnhli^er 

circulation  director;  desire  to  relocate.  *  Publisher. 


ABC  proven  record.  Box  976,  Editor  A 
Publisher. 

ATTENTION  MR.  PUBLISHER: 


EXPERIENCES)  NE^VSMAN  seeks  re¬ 
porting-desk  spot  daily  or  weekly.  Mid- 
40’s,  top  references,  newspaper,  wire 


Presently  employed  circulation  man- 


— Uk  I  of  it.  Size,  location  less  important 

“  progres-  potential.  Box  1004,  Editor 

sive  publicaUon.  ^  Publisher. 

•16  ye&n  experience  on  MES  - 

•OutetAndinff  irrowth  record  com-  REPORTING  OR  NEWS  EXECUTIVE 
piled  within  highly  competitive  joI>  on  aggressive  daily,  small  or  met- 
market  sought  by  family  man*  36»  with  9 

.  ...  .1  yMirs  on  general  assignments  politics 

•Thorough  knowledge  all  phases  eir-  i  and  city  hall  beaU  for  65M  and  220M 
culation  D...  1ACO  a  _ 


culation 

•Ebceellent  professional  references 
•Salary  requirements— open 
•Availability — 1  month 


dailies.  Box  1062.  Editor  A  Publisher. 

YOUNG  REPORTER,  entertainment 
editor  seeks  iiosition  writing  for  small- 
medium  daily  in  Zone  1  or  9.  Box  952, 


Willing  to  relocate,  however  prefer  Editor  A  Publisher. 

Bast  Coast  or  Southeast.  All  replies  _ 

tor'*A"p*i!w?i^S"*'^““'  I  black  man,  23,  single,  MA  Jour- 

tor  A  Publisher. _  ,  English,  2  years  PR  ex- 

rd'r-,-.S'.?ss?‘.bS'“pS 

Yw'll  get  ^at  you  pay  for.  Exchange  !  p^i^fshw.  ’  * 


references  if  you  can  afford  me.  ^x 
106S.  Editor  A  Publisher. 


DISPLAY  ADVERTISING 


ADVERTISING  SALESMAN  /  MAN- 


MAGAZINE  EDITOR.  Professional 
writer,  photographer,  cartoonist,  hu¬ 
morist  with  several  years  exMrience 
on  two  national  men's  monthlies.  40. 
Responsibilities  include  plan  of  entire 
format,  writing  editorials  and  major 


HARDWORKING  June  BA  grad  seeks 
first  newspaper  job.  Strong  academic 
record:  editor  of  college  weekly. 

Money,  location  no  object.  Willing  to 
learn,  learn  and  learn  some  more. 
Box  1047,  Editor  A  Publisher. 

SELF-STARTING  and  hard  working 
reporter  with  journalism  degree  from 
Big  10  university  seeks  reporting  or 
copy  editing  job  with  opportunity  for 
advancement  into  management.  7  years 
experience  in  Chicago  area.  Steady 
family  man.  Will  relocate  for  right 
offer.  Box  995,  Eklitor  A  Publisher. 

REPORTER,  10  years  experience,  all 
beats.  Will  consider  offer  from  any 
newspaper.  Contact  1228  W.  Latham 
Ave.,  Hemet,  Calif.  92348. 

SPORTS  EDITOR  job  wanted.  Will 
take  full  time  sports  work  with 
promise  of  becoming  editor  in  future. 
Box  1089,  Editor  A  Publisher. 

YOUNG,  THOUGHTFUL,  conscientious 
public  affairs  reporter  on  way  up  seeks 
editorial  responsibilities  on  weekly  or 
small  daily.  Can  handle  desk,  all  areas 
of  writing.  Box  1022,  Editor  A 
Publisher. 

EXPERIENCED  OUTDOOR  writer/ 
photographer  published  in  national  and 
regional  magazines  and  newspapers 
wants  full  time  job  in  his  specialty. 
Promise  originality  and  enthusiasm  for 
this  kind  of  writing.  Box  1079,  Editor 
A  Publisher. 

I'M  NO  “time  and  temi>erature''  jock- 
scribe.  Nor  am  I  jiut  another  pretty 
phrase.  I'll  pull  your  paper  out  of  the 
dulldrums — and  that  includes  layout. 
While  believing  in  strong  local  cov¬ 
erage,  I  favor  the  national  sports 
I  scene.  If  you  pay  top  dollsur  .  .  . 
write  anytime: 

P.O.  Box  65128 
Seattle.  Wash.  98165 

MICHIGAN  BA  English  seeks  first 
Pittsburgh  magazine  or  newspaper 
I  job;  published  freelance  features:  col¬ 
lege  experience.  Box  1086,  Editor  A 
Publisher. 

BDmNG  POSITION  sought  in  De¬ 
troit  area  by  mrl  J-grad.  6  years  ex- 
lierience.  Excmlent  copy  edibH*.  Call 
(919)  929-6784  or  write  702  Bradley 
Rd.,  Chapel  Hill,  N.C.  27614. 


AGER--42  year  old  self-storter  with  approviniT  Action,  buying 

proven  sales  record  on  metro  or  lar^e  Photos  and  color.  Coast-to-coast  con- 


daily.  Competent.  afirvT'essive  with  17  I  with  top  artists,  writers,  l^o- 

years  exiierience  in^uding  comiietitive  1  t^^aphers,  cartmnists,  actors,  film 


markets.  Box  1088,  Editor  A  Publisher,  i  .pan  grt  mag  off  giwnd  or 

_ _ _ _  I  work  with  existing  periodical.  Love 

AD  DIRECTOR,  small  daily.  60.  BJ  I  of.?/*  but  will  re- 

Missouri.  $260.  Area  8,4,6.  Box  1031,  '«=ate.  Still  employed,  excellent  rrf- 

Editor  A  Publisher.  I  *  •f*blng  more  growth- 


erencee,  but  seeking  more  growth- 
oriented  magazine.  Salary  $25  thou. 
Box  1046,  ^itor  A  Publisher. 


!  EDITOR  with  proven  background  for 
I  small-medium  daily  or  weekly  offers 
I  editorial  writing,  column,  feature  page, 

I  entertainment  column,  church  page, 

I  book  page,  business,  government  news 
I  writing.  Sober,  reliable,  dedicated. 
I  hard-working,  top  health  and  photog¬ 
raphy  experience.  Write  Box  1078, 
Editor  A  Publisher. 


COLUMBIA  COLLEGE  June  grad  de¬ 
sires  challenging  work  in  journalism. 
Experience  and  drive.  Box  1096,  Editor 
A  Publisher. 


FILM  CRmC,  26,  MA.  near  PhD  in 
film.  Other  duties  possible.  Family 
man.  former  cab  driver.  Box  1103, 
Editor  A  Publisher. 


HARDWORKING,  AMBITIOUS  editor 
with  Journalism  BA  from  Syracuse 
plus  years  professional  editing  and 
college  and  freelance  writing  experi¬ 
ence  seeks  editing  or  reporting  job  any¬ 
where.  Box  1102,  Editor  A  Publisher. 


AWARD  WINNING  REPORTER.  5 
years  experience,  wants  challenge.  Top 
national  references,  solid  clips,  major 
fellowship  winner.  Prefer  large  metro, 
but  will  respond  to  all  replies.  Box 
938.  Editor  A  Publisher. 

EUROPEAN  WRITING  POSmON 
wanted.  24,  BS  Journalism,  2  years 
experience  on  major  metro  daily  and 
oast  PR  work.  Box  1106.  Elditor  A 
Publisher. 

NEWSMAN  experienced  in  all  phases 
seeks  spot  on  small  to  medium  daily 
Zone  6.  Call  (218)  A67-2176  for  resume. 

EDITORIAL,  news,  feature  writer 
available ;  solid  backmund  in  na¬ 
tional-international  politics-economics; 
20  years  experience  all  newsroom 
phases.  Box  1099,  Editor  A  Publisher. 


PRODVCTION 

GOING  INTO  COLD  TYPE?  Com¬ 
puterized?  Don't  know  how?  Want 
the  best?  Contact  me.  I  have  19  years 
experience  and  know  all  phases  of 
typesetting.  Willing  to  invest  or  what 
have  you.  Confidential.  Prefer  Mid¬ 
west  or  West  location.  Box  1054,  Edi¬ 
tor  A  Publisher. 


PUBLIC  RELATIONS 

PUBLIC  RELATIONS  PROBLEM?  I 
can  offer  sound  background  in  news, 
radio,  photography,  exhibits,  editing 
and  producing  publications,  community 
relations.  Loyal,  sober,  dedicated, 
sound  in  health.  Box  1081,  Editor  A 
Publisher. 

NBWSPAPER  PR/ PROMOTION  ex¬ 
pert  with  5  years  experience.  PRSA 
accredited.  Backgrround  in  special 
events,  promotion  creativity,  progrfun- 
ming,  problem  solving  and  execution. 
Managerial,  fund-raising  print  produc¬ 
tion  experience,  too.  BA  degree.  A 
real,  self-starting  ball  carrier  seeking 
new  line-up.  Box  1104,  Editor  A  Pub¬ 
lisher. 


ADVERTISING  DIRECTOR  •  ruDiisner. 

NA'nONAL  or  RETAIL  MANAGER  - 

Solid,  competitive,  20  year,  all  around  SEASONED  PRO  wants  to  trade  smog 
sales  experience.  Self  starter,  organ-  <^nd  earthquakes  for  clean  air  and  4 
izer,  promoter,  manager.  Zone  8  or  4.  seasons.  Solid,  varied  16  years  experi- 
Box  1069,  Editor  A  Publisher.  ence.  Looking  for  permanent  spot  as 

-  editor,  reporter.  Family  man.  Top  ref- 

AD  DIRECTOR/ Assistant  to  Publish-  erences.  Box  1036,  Editor  A  Publisher. 

er.  award  winning  daily.  10  years _ _ 

■“riuding  large  metro  daily.  SPORTS  EDITOR-WRITER,  12  years 
ewrience.  Desire  Zones  3,  4,  6,  8.  9. 
Zone  6.  Box  1066,  Editor  A  Publisher.  |  p^,  college  (Big  10),  heavy  on  local 

AA-1  ADMAN.  30  YEARS  PROFES-  dM’k5S!om°''nu‘ wrS^ot  *m^^ 

JOURNEYMAN  NEWSMAN.  27,  seeks 
IcniT/lRfAr  )  OT  No.  2  sports  slot  or  copy 

- _  desk  on  daily.  Will  consider  city  side. 

MSJ,  wide  training  si>orts,  all  city 
RTiiPnRTii'.R  ..imarienra  «n  26.000  beats.  Box  1067,  Editor  A  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  Indicate  locatien  without  specific  identificatlen 


EDITORIAL _ 

REPORTER  with  experience  on  26,000 
daily  desires  more  challenging  position 
on  larger  metro  staff.  Politics,  city 
hall,  legislature,  the  courts  main  forte. 
Deiiendable  pro— 6  years  experience, 
college  graduate.  Box  972,  Editor  A 
Publisher. 

JANUARY  OUM  LAUDE  CWLLEGE 
GRAD.  History  major  with  good  writ¬ 
ing  talent,  secdcs  position  in  New  York 
area.  Willing  to  learn.  Box  1108,  Edi¬ 
tor  A  Publisher. 


LONG  TIME  FEATURE  EDITOR,  edi¬ 
torial,  human  interest,  entertainment, 
social  service  writer  of  Midwest  daily 
is  looking  for  greener  pastures.  All 
around  combination  man,  including 
extensive  copy  desk  and  makeup.  Mar¬ 
ried,  teacher  wife,  minor  children.  In¬ 
terested  in  papers,  magazines,  social 
agencies,  corrections  programs  on 
Eastern  Seaboard.  Box  1014,  Editor  A 
Publisher. 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 


Watergate  coverage 


Standing  at  the  bar  for  a  pre-luncheon 
cocktail  (which  is  still  s.o.p.  for  a  lot  of 
New  Yorkers)  the  subject  got  around  to 
the  Watergate  hearings  as  usual.  It  was 
the  day  after  John  Dean’s  opening  testi¬ 
mony.  Television  had  covered  the  hearing 
all  day  and  was  continuing  to  do  so.  Many 
radio  stations  did  pretty  much  the  same 
thing.  Morning  newspapers  were  filled 
with  coverage. 

The  public  relations  man  who  owned  his 
own  shop  said  he  was  bored  with  the 
whole  thing.  The  salesman  said  he  turned 
off  the  tube  and  didn’t  read  much  of  what 
was  in  print  because  he  felt  the  same 
way.  They  were  interested  in  a  tid-bit  of 
information  they  hadn’t  known,  reported 
by  a  banker  who  had  listened  and  read, 
but  it  didn’t  change  their  minds. 

At  that  moment.  Bob  Williams,  “On  the 
Air’’  columnist  for  the  New  York  Post, 
was  reporting  that  two-thirds  of  210 
phone  calls  received  by  NBC  protested  the 
wipe-out  of  the  station’s  daily  lineup  of 
game  shows  and  soap  operas.  At  least  125 
calls  were  counted  by  ABC — the  majority 
in  protest.  CBS  said  its  calls  ran  three  to 
one  against  extensive  Watergate  cover¬ 
age. 

Because  of  previous  protests  after  ini¬ 
tial  Watergate  Tv  coverage,  the  networks 
adopted  a  plan  of  rotating  the  coverage 
among  the  three.  But  the  prospect  of 
Dean’s  testimony  was  too  much  and  they 
all  went  back  to  full,  live  coverage. 

These  protests  from  viewers  prompted 
the  knee-jerk  reaction  that  viewers  obvi¬ 
ously  look  on  television  as  an  entertain¬ 
ment  rather  than  an  information  medium. 
And  then  we  recalled  the  Gallup  Poll 
which  reported  June  14  that  44%  of  those 
interviewed  believe  newspapers,  radio 
and  television  have  provid^  “too  much” 
coverage  of  Watergate,  compared  to  38% 
who  said  the  coverage  has  been  “about 
right,”  and  11%  who  say  it  has  been 
“too  little.” 

Many  newspapers  have  heard  from 
readers  in  the  44%  group. 

Are  newspapers,  radio  and  television 
supposed  to  respond  by  reducing  coverage 
when  44%  of  the  people  say  they  are 
getting  too  much?  Or,  should  media  give 


continue,  in  spite  of  what  the  press  does. 
Serious  allegations  have  been  made  by 
witnesses.  They  have  been  reported  by  the 
press,  not  made  by  the  press.  The  ultimate 
truth  has  not  been  pinned  down. 

If  the  press  responds  to  the  demands  of 
the  44%,  the  most  vocal  segment  at  this 
time  who  think  there  has  been  “too  much” 
coverage,  what  happens  to  49%  who  think 
coverage  has  been  “about  right”  or  “too 
little,”  using  Gallup’s  figfures? 

The  charge  of  “biased  press  coverage” 
has  been  made.  It  is  a  handy  weapon  for 
anyone  who  dislikes  or  disagrees  with 
what  he  or  she  reads  or  hears.  It  will  not 
disappear  while  the  Watergate  hearings 
continue.  If  it  isn’t  made  by  one  side  in 
any  controversy  it  will  be  made  by  the 
other  side. 

There  can  be  no  justification  of  the 
charge  in  full,  honest  and  complete  report¬ 
ing,  and  we  believe  the  majority  of 
Americans  will  understand  that  ultimate¬ 
ly,  even  if  they  can’t  see  it  now. 

• 

Appointed  boards  held 
to  open  meeting  law 

Appointed  members  of  public  boards 
must  comply  with  Florida’s  Government 
in  the  Sunshine  law — open  meetings — ^just 
as  elected  officials  are  required  to  do. 

This  legal  opinion  has  been  given  by  the 
state  attorney  general,  Robert  L.  Shevin, 
for  the  guidance  of  a  Broward  County 
board.  Some  members  had  asked  if  a  com¬ 
mittee  could  meet  privately  to  discuss  pro¬ 
posed  changes  in  a  building  code. 

“There  is  no  mention  (in  the  law)  of  a 
distinction  between  an  elective  or  appoin¬ 
tive  body,”  Shevin  stated.  “The  statute 
includes  all  boards  and  commissions.” 

The  opinion  underscored  Shevin’s  policy 
of  investigating  all  complaints  of  viola¬ 
tions  of  the  model  open  meeting  law.  In 
some  cases  he  has  threatened  local 
officials  with  prosecution  for  alleged  in¬ 
fractions. 


Gov.  Cahill 
urges  press 
to  be  vigilant 

New  Jersey  Gov.  William  T.  Cahill 
urged  the  Garden  State’s  publishers  to 
continue  to  “be  vigilant,  free,  aggressive 
and  fair  and  our  state  will  continue  to  be 
better  for  it.” 

Cahill,  who  was  defeated  in  the  Repub¬ 
lican  primary  election  for  the  gubernato¬ 
rial  nomination,  told  the  New  Jersey 
Press  Association  publishers  that  he  feels 
he  will  be  leaving  office  “with  more 
friends  in  the  press  than  I  had  before 
I  went  into  office.” 

Cahill  spoke  at  the  annual  summer  con¬ 
ference  of  the  New  Jersey  Press  Associa¬ 
tion  at  Spring  Lake,  N.J.  on  the  Jersey 
shore  last  weekend  (June  22-24). 

Rep.  Charles  W.  Sandman  Jr.,  who  de¬ 
feated  Cahill,  urged  the  publishers  to 
judge  him  on  his  prog^rams  and  record 
and  to  avoid  using  descriptive  labels,  such 
as  “Liberal  left”  and  the  like  to  describe 
candidates.  Sandman  said  he  sought  “ob¬ 
jective  opinion  by  the  writing  press  of 
where  I  stand  and  who  has  the  best  solu¬ 
tions.” 

Brendan  T.  Byrne,  the  Democratic  nom¬ 
inee,  appealed  to  the  publishers  to  keep 
voters  informed  on  which  side  the  candi¬ 
date  stands. 

At  the  general  business  session,  the 
publishers  approved  a  change  in  the 
NJPA  membership  by-laws  to  allow  new 
daily  and  weekly  newspaper  to  become 
members  inunediately  on  a  “probationary 
non-voting”  paid  basis.  The  old  by-laws 
required  a  paper  to  be  in  operation  more 
than  two  years  before  it  was  eligible  for 
membership. 

The  publishers  discussed  a  possible 
order  that  would  require  the  removal  of 
paper  tubes.  The  basis  of  the  order  would 
be  the  recently  enacted  Billboard  En¬ 
croachment  law. 

The  publishers  agreed  to  try  to  get  a 
bill  passed  in  the  next  session  that  would 
legalize  the  advertising  of  state  lotteries 
in  mailed  copies  as  well  as  allow  publica¬ 
tion  of  ads  for  other  state  lotteries. 

The  publishers  also  indicated  their  ap¬ 
proval  of  a  proposed  legal  rate  schedule 
that  calls  for  a  4<  to  144  per  line  increase. 


the  event  the  fullest  possible  reportage  in 
the  belief  that  the  people  should  be  told 
about  it,  and  that  at  least  some  of  them 
are  interested? 

If  people  are  really  bored  with  the 
story,  is  it  because  they  think  they  know 
it  all,  have  all  the  answers;  or  is  it  the 
result  of  the  finely  developed  and  well- 
known  American  tune-out  ear  that  helps 
us  avoid  unpleasantness,  things  we  don’t 
want  to  believe,  getting  involved,  etc.? 

It  has  been  said  that  those  “for”  and 
“against”  lengthy  Watergate  coverage  can 
be  divided  along  Party  lines — Democrats 
are  for  and  Republicans  are  against,  etc. 
But  that  is  an  over-simplification  since 
some  complaining  readers  and  listeners 
assert  they  are  Democrats. 

The  dilemma  for  the  press — sprinted  and 
broadcast — is  obvious.  The  hearings  will 


Daniel  D.  Hayslett 

President 


America’s  most  dynamic  and  experienced  media  brokers. 
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Every  all-aluminum  can  in  the  bever¬ 
age  aisle  of  your  local  supermarket 
can  be  recycled  and  remade  into 
another  aluminum  can.  It’s  being  done 
right  now  at  Alcoa. 

And  when  you  recycle  aluminum,  you 
save  energy.  It  takes  only  5  percent 
of  the  energy  it  takes  to  make  it  the 
first  time. 

Once  it's  made,  it  can  be  recycled 
repeatedly,  at  a  tremendous  saving 
in  energy. 


There’s  not  another  beverage  pack¬ 
aging  material  quite  like  aluminum. 
Only  aluminum  has  all  these  things 
going  for  it:  it’s  lightweight,  chills 
quickly,  keeps  things  fresh,  opens  with 
a  snap,  has  high  scrap  value  and  can 
be  recycled  repeatedly.  It’s  plentiful, 
too. 

And  because  it’s  also  good  economics 
to  recycle  aluminum,  Alcoa  will  pay 
as  much  as  10  cents  a  pound  for 
all-aluminum  cans,  from  any 


established  reclamation  center. 

Alcoa  is  doing  something  to  help 
conserve  our  natural  resources.  We 
would  like  to  tell  you  more  about  it. 
Write  for  our  free  brochure  on  energy 
and  aluminum. 

We’ll  also  send  you  a  list  of  America’s 
aluminum  can  reclamation  centers. 
Aluminum  Company  of  America, 
830-F  Alcoa  Building,  Pittsburgh, 

Pa.  15219. 


Aluminum 
Pass  it  on 
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Concentrate  your  ad  dollars  in 
The  Cleveland  Press.  And  The 
Press  will  concentrate  your  ad 
power  where  it  counts:  in  the 
Cleveland  Retail  Trading  Zone. 

That's  the  big,  rich,  seven- 
county  area  that  is  Greater 
Cleveland.  It's  where  the  people 
are.  The  money  is.  And  where  The 
Press  concentrates  98%  of  its 
circulation. 

Cleveland's  other  news¬ 


paper  scatters  its  distribution  in 
the  17-county  Area  of  Dominant 
Influence,  spreading  your  ad 
budget  less  effectively. 

Because  the  RTZ  delivers  66% 
of  the  total  population  in  the  ADI. 
69%  of  the  total  buying  power. 
And  74%  of  the  $15, 000- plus 
households  in  the  ADI. 

So  don't  spread  yourself  thin 
in  Cleveland.  Lay  it  on  thick.  In  The 
Press. 


NEW  BOX  SCORE/  RETAIL  TRADING  ZONE* 


THE  CLEVELAND  PRESS 

■fffcst  whtra  k  counts.  And  stM  frowbi^ 


PRESS  vs 

March  72.  . .  .364,335 
March  73. . .  .376.228 
11,893  * 

Press  now  leads  by  30,298 
"Subject  to  audit. 


PLAIN 

DEALER 

343,577 

345,930 

2.353 


